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When  it  comes  to  producing  accurate  television  listings  in  customized  formats, 
no  one  beats  Tribune  Media  Services.  But  we're  newspaper  people — and  we 
know  that  data  alone  doesn't  make  a  good  TV  page. 

Our  staff  is  deeply  involved  with  every  aspect  of  television 
coverage.  TV-sawy  reporters  who  profile  celebrities  and 
preview  shows.  Hard-core  specialists  who  are  A-to-Z 
experts  on  sports,  movies,  and  other  special  interests.  And 
veteran  TV  editors  who  really  know  their  way  around  the 
ever-changing  broadcast  and  cable  landscape. 

It's  this  kind  of  knowledge  that  allows  us  to  offer  you  supe- 
rior  editorial  content,  top-notch  advice,  service  and 

dependability — and  enables  you 
^ — '  to  offer  quality  TV  coverage  that 

builds  circulation. 

For  more  information  on  putting  our  people  to  work  for 
you,  call  Tom  Beatty  a  (800)  245-6536. 


TV  Listings 


435  North  Michigan  Avenue  •  Chicago,  IL  6061 1 
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JUNE 

25-29  —  Nexpo  Conference,  Las  Vegas  Convention  Center 
25-29  —  Newspaper  Association  of  America  Classified  Co-op 
Marketing  and  Sales  Conference,  Hilton  Hotel,  Las  Vegas 
25-29  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Caesar’s  Palace  Hotel,  Las  Vegas 

JULY 

6- 10  —  International  Society  of  Weekly  Newspaper  Editors  Con¬ 
vention,  University  of  Calgary,  Calgary,  Alberta,  Canada 
12  —  Newspaper  Association  of  America/ Audit  Bureau  of  Circula¬ 
tions  Liason  Committee  Meeting,  Westin  Bayshore  Hotel,  Vancouver, 
British  Columbia,  Canada 

1  2- 16  —  Association  of  Alternative  Newsweeklies  Convention, 
Park  Plaza  Hotel,  Boston 

1  6- 15  —  Newspaper  Association  of  America  Legal  Affairs  Sub¬ 
committee  Meeting,  Ritz-Carlton  Hotel  Tysons  Corner,  McLean,  Va. 

1  6- 16  —  Oregon  Newspaper  Publishers  Association  Convention, 
Hood  River  Inn,  Hood  River 

1  7-20  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Hilton  Hotel,  San  Francisco 

27- 3 1  —  Unity  '94  Convention  of  the  Asian  American  Journalists 
Association,  National  Association  of  Black  Journalists,  National  As¬ 
sociation  of  Hispanic  Journalists  and  Native  American  Journalists  As¬ 
sociation,  World  Congress  Center,  Atlanta 

28- 3 1  —  North  Carolina  Press  Association  Convention,  Sheraton 
Hotel,  Atlantic  Beach 

AUGUST 

1-3  —  Newspaper  Association  of  America  Executive  Committee 
Meeting,  Cantigny  Estates,  Wheaton,  111. 

1  O- 13  —  Association  for  Education  in  Journalism  and  Mass  Com¬ 
munication  Convention,  Hyatt  Regency  Hotel,  Atlanta 
1  1-14  —  Mid-Atlantic  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  Convention,  Airport  Marriott  Hotel,  Roanoke,  Va. 

SEPTEMBER 

8  —  International  Literacy  Day 

1  1-14  —  California  Newspaper  Advertising  Executives  Association 
Regional  Sales  Conference,  Hotel  Nikko,  San  Francisco 
1  4- 17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

1  5- 18  —  New  England  Newspaper  Operations  Association  Con¬ 
vention,  Sheraton  Tara  Hotel,  Nashua,  N.H. 

2 1  -24  —  National  Conference  of  Editorial  Writers  Convention, 
Pointe  Hilton  Resort  at  Tapatio  Cliffs,  Phoenix 
23-25  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Walt  Disney  World,  Orlando 

OCTOBER 

9- 15  —  National  Newspaper  Week 

9- 13  —  Advertising  Media  Credit  Executives  Convention,  Inter¬ 
continental  Hotel,  Los  Angeles 

9- 12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

6/14/94 

6/7/94 

6/15/93 

A.H.  BeloCorp.  (NY) 

48.50 

50.25 

47.625 

Capital  Cities/A^  Inc.  (NY) 

719.125 

731.00 

540.50 

Central  Newspapers  Inc.  (NY) 

28.125 

27.875 

25.00 

Dow  Jones  &.  Co.  Inc.  (NY) 

34.375 

35.50 

27.00 

Enquirer/Star  Group  (NY) 

17.25 

17.00 

15.50 

Gannett  Co.  Inc.  (NY) 

52.75 

51.50 

47.50 

Harte-Hanks  Comm.  (NY)  # 

19.25 

19.25 

Knight-Ridder  Inc.  (NY) 

56.00 

56.125 

51.25 

Lee  Enterprises  Inc.  (NY) 

32.75 

32.875 

29.25 

McClatchy  Newspapers  Inc.  (NY] 

23.50 

23.00 

21.75 

Media  General  Inc.  (AM) 

28.50 

26.875 

20.75 

Multimedia  Inc.  (NDQ)  * 

30.75 

30.00 

36.00 

New  York  Times  Co.  (AM) 

24.625 

25.375 

23.625 

Park  Communications  Inc.  (NDQ)  22.75 

22.75 

18.00 

Pulitzer  Publishing  Co.  (NY) 

36.375 

36.25 

29.00 

EW.ScrippsCo.  (NY) 

29.125 

28.25 

26.75 

Times  Mirror  Co.  (NY) 

32.00 

32.375 

29.50 

Tribune  Co.  (NY) 

59.00 

57.875 

50.375 

Washington  Post  Co.  (NY) 

237.50 

236.50 

232.00 

#  Initial  Public  Offering  - 11/3/93  at  $16.50 

*  3  for  1  stock  split 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

6/14/94 

6/7/94 

6/15/93 

Maclean  Hunter  Ltd.  (a) 

16.875 

16.875 

11.75 

Hollinger  Inc.  (a) 

16.125 

15.875 

13.125 

Quebecor  Inc.  Class  A  (a) 

17.875 

18.50 

19.375 

Reuters  (c) 

43.00 

44.125 

30.3125 

Southam  Inc.  (a) 

18.50 

18.75 

18.25 

Thomson  Corp.  (a) 

15.75 

16.25 

15.50 

Toronto  Sun  Publishing  Corp.  (a) 

14.875 

14.875 

12.125 

TorStar  Corp.  (a) 

23.875 

23.375 

22.125 

Pearson  Ltd.  (b) 

6.18 

6.22 

4.64 

News  Corp.  Ltd.  (c) 

52.75 

52.75 

40.00 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 
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Publishers  on  Parade 

“Parade’s  Editorial  Integrity 
Builds  Reader  Loyalty.” 


Featured  in  over  350  newspapers 
every  Sunday. 


“Editorial  integrity  is  essential  to  our  newspaper.  It’s  also  essential  to  the  products 
we  include  in  our  newspaper.  That’s  why  we  distribute  Parade  in  our  Sunday  edition. 

“Just  as  we  try  to  run  stories  that  encourage  action  and  volunteerism  on  the  local 
level,  Parade  does  so  nationally.  Its  solidly  researched 
articles  have  a  positive,  problem-solving  theme  our  readers 
want. 

“Parade’s  cover  stories  and  features  appeal  to  a  variety 
of  reader  interests  and  are  presented  in  a  well-designed 
package  with  great  photos  and  quality  reproduction. 

The  reader  loyalty  it  inspires  here  in  Riverside  County, 

California,  makes  it  a  must  for  The  Press-Enterprise.” 


8  Decentralizing  Control 
Of  Purchasing 

Newspaper  purchasing  managers  see 
their  roles  changing  again  and  some 
are  having  trouble  handling  the  transi¬ 
tion. 


1 1  Employee 

Procurement  Cards 

Purchasing  managers  hand  them  out 
very  cautiously,  but  some  realize  their 
use  can  free  up  the  purchasing  depart¬ 
ment  to  concentrate  on  a  broader  as¬ 
sortment  of  duties. 


1 8  Preparing  For 

Disaster  Coverage 

Newspapers  are  told  they  can  never 
have  too  many  backups  to  ensure  pub¬ 
lication  in  the  wake  of  an  earthquake 
or  other  calamity. 

1 4  Newspapers  And 
Violence  Coverage 

A  Chicago  market  study  shows  that 
newspapers  cover  violence  more  re¬ 
sponsibly  than  does  local  TV. 

1  5  Journalists 
Recall  D-Day 
Invasion 

Four  veteran  correspondents  who  cov¬ 
ered  the  Allied  invasion  of  Normandy 
in  1944  gathered  recently  to  recount 
their  experiences. 


WFLL,  IT  WAS  Y 
TO  INVITE  READ] 
US  HOW  TO  IMPROVE 


1  6  Legal  —  Times  Mirror  sharehold¬ 
ers  sue  to  block  deal  with  Cox;  Tobacco 
company  subpoenas  news  organizations 


24  Newspeople  in  the  News 


26  Advertising/Promotion  —  Cal- 
ifornia  daily  developing  cable  classified 
service;  Tobacco  companies  buying 
newspaper  ads  to  refute  coverage,  cor- 
rect  mistakes  in  quotes;  Connecticut 
weeklies  working  to  settle  ad  rate  dis¬ 
pute 


36  News  Tech  —  Vendor  appoint¬ 
ments 
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41  Campus  Journalism  —  UCLA 
newspaper  reports  details  of  secret  doc¬ 
uments 


2  Calendar 


2  Stock  Tables 


42  Syndicates/News  Services  — 
Three-time  Pulitzer  winner  Paul  Con¬ 
rad  wants  angrier  cartoons;  Offbeat 
comic  offered  by  Creators  Syndicate; 
syndicated  columnists  have  new  books 


6  Editorial 


7  Letters  to  the  Editor 


56  Shop  Talk  at  Thirty 
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47Classified 


Editor6?Pubiisher  •  June  18,  1994 


In  Brief 


PRN  expands  in 
Europe,  Asia 

PR  NEWSWIRE,  THE  New  York-based 
distributor  of  business  and  financial 
news,  announced  that  it  has  signed  ex¬ 
clusive  agreements  with  national  news 
agencies  in  China,  the  Philippines,  In¬ 
donesia,  Germany  and  France. 

The  agreements,  negotiated  by  PRN 
London,  provide  access  to  media  net¬ 
works  operated  by  Xinhua  of  China, 
Philippines  News  Agency,  Antara  of  In¬ 
donesia,  Deutsche-Presse  Agentur  in 
Germany  and  Agence  France-Presse. 

PRN  has  working  relationships  with 
20  other  national  news  services  and  PR 
wire  services. 

SND  approved 
for  ACEJMC 

THE  SOCIETY  OF  Newspaper  Design 
has  been  approved  for  membership  in 
the  Accrediting  Council  on  Education 
in  Journalism  and  Mass  Communica¬ 
tions,  the  authorized  accrediting  body 
for  journalism  and  mass  communication 
programs  in  the  United  States. 

API  announces 
minority  fellows 

TWELVE  JOURNALISM  professors  at 
historically  black  schools  have  been  se¬ 
lected  for  the  3rd  American  Press  Insti¬ 
tute  Minority  Journalism  Educators  Fel¬ 
lowship  program. 

Participants  will  attend  a  seminar 
this  month  the  Reston,  Va.-based  news¬ 
paper  management  training  facility  API 
and  then  will  serve  month-long  news¬ 
room  internships. 

The  fellowships  are  funded  by  the 
Scripps  Howard  Foundation,  John  S. 
and  James  L.  Knight  Foundation,  Capi¬ 
tal  Cities/ ABC  Inc.,  Cox  Newspapers, 
Hearst  Newspapers  and  the  Boston 
Globe. 

The  fellows,  the  institutions  at  which 
they  teach  and  the  news  organizations 
with  which  they  will  intern  are  listed  by 
sponsoring  organizations. 

Knight  Foundation:  Gerald  Grow, 
Florida  A&M  University,  Tallahassee 
—  Tallahassee  Democrat;  Augustine 
Ihator,  Lane  College,  Jackson,  Tenn.  — 


Washington  Times;  Steven  Opfer,  Nor¬ 
folk  State  University,  Norfolk,  Va.  — 
Daily  Press,  Newport  News,  Va.,  and 
Harriet  Roland,  South  Carolina  State 
University,  Orangeburg  —  Columbia, 
S.C.,  State. 

Scripps  Howard:  Anju  Grover 
Chaudhary,  Howard  University,  Wash¬ 
ington  —  Washington  Times;  Ayoleke 
David  Okeowo,  Alabama  State  Univer¬ 
sity,  Montgomery  —  Montgomery  Ad¬ 
vertiser;  Valerie  Saddler,  Winston- 
Salem  State  University,  Winston- 
Salem,  N.C.  —  Winston-Salem  Journal, 
and  Nagatha  Tonkins,  North  Carolina 
A&T  State  University,  Greensboro  — 
WGHP-TV,  High  Point,  N.C. 

Cox:  Martin  Edu,  Grambling  State 
University,  Grambling,  La.  —  Monroe, 
La.,  News-Star;  Globe:  Lona  Cobb, 
Bennett  College,  Greensboro,  N.C.  — 
Greensboro  News  &  Record;  Hearst: 
Edwin  Smith,  Rust  College,  Holly 
Springs,  Miss.  —  Tulsa  World,  and 
Capital  Cities/ABC:  Cosmas 
Nwokeafor,  Bowie  State  University, 
Bowie,  Md.  —  Washington  Post. 

SND  names 
Unity  fellows 

ROD  POCOWATCHIT,  A  designer  at 
the  Wichita  (Kan.)  Eagle,  and  Everett 
Williams,  a  graphic  design  major  at 
Ohio  University,  have  received  fellow¬ 
ships  from  the  Society  of  Newspaper 
Design  that  will  pay  for  their  trips  to 
Unity  ’94,  a  convention  of  minority 
journalists  in  Atlanta  this  month. 

Fellows  chosen 
for  media  studies 

THE  FREEDOM  FORUM  Media  Stud¬ 
ies  Center  at  Columbia  University  has 
named  13  media  professionals  and 
scholars  to  residential  fellowships. 

The  1994-1995  senior  fellows  are 
Richard  Clurman,  author  and  former 
chief  of  correspondents,  Time-Life 
News  Service;  Richard  Heffner,  chair¬ 
man,  the  motion  picture  industry’s 
Classification  and  Rating  Administra¬ 
tion  and  producer  and  moderator.  The 
Open  Mind;  Victor  Navasky,  editor  in 
chief,  the  Nation,  currently  on  leave  as 
a  visiting  fellow  at  Harvard  University’s 
Institute  of  Politics,  and  Elizabeth 


Smith,  controller  (U.S.  title  equivalent: 
executive  vice  president  for  news),  Eng¬ 
lish  Services,  BBC  World  Service. 

The  fellows  are  Dr.  Larry  Amsel,  Na¬ 
tional  Institute  of  Mental  Health  Psy¬ 
chiatric  Research  Methodology  Fellow, 
Columbia  University  School  of  Public 
Health;  Ken  Auletta,  author  and  colum¬ 
nist  for  the  New  Yorker  magazine;  An¬ 
drew  Leckey,  financial  reporter  and  syn¬ 
dicated  columnist,  Chicago  Tribune; 
Steven  Levy,  author,  Macworld  colum¬ 
nist  and  Wired  contributing  writer;  Eli 
Noam,  director.  Institute  for  Tele-Infor¬ 
mation  and  professor  of  economics,  Co¬ 
lumbia  University. 

The  research  fellows  are  Amy  Adler, 
litigation  associate,  Debevoise  &  Plimp¬ 
ton;  Nixon  Kariithi,  assistant  editor. 
Economic  Review,  Kenya;  Marion 
Rodgers,  biographer  and  H.L.  Mencken 
scholar,  and  Barbie  Zelizer,  assistant 
professor,  department  of  rhetoric  and 
communication.  Temple  University. 

API  supports 
lAPA  declaration 

THE  BOARD  OF  directors  of  the 
newspaper  management  training  center 
American  Press  Institute,  Reston,  Va., 
has  unanimously  voted  to  endorse  a 
free  speech  declaration  adopted  at  a  re¬ 
cent  conference  in  Mexico  City  spon¬ 
sored  by  the  Inter  American  Press  As¬ 
sociation. 

The  declaration  supports  the  con¬ 
tention  that  free  societies  cannot  exist 
without  free  speech  and  freedom  of  the 
press. 

Scholarship 
winners  named 

DONNA  KNOELL,  PROFESSOR  at 
the  University  of  Missouri,  Kansas  City, 
and  Sue  Welch,  Newspaper  in  Educa¬ 
tion  manager  of  the  Quincy  (111.)  Her¬ 
ald- Whig,  have  been  named  winners  of 
the  C.K.  Jefferson  Memorial  scholar¬ 
ships,  presented  by  the  Newspaper  As¬ 
sociation  of  America  Foundation  and 
the  Newspaper  in  Education  Informa¬ 
tion  Service. 

The  scholarships  cover  registration 
and  travel  expenses  to  the  NAA  Foun¬ 
dation’s  annual  Newspaper  in  Educa¬ 
tion  and  Literacy  Conference. 


Editordi'Publisher  •  June  18,  1994 


5 


E6?P 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 
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Disaster  emergency 


JUST  BECAUSE  YOU  haven’t  been  hit  by  an  earthquake,  don’t  count  on  it 
not  happening.  Just  because  you  haven’t  suffered  from  your  own  local  flood, 
don’t  be  smug.  Ever  hear  of  hurricanes,  tornadoes,  ice  storms,  power  failures? 
No  newspaper  plant  anywhere  can  consider  itself  immune  from  such  threats. 

The  California  Society  of  Newspaper  Editors  recently  held  a  meeting  at 
which  executives  who  lived  through  the  Jan.  17  California  earthquake  told 
what  it  was  like  and  urged  everyone  to  reexamine  and  update  their  emer¬ 
gency  procedures  for  such  a  disaster.  The  advice  was  thorough  and  sound. 
The  editors  who  survived  the  January  disaster  don’t  have  to  be  told.  It  is  the 
editors  who  feel  it  may  never  happen  to  them  who  have  to  be  convinced. 

The  first  emergency  tool  everyone  thinks  of  is  a  flashlight.  The  plug-in  va¬ 
riety  is  recommended,  but  it  takes  power  to  keep  them  charged.  How  about 
a  supply  of  batteries?  Emergency  generators?  The  Associated  Press  office  in 
Los  Angeles  had  one,  but  it  conked  out  for  45  minutes.  Does  your  contin¬ 
gency  plan  allow  for  something  like  that? 

Bob  Burdick,  editor  of  the  Los  Angeles  Daily  News,  whose  plant  was  heav¬ 
ily  damaged  in  the  earthquake,  has  provided  a  couple  of  axioms  for  disaster 
relief:  “You  can  never  have  too  many  backups”  and  “If  you  have  only  one 
copy,  expect  the  building  in  which  it  is  stored  to  be  flattened,  burned  or 
blown  up.” 

Someone  should  be  in  charge  of  planning  for  emergencies  even  though  it 
sounds  like  a  futile  exercise  on  a  warm,  sunny  day  when  the  only  disaster 
imaginable  would  be  failure  of  the  air  conditioning  system. 


Press  under  siege 

THE  PRESS  OF  the  world  in  the  developed  countries,  as  well  those  in  the 
emerging  democracies,  are  fortunate  to  have  some  first-class  whistle-blowers 
on  their  side  in  the  constant  battle  against  wannabe  dictators  and  censors. 

The  continuous  growth  and  spreading  influence  of  international  organiza¬ 
tions  like  the  International  Newspaper  Publishers  Association  (FlEJ),  Inter¬ 
national  Press  Institute  (IPI)  and  Inter  American  Press  Association  (lAPA), 
to  name  only  three,  act  as  alert,  global  watchdogs  in  pursuit  of  a  free  press. 
They  all  keep  their  own  tally  of  offenses  against  the  press  and  they  continue 
to  be  impressive. 

FlEJ  was  told  recently  at  its  meeting  in  Vienna  that  there  were  more  than 
2,000  attacks  against  the  press  last  year  including  arrests,  detention,  raids  on 
newspaper  offices,  physical  assaults  and  assassinations.  This  was  a  23%  in¬ 
crease  over  1992.  We  wonder  how  great  the  volume  would  be  it  were  it  not 
for  the  glare  of  publicity  which  FlEJ  and  the  other  groups  focus  on  each  inci¬ 
dent. 

We  believe  it  is  incumbent  on  the  free  press,  where  it  exists  around  the 
world,  to  lend  its  energies  and  resources  to  those  organizations  which  are 
fighting  the  battle  for  a  free  press  everywhere. 


Audil  Bureau 
of  Circulations 

Member 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member. 

Newspaper  Association 
of  America 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom, 
March  1892;  The  Fourth  Estate,  March  1,  1894; 
Editor  &  Publisher,  June  29,  1901; 
Advertising,  Jan.  22,  1925. 

Editor 

Robert  U.  Brown 

Managing  Editor 
John  P.  Consoli 

Associate  Editors 
David  Astor,  Tony  Case, 

George  Garneau,  Dorothy  Giobbe, 

Jim  Rosenberg 

Midwest  Editor 
Mark  Fitzgerald 

Washington  Editor 
Debra  Gersh  Hernandez 

West  Coast  Editor 
M.L.  Stein 

Advertising  Director 
Steven  A.  Townsley 

Sales  Representatives 
Paul  J.  Arata,  Richard  H.  Henrichs, 
Betsy  Maloney,  Robert  J.  Mathes 

Advertising  Production  Manager 
Louise  Villani 
Asst.  Kim  Miles 

Classified  Advertising  Manager 
David  Maxwell 
Asst.  Jennifer  S.  Waber 

Circulation  Director 
Gina  Dzurenda 
Asst.  Marlene  Hazzard 

Information  Services 
Shqipe  Malushi 

Operations  Manager 
Christopher  Phillips 

Promotion  Manager 
Lawrence  J.  Burnagiel 


OFFICES 

General:  11  West  19th  St.,  New  York,  N.Y. 
10011;  (212)  675-4380;  FAX:  Editorial  (212) 
691-7287;  Advertising  (212)  929-1259;  Circu¬ 
lation  (212)  691-6939. 

Chicago:  8  South  Michigan  Ave.,  Suite 
1601,  Chicago,  111.  60603;  (312)  641-0041; 
FAX  (312)  641-0043.  Mark  Fitzgerald,  Editor; 
Richard  H.  Henrichs,  Sales  Representative. 

Washington:  National  Press  Building,  Suite 
1128,  Washington,  D.C.  20045;  (202)  662- 
7234;  FAX  (202)  662-7223.  Debra  Gersh 
Hernandez,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach, 
Calif.  90814;  (310)  597-1  159;  FAX  (310) 
597-1776.  M.L.  Stein,  Editor. 

Los  Angeles:  3435  Wilshire  Blvd.,  Suite  650, 
90010;  (213)  382-6346;  FAX  (213)  382-1108. 
W.  Marshall — Scott,  Marshall,  McGinley  & 
Doyle  Inc.,  Advertising  Reps. 

San  Francisco:  450  Sansome  St.,  Suite  1420, 
94111;  (415)  421-7950,  FAX  (415)  398-4156. 
P.  Scott — Scott,  Marshall,  McGinley  &  Doyle 
Inc.,  Advertising  Reps. 

Microfilm  copies  of  Editor  &  Publisher  are  available  in 
16mm  microfilm,  35mm  microfilm  and  105mm  microfiche 
from  University  Microfilms  International,  300  North 
Zeeb  Road,  Ann  Arbor,  MI  48106.  Printed  in  USA 


6 


EditordfPublisher  •  June  18,  1994 


Letters  to  the  Editor 


Too  many  j -school  grads, 
too  few  of  good  quality 


YOUR  “SHOP  TALK  at  Thirty”  article 
(E&P,  April  23,  p.  134)  tackles  a  diffi¬ 
cult  problem,  but  from  a  wrong  com¬ 
pass  point,  in  my  opinion. 

Start  with  an  axiom.  1  can  publish  a 
shopper,  all  advertising,  without  hiring 
one  news  writer  or  circulation  sales 
person.  1  don’t.  1  publish  eight  news¬ 
papers,  and  have  a  couple  of  dozen  re¬ 
porters,  editors,  stringers,  photogra¬ 
phers,  etc.  But  that  may  change  if  our 
circulation  continues  to  slowly  erode. 

For  years,  I’ve  equated  the  cost  of 
my  newsroom  with  the  income  of  my 
circulation  department. 

Except  the  news  content  no  longer 
sells  enough  papers  to  pay  for  the  cir¬ 
culation  sales  effort. 

It  gets  harder  and  more  costly  to  sell 
a  subscription  as  time  goes  on. 

1  don’t  think  the  reason  is  the  dete- 


lewsmDerQom, 


50  YEARS  AGO  ...  Eyewitness 
invasion  stories  fill  the  nation’s 
newspapers.  Elmer  Davis,  director 
of  the  Office  of  War  Information, 
called  it  “the  widest  and  best  news 
coverage  of  any  military  operation 
in  all  history.”  The  combined  distri¬ 
bution  of  news  copy  made  it  possi¬ 
ble  in  120  hours  to  dispatch 
200,000  words.  The  first  200  re¬ 
ports  were  written  by  78  military 
and  civilian  correspondents  who 
accompanied  the  landing  forces. 
Pooling  arrangements  were  elimi¬ 
nated  after  five  days. 

Wright  Bryan,  managing  editor 
of  the  Atlanta  Journal,  was  the  first 
correspondent  to  return  from  the 
front  and  broadcast  his  eyewitness 
account.  He  had  been  in  the  for¬ 
ward  “blister”  of  a  C-47  in  a  group 
taking  the  first  paratroopers  into 
France. 

From  Editor  &  Publisher 
June  17,  1944 


rioration  of  our  news  content.  In  fact,  I 
think  it’s  better  than  it  ever  was.  I 
think  the  reason  is  that  most  moms 
now  work  and  that  TV  “news”  compe¬ 
tition  is  entertaining  enough  to  con¬ 
vince  most  people  that  if  they  listen  to 
a  half-hour  of  TV  news,  they’ve  mostly 
got  what  they  need  to  know. 

It’s  unimportant  to  me  how  much  I 
pay  newspeople,  if  what  they  produce 
sells  my  newspapers.  Unfortunately, 
their  stuff  doesn’t  sell  it. 

Here’s  a  chilling  story.  I  expanded  by 
starting  a  new  paper  in  new  territory  a 
while  ago.  It  was  a  breeze  to  sell  sub¬ 
scriptions  to  it .  . .  before  we  published 
the  first  issue.  After  we  published,  it 
got  very  difficult. 

In  other  words,  the  product  evident¬ 
ly  didn’t  meet  expectations,  though  we 
did  our  very  best  to  produce  great  pa¬ 
pers. 

The  point  is  that  the  kind  of  jour¬ 
nalists  being  turned  out  by  journalism 
schools  don’t  know  how  to  produce  a 
paper  that  will  sell.  If  they  did,  they’d 
be  worth  their  weight  in  gold. 

The  other  problem  is  that  too  many 
of  them  are  being  educated  for  the 
available  jobs.  That,  more  than  any¬ 
thing,  determines  their  entry-level  val¬ 
ue  when  supply  far  exceeds  the  de¬ 
mand. 

Norman  Hirsch 

Hirsch  is  publisher  of  Des  Plaines  (III.) 
Publishing  Co. 

Newspapers 
as  baby  blankets 

IT  WAS  INTERESTING  to  read  the 
item  “More  than  a  fish  wrapper”  in 
E&P  April  23  (p.  89). 

How  bizarre  can  the  swaddling  of  a 
baby  in  the  daily  really  be?  They’ve 
been  into  home  deliveries  for  years. 

David  Cohen 

Cohen  is  publisher  of 
MetroNewspapers ,  San  Jose,  Calif. 
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Decentralizing 
Control  C5f 
Purchasing 

Newspaper  purchasing  managers  see  their  roles  changing  again, 
and  some  are  having  trouble  handling  the  transition 


by  Mark  Fitzgerald 

AFTER  YEARS  OF  working  to 
achieve  greater  status  on  their  news¬ 
papers,  purchasing  managers  in  the 
“reengineering”  ’90s  are  finding  they 
have  to  fight  for  that  recognition  all 
over  again. 

What’s  more,  they  are  going  to  have 
to  work  in  ways  that  once  were  anathe¬ 
ma. 

Nylan  Bathke,  St.  Louis  Post'DiS' 
patch  purchasing  manager,  analyzed 
the  situation  this  way  at  the  Newspa¬ 
per  Purchasing  Management  Associa¬ 
tion’s  37th  annual  conference  held  re¬ 
cently  in  Minneapolis:  “What’s  hap¬ 
pening  is  that  many  of  us  came  here 
when  everyone  [on  the  paper]  was  do¬ 
ing  their  own  thing  and  we  were  told 
to  get  purchasing  centralized,”  Bathke 
said.  “So  we  centralized  and  now  we’re 
finding  that,  gee,  all  this  control  isn’t 
very  efficient. 

“Now  we’re  coming  to  the  under¬ 
standing  we’ve  got  to  give  that  control 
back  to  the  people  we  took  it  away 
from  15  years  ago,  because  it  is  more 
efficient. 

“And  we’re  having  a  psychological 
problem  with  that,”  said  Bathke,  the 
outgoing  NPMA  president. 

Flashes  of  this  cognitive  dissonance 
appeared  occasionally  during  the  con¬ 
ference,  especially  as  the  purchasing 
managers  discussed  giving  employees 
procurement  cards  to  make  small-dol- 
lar  purchases.  (See  related  story  on 
page  13.) 

Procurement  cards  are  a  kind  of 
charge  card  that  can  be  restricted  to 


purchases  of  only  certain  supplies  and 
services.  The  advantage  for  newspapers 
is  they  permit  purchasing  departments 
to  make  large  numbers  of  small  pur¬ 
chases  without  preparing  costly  and 
time-consuming  purchase  orders  and 
payment  checks. 

Procurement  cards  are  also  seen  by 
many  as  another  step  toward  “empow¬ 
ering”  employees. 

In  urging  his  colleagues  to  keep  an 
open  mind  about  procurement  cards, 
one  purchasing  manager  portrayed 
them  as  another  tool  that  might  be 
used  to  preserve  their  very  jobs  at  a 


time  of  industry  restructuring  and 
downsizing. 

“This  could  be  a  way  of  even  saving 
ourselves,”  said  Mark  Thomas,  pur¬ 
chasing  manager  of  journal/Sentinel 
Newspapers  in  Milwaukee. 

It  is  an  ironic  worry,  given  the 
achievements  newspaper  purchasing 
managers  racked  up  during  the  last  re¬ 
cession. 

“We’re  coming  out  of  an  era  in 
which  if  you  couldn’t  be  a  hero  in  pur¬ 
chasing,  you  didn’t  belong  there,” 
Bathke  told  the  group. 

“When  we  were  in  recession,  it  was 
a  buyer’s  market,”  Bathke  added  in  an 
interview.  “Vendors  were  fighting  to 
keep  market  share  ....  You  could  get 


savings  or  cost  reductions  very  easily. 
You  really  didn’t  have  to  be  a  great  ne¬ 
gotiator. 

“Now,”  he  added,  “it’s  going  to  be  a 
different  story.” 

Ways  to  save 

Certainly,  purchasing  managers  are 
still  intent  on  saving  money  wherever 
they  can. 

This  year,  NPMA’s  popular  “Good 
Buys/Bad  Buys”  session  included  a  thick 
binder  with  suggestions  that  found  cost 
reductions  in  virtually  every  nook  and 
cranny  of  newspapers. 


For  example:  “Our  cashier  depart¬ 
ment  electronically  pre-codes  and  en¬ 
dorses  checks  before  depositing  them  in 
the  bank.  This  saves  us  iVif.  per  check 
in  bank  service  charges,”  wrote  Regina 
George,  buyer  for  the  Louisville  Couri¬ 
er-Journal. 

A  Z'/z^  per  check  reduction  —  yet 
annual  savings  amounted  to  $13,750, 
George  reported. 

Indeed,  for  all  the  talk  about  restruc¬ 
turing,  much  in  a  purchasing  manager’s 
job  will  not  change. 

At  the  Minneapolis  Star  Tribune,  for 
example,  change  is  the  order  of  the  day. 
The  traditional  newspaper  hierarchy 
has  been  replaced  by  business  groups 
with  names  such  as  “marketer  customer 


“We’re  coming  out  of  an  era  in  which  if  you 
couldn’t  be  a  hero  in  purchasing,  you  didn’t  belong 
there,”  Bathke  told  the  group. 


Outstanding  authors  demand 
readers’  attention. 

That’s  why  USA  Weekend  is  publishing 
its  second  annual  series  of  summer  fiction. 
Readers  will  enjoy  new  work  by  six  of 
America’s  best-selling  novelists: 

•  Clive  Barker 

•  Susan  Cheever 

•  John  Jakes 

•  Louise  Erdrich 

•  Douglas  Coupland 

•  Bebe  Moore  Campbell 

Ms.  Cheever  says  of  the  series,  “Earlier  in 
the  century,  the  great  writers  were  all  pub¬ 
lished  in  magazines.  Now  this  incredible 
tradition  is  being  revived.”  And  John  Jakes 
adds,  “I  want  to  tell  how  delighted  I  am  to 
see  short  fiction  in  USA  Weekend.” 

Readers  expect  the  unexpected  from 
USA  Weekend.  See  for  yourself.  For 
copies  of  the  summer  fiction  stories  call 
Dave  Barber  at  212-715-2131. 


right 


unit”  and  “reader  customer  unit.” 

Yet  the  kind  of  “cross-functional 
team”  that  this  new  organization  is 
supposed  to  build  is  pretty  much  what 
purchasing  departments  have  done  for 
years. 

“Getting  out  there  and  being  inno¬ 
vative,  looking  at  new  ways  of  doing 
business  —  that’s  what  we’ve  always 
done,”  said  Richard  Greene,  Star  Tri¬ 
bune  general  services  manager. 

And  some  newspaper  corporate  re¬ 
structurings  are  being  designed  to  en¬ 
hance  the  position  of  purchasing. 

Chicago  Tribune  controller  Michael 
Kelly,  for  example,  heads  a  project  that 
intends  to  reengineer  accounts  payable 
and  purchasing  at  Tribune  Co.  proper¬ 
ties. 

One  goal  is  to  cut  virtually  in  half 
the  number  of  full-time  employees 
working  in  finance  departments  for 
Tribune  newspapers  and  broadcast  out¬ 
lets. 


A  happier  fate,  however,  awaits  the 
purchasing  departments. 

“What  we’re  going  to  try  to  do  is 
make  purchasing  more  visible,  more 
important  in  Tribune  Co.,”  Kelly  told 
the  NPMA. 

The  intention,  Kelly  said,  is  to  free 
up  purchasing  personnel  for  better 
management  by  standardizing  and 
streamlining  the  function. 

For  instance.  Tribune  wants  to  re¬ 
duce  the  number  of  suppliers  with 
which  purchasing  has  to  deal. 

A  Tribune  survey  found  that  865  dif¬ 
ferent  vendors  are  used  for  hardware 
and  software  purchases,  Kelly  said. 

“There’s  got  to  be  something  we  can 
do  to  narrow  the  universe,”  he  said. 

In  another  effort  to  end  “non-value- 
added  tasks”  purchasing  managers 
must  contend  with.  Tribune  has  adopt¬ 
ed  procurement  cards  that  eliminate 
the  need  for  many  purchasing  orders 
and  payment  checks. 

At  the  same  time,  purchasing  will 
become  more  involved  in  capital  pro¬ 
jects,  Kelly  said. 


In  the  past,  he  said,  large  capital  ex¬ 
penditures  came  to  purchasing  only 
when  it  was  time  to  execute  the  paper¬ 
work. 

If  there  is  a  theme  to  newspaper  pur¬ 
chasing  management  these  days,  it  is 
that  managers  must  be  more  involved 
in  the  big  picture  —  and  less  in  rou¬ 
tine. 

“A  good  example  ...  is  the  stockless 
purchasing  programs  that  many  have 
implemented  over  the  past  several 
years,”  said  Thomas  Miller,  manager  of 
purchasing  and  office  services  for  the 
Houston  Chronicle  Publishing  Co. 

“The  purchasing  department  is  re¬ 
sponsible  for  vendor  selection,  negoti¬ 
ations  and  logistics.  But  once  the  pro¬ 
gram  is  established,  purchasing  has  lit¬ 
tle  or  nothing  to  do  with  this  daily 
operation  ....  In  other  words,  it  en¬ 
ables  us  to  be  managers,  rather  than 
just  performing  a  buying  function,” 
Miller  added. 


Similarly,  some  newspapers  are 
adopting  procurement  cards  to  free  up 
their  departments. 

“I  want  to  get  on  with  truck  leasing, 
with  helping  maintenance  [depart¬ 
ments],  with  finding  second-party  sup¬ 
pliers  for  Ferag  [equipment],”  said  Don¬ 
ald  Woodworth,  purchasing  manager 
for  Neu/sday.  “But  if  your  people  are 
busy  with  [small]  purchasing  orders, 
they  are  not  out  there  finding  alternate 
sources  for  TKS  press  parts.” 

And  even  as  purchasing  depart¬ 
ments  continue  to  spin  off  some  func¬ 
tions,  they  are  lobbying  ever  more  vig¬ 
orously  to  be  major  players  in  the  new 
corporate  environment. 

At  the  New  York  Times  Co.,  for  in¬ 
stance,  there  is  no  centralized  purchas¬ 
ing  department,  “but  we  [in  purchasing 
at  the  Times  newspaper]  think  of  our¬ 
selves  as  one  company  —  and  we  en¬ 
courage  suppliers  to  think  of  ourselves 
as  one  company,”  said  William  Spina, 
director  of  purchasing  for  the  New 
York  Times. 

“Purchasing,”  Spina  added,  no 


longer  can  be  just  a  traditional  support 
service.” 

Times  purchasing,  he  said,  is  pursu¬ 
ing  a  “new  strategy  of  becoming  a  part- 
ner  with  and  contributor  to  other 
[Times  Co.]  business  units.” 

There  are  good  reasons  for  purchas¬ 
ing  managers  to  keep  their  eye  on  the 
big  picture,  executives  said  at  the 
NPMA  meeting. 

Consider,  for  instance,  that  most  ba¬ 
sic  of  newspaper  purchases:  newsprint. 

“The  concept  that  newsprint  is  a 
global  commodity  will  become  a  reality 
for  you,”  Karen  Moreno  of  Gannett 
Supply  Co.  told  NPMA  members. 

U.S.  and  Canadian  newsprint  makers 
are  finally  able  to  make  their  price  in¬ 
creases  stick,  Moreno  said.  As  a  result, 
newspapers  should  look  to  Latin  Amer¬ 
ica,  Europe  and  Asia,  where  newsprint 
capacity  “continues  to  grow  unabated,” 
she  said. 

Gannett  Supply  itself  intends  to  buy 
about  10%  of  its  newsprint  this  year 
from  “off-shore”  producers,  Moreno 
said. 

But  in  addition  to  developing  a  glob¬ 
al  perspective,  Moreno  said,  purchasing 
executives  still  need  to  watch  suppliers 
with  a  gimlet  eye. 

“With  83  [Gannett]  newspapers,  sup¬ 
pliers  have  been  known  to  quote  one 
price  to  Louisville  and  quote  one  price 
to  Detroit  and  quote  another  to  Chilli- 
cothe  [Ohio],”  she  said. 

Even  purchasing  managers  with  re¬ 
sponsibilities  for  single  newspapers  need 
to  beware,  Moreno  said. 

“Suppliers  have  a  tendency,”  she  said, 
“to  work  directly  with  production,  di¬ 
rectly  with  circulation,  directly  with 
MIS  [management  information  systems] 
—  all  in  an  effort  to  do  an  end  run 
around  purchasing.” 

Bee  scholarships 

THE  SACRAMENTO  BEE  has 
awarded  a  total  of  $17,000  in  scholar¬ 
ships  to  outstanding  minority  high 
school  and  college  students. 

The  newspaper  gave  an  additional 
$5,000  in  scholarships  to  three  top 
community  college  journalism  stu¬ 
dents. 

Bee  parent  McClatchy  Newspapers 
said  that  three  local  minority  media 
organizations  will  participate  in  the  pa¬ 
per’s  summer  internship  program  for 
aspiring  minority  journalists.  These 
groups  will  select  the  interns,  who  will 
work  at  McClatchy  newspapers. 


“What’s  happening  is  that  many  of  us  came  here 
when  everyone  [on  the  paper]  was  doing  their  own 
thing  and  we  were  told  to  get  purchasing 
centralized,”  Bathke  said.  “So  we  centralized  and 
now  we’re  finding  that,  gee,  all  this  control  isn’t 
very  efficient.” 
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Employee 

Procurement 

Cards 

Newspaper  purchasing  managers  hand  them  out  very  cautiously, 
but  some  realize  their  use  can  free  up  the  purchasing 
department  to  concentrate  on  a  broader  assortment  of  duties 


by  Mark  Fitzgerald 

SOMETHING  IN  THE  very  soul  of  a 
newspaper  purchasing  manager  mili¬ 
tates  against  handing  a  credit  card  to 
an  employee. 

Where  are  the  authorizations? 
Where  is  the  requisition  documenta¬ 
tion?  Where  are  the  controls? 

“I  always  refer  to  the  purchasing 
card  as  an  accountant’s  nightmare,” 
said  Michael  Kelly,  controller  of  the 
Chicago  Tribune  and  himself  a  certified 
public  account. 

“But,”  Kelly  added,  “I  think  we  have 
to  get  beyond  that.” 

Indeed,  the  Tribune  recently  select¬ 
ed  American  Express  for  its  corporate 
procurement  card. 

Slowly  and  cautiously  —  very,  very 
cautiously  —  newspaper  purchasing 
managers  are  overcoming  their  deep- 
seated  aversion  to  handing  anyone  the 
equivalent  of  a  blank  check,  and  are  is¬ 
suing  procurement  cards  to  trusted  em¬ 
ployees. 

Procurement,  or  purchasing,  cards 
are  similar  to  personal  or  corporate 
credit  cards  except  that  they  are  not 
used  for  travel  or  entertainment  — 
and  they  permit  businesses  to  place  ex¬ 
tensive  controls  on  how  and  where 
they  can  be  used.  American  Express 
and  Visa  are  aggressively  marketing  the 
cards. 

A  procurement  card’s  biggest  advan¬ 
tage  is  in  making  small  purchases  with¬ 
out  adding  the  expense  of  creating  and 
tracking  a  purchasing  order. 

For  newspaper  purchasing  managers, 
procurement  cards  are  another  unset¬ 
tling  element  many  of  them  believe 
they  must  nevertheless  embrace  in  the 
brave  new  world  of  the  reengineered 
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multimedia  corporation. 

But  as  the  discussion  at  the  37th 
Newspaper  Purchasing  Management 
Association  annual  conference  held  re¬ 
cently  in  Minneapolis  demonstrated, 
procurement  cards  are  about  as  close  to 
an  emotional  issue  as  there  is  among 
newspaper  purchasing  managers. 

As  skeptical  NPMA  members  ques¬ 
tioned  the  benefits  of  the  cards,  Mark 
Thomas,  purchasing  manager  of  Jour¬ 
nal/Sentinel  Newspapers  in  Milwau¬ 
kee,  urged  them  to  keep  an  open  mind. 

“This  could  be  a  way  of  even  saving 
[our  jobs],”  Thomas  said. 

To  proponents,  procurement  cards 


free  up  purchasing  managers  to  be¬ 
come  more  valuable  to  newspapers. 

“I  want  to  get  on  with  truck  leasing, 
with  helping  maintenance  [depart¬ 
ments],  with  finding  second-party  sup¬ 
pliers  for  Ferag  [equipment],”  said  Don¬ 
ald  Woodworth,  purchasing  manager 
for  Newsday.  “But  if  your  people  are 
busy  with  [small]  purchasing  orders, 
they  are  not  out  there  finding  alternate 
sources  for  TKS  press  parts.” 

Woodworth  told  the  NPMA  that  he 
became  convinced  of  the  need  for  pro¬ 
curement  cards  when  he  conducted  an 
audit  of  purchasing  patterns  in  his  own 
department. 

The  findings  were  eye-opening: 

•  Purchases  under  $250  represented 
36%  of  all  purchasing  orders  written 


—  but  just  1%  of  total  dollars  spent  on 
purchasing.  Annually,  Neu/sday’s  pro¬ 
curement  amounts  to  about  $33  mil¬ 
lion,  Woodworth  said. 

•  Purchases  under  $500  were  58%  of 
POs  issued  —  and  just  3%  of  total  dol¬ 
lars. 

•  Purchases  under  $1,000  were  75% 
of  all  POs  —  and  represented  only  8% 
of  total  dollars. 

“I  quickly  realized,”  Woodworth  said, 
“that  we  were  in  the  trivial  purchasing 
business  and  not  where  we  had  to  be  if 
we  were  going  to  serve  our  internal 
customers.” 

Nor  was  Newsday  unique. 


Michael  Kelly,  controller  of  the 
Chicago  Tribune,  found  a  similar  result 
from  a  purchasing  audit. 

“To  my  dismay,  I  discovered  that  at 
the  Chicago  Tribune,  51%  of  our  pur¬ 
chase  orders  that  were  cut  in  the  previ¬ 
ous  year  amounted  to  only  $1  million 
—  which  is  a  miniscule  amount  of  [to¬ 
tal]  purchasing,”  Kelly  said. 

Newsday’s  solution  was  to  give  57 
employees  Visa  procurement  cards 
with  individual  limits  set  at  $500  per 
transaction  and  $2,500  for  the  month. 

“The  limit  kept  it,  frankly,  out  of  the 
range  of  fax  machines  or  personal 
computers,  things  that  we  would  not 
want  people  to  purchase  without  req- 


(See  Procurement  on  page  40) 
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“With  empowerment  [of  employees],  youVe  got  to 
get  to  the  stage  where  you  cut  the  cord  and  allow 
managers  to  make  decisions,’’  he  said. 


Preparing 

For  Disaster 
Coverage 

Newspapers  told  they  can  never  have  too  many  backups  to  ensure 
publication  in  the  wake  of  an  earthquake  or  other  calamity 


by  M.L.  Stein 

IF  NEWS  ORGANIZATIONS  think 
they’re  prepared  for  disaster  coverage, 
they  should  “think  again,”  advised  Los 
Angeles  Associated  Press  bureau  chief 
Andy  Lippman. 

Based  on  their  experiences  in  cover¬ 
ing  the  Jan.  17  Los  Angeles  earthquake 
and  other  calamities,  Lippman  and  Los 
Angeles  Daily  News  editor  Bob  Bur¬ 
dick  stressed  preparation  ranging  from 
the  installation  of  plug-in  flashlights  to 
the  maintenance  of  boilerplate  pages 
for  emergency  use. 

Speaking  at  a  California  Society  of 
Newspaper  Editors  meeting  in  Ventu¬ 
ra,  Lipmann  suggested  that  newspapers 
update  their  emergency  manuals,  not¬ 
ing  that  phone  numbers  contained  in 
them  probably  are  outdated. 


Recalling  that  AP’s  emergency  gen¬ 
erator  went  down  for  45  minutes  as  a 
result  of  the  January  earthquake,  which 
measured  6.6  on  the  Richter  scale, 
Lippman  said,  “You  can  never  have  too 
many  backups.” 

And  to  avoid  having  to  hunt  for 
flashlights  during  power  outages,  the 
executive  recommended  purchasing 
and  installing  plug-in  flashlights  imme¬ 
diately. 

Burdick  recalled  the  heavy  damage 
suffered  by  the  Daily  News  building, 
forcing  the  staff  to  depend  on  other 
newspapers  to  produce  a  paper  for 


three  days.  The  Daily  News  office  is  in 
the  San  Fernando  Valley,  near  the 
earthquake’s  epicenter. 

“Prepare  tbe  Holy  Grail,”  Burdick 
warned.  This,  he  explained,  includes  a 
front-page  flag,  template  and  masthead 
in  case  printing  must  be  done  else¬ 
where,  where  materials  might  not  be 
available. 

Several  copies  of  the  “grail”  should 
be  made  and  placed  with  trusted 
staffers  as  well  as  at  the  editor’s  home, 
he  advised. 

“If  you  have  only  one  copy,  expect 
the  building  in  which  it  is  stored  to  be 
flattened,  burned  or  blown  up,”  Bur¬ 
dick  said. 

Other  planning  materials,  such  as 
phone  numbers,  should  be  stashed  in 
an  editor’s  car  and  home  and  also 
should  be  sent  to  the  nearest  AP  bu¬ 


reau  in  case  of  an  emergency,  Burdick 
said. 

Other  suggestions  for  editors  in  Bur¬ 
dick’s  “Earthquake  Lessons”  guide  in¬ 
clude: 

•  Maintain  up-to-date  numbers  for 
computer-system  services,  since  some 
companies  specialize  in  restarting 
mainframes  and  recovering  databases. 

•  Keep  film  in  more  than  one  loca¬ 
tion.  Photographers  should  have  ade¬ 
quate  supplies  of  film  in  coolers  in 
their  cars  and  rotate  stocks  for  fresh¬ 
ness. 

•  For  contingencies,  line  up  a  chain 


of  one-hour  photo  shops,  a  job  printer 
or  a  desktop  publishing  house. 

•  Store  detailed  street  and  area 
maps.  “If  you’re  trapped  on  the  wrong 
side  of  a  collapsed  freeway  or  bridge, 
you’ll  need  to  know  how  best  to  hike 
to  your  destination.” 

•  Keep  an  inventory  of  cellular 
phones  and  portable  terminals  —  in 
more  than  one  location. 

•  Know  which  staffers  have  ham  ra¬ 
dio  or  CB  equipment.  Editors  also  can 
work  out  contingency  plans  with  local 
ham  operators’  clubs. 

•  Keep  directories  of  stores,  fast- 
food  restaurants  and  other  establish¬ 
ments  disaster  victims  might  have  to 
depend  on  for  food  and  emergency 
supplies. 

•  Consider  acquiring  portable  police 
and  fire  scanners  to  collect  what  could 
be  invaluable  information  when  power 
is  out. 

“No  amount  of  planning  can  cover 
every  contingency,  so  preparation 
should  enhance  flexibility,  not  restrict 
it,”  Burdick  said.  “You  cannot  be  too 
prepared,  no  matter  how  hard  you  try.” 

He  said  editors  should  expect  that 
some  staff  members  will  be  unavailable 
in  a  disaster  because  of  personal  and 
family  emergencies  —  and  a  few 
staffers  may  be  unwilling  or  unable  to 
work  a  major  disaster  that  affects 
them. 

“This  probably  is  not  the  time  to 
disagree,”  Burdick  said.  “It  is  the  time, 
however,  to  get  them  out  of  the  way 
and  keep  them  out  of  the  way.” 

Lippman  urged  supervisors  to  re¬ 
spond  to  employees’  needs  during  cov¬ 
erage  of  a  big  story,  which  may  mean 
supplying  them  with  food  and  putting 
them  and  their  families  up  in  hotels. 

AP  even  brought  in  a  psychiatrist  to 


*‘lf  you  have  only  one  copy,  expect  the  building  in 
which  it  is  stored  to  be  flattened,  burned  or  blown 
up,’’  Burdick  said. 
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Who  becomes 
an  ombudsman? 


WHAT  SORT  OF  person  does  it  take 
to  be  a  newspaper  ombudsmen? 

Well,  mostly  an  INTP,  an  ENTJ  or  a 
ISTJ. 

Those  psychological  descriptions  fit 
63%  of  the  Organization  of  News  Om¬ 
budsmen  members  who  took  the  Myers 
Briggs  Type  Indicator,  a  widely  accept¬ 
ed  test  that  purports  to  identify  person¬ 
ality  types. 

If  the  test  is  accurate,  it  shows  that 
ombudsmen  tend  to  be  far  more  intro¬ 
verted  and  logical  in  their  thinking 
than  the  general  public. 

“The  clustering  says  there  is  an  at¬ 
traction  here  for  certain  types  to  this 
job,”  Norton  Armour,  a  newspaper 
lawyer  turned  psychologist,  told  the  re¬ 
cent  ONO  annual  meeting  in  Min¬ 
neapolis. 

Armour  says  this  ombudsmen  per¬ 
sonality  tendency  helps  them  deal  with 
their  unique  job  pressures. 

“My  sense  of  the  pressures  on  om¬ 
budsmen  is  that  they  are  like  no  other 
—  not  even  an  editor.  You  wonder,  is 
there  a  certain  sado  masochism  in  you? 
What  makes  you  stick  in  there?”  said 
f  Armour,  for  20  years  the  general  coun- 
J  sel  for  the  Star  Tribune. 
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Knigbt'Bagebot 
Fellows  named 

REPORTERS  FOR  THE  Associated 
Press,  Wall  Street  Journal  and  USA  To¬ 
day  are  among  the  Knight-Bagehot  Fel¬ 
lows  in  Economics  and  Business  Jour¬ 
nalism  for  the  1994-95  academic  year, 
the  Columbia  University  Graduate 
School  of  Journalism  announced. 

Those  chosen  are  Michael  Brush,  the 
Economist  John  Finotti,  Jacksonville 
Florida  Times-Union;  Quentin  Hardy, 
Wall  Street  Journal;  Peter  Alan  Harper, 
AP;  Doreen  Hemlock,  San  Juan  Star; 
Cynthia  Mayer,  Philadelphia  Inquirer; 
Martha  Moore,  USA  Today,  and 
Eleanor  Nelson,  Cable  News  Network. 

The  fellowships  provide  mid-career 
journalists  with  tuition  and  living 
stipends  toward  their  enrollment  in 
graduate  courses  at  Columbia’s  schools 
of  business,  law,  and  international  and 
public  affairs.  The  program,  established 
in  1975,  is  named  for  John  and  James 
Knight,  founders  of  the  Knight  Founda¬ 
tion,  and  Walter  Bagehot,  the  19th- 
century  British  economist.  BE^P 


minister  staff,  he  said. 

Hope  Frazier,  another  veteran  of  the 
earthquake,  floods  and  fires  that  have 
struck  Southern  California  in  the  last 
two  years,  said  such  events  offer  one 
benefit  for  newspapers:  the  old-fash¬ 
ioned  extra. 

Frazier,  editor  and  vice  president  of 
the  three  San  Gabriel  Valley  News¬ 
papers  —  the  Pasadena  Star-News, 
Whittier  Daily  News  and  San  Gabriel 
Valley  Tribune  —  reported  that  the 
company  launched  extras  after  the  Jan¬ 
uary  earthquake  and  a  huge  fire  in  Al- 
tadena. 

In  one  instance,  the  papers  put  out 
two  extras  in  one  day. 

“It’s  easy  to  do,  and  readers  snap 
them  up,”  Frazier  said.  “It’s  good  for 
sales  and  circulation.” 


She  said  the  papers  printed  10,000 
extras  for  the  earthquake,  “but  we 
should  have  done  twice  that.” 

Special  editions  move  poorly  in 
racks  but  sell  big  when  hawked  on  the 
street,  Frazier  related. 

Editor  writes  book 

ANTOINETTE  BOSCO,  executive  ed¬ 
itor  of  the  Litchfield  County  Times  in 
Connecticut,  has  written  a  book.  The 
Pummeled  Heart:  Finding  Peace 
Through  Pain,  detailing  her  spiritual 
journey  after  the  suicide  of  a  son  and 
the  murders  of  another  son  and  his 
wife. 

The  book  is  published  by  Twenty- 
Third  Publications,  Mystic,  Conn. 


A  scene  in  the  city  room  of  the  San  Francisco  Chronicle  about  midnight  of  Oct.  1 7, 
1989,  following  a  massive  earthquake  which  rocked  the  area  seven  hours  earlier. 
Nearly  five  years  later,  editors  addressing  the  recent  California  Society  of 
Newspaper  Editors  meeting  urged  their  colleagues  to  have  an  assortment  of  backup 
systems  in  place  to  ensure  a  newspaper  can  publish  in  the  wake  of  a  quake  or  other 
disaster. 
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Newspapers 

And  Violence 
Coverage 

Chicago  market  study  shows  newspapers  cover  violence 
more  responsibly  than  does  local  television 


by  Mark  Fitzgerald 

CHICAGO’S  TWO  BIGGEST  daily 
newspapers  cover  violence  and  tragedy 
far  more  responsibly  than  local  televi¬ 
sion  news,  an  independent  study  con¬ 
cludes. 

Indeed,  the  report  suggests  that 
Chicago  television  news  programs 
would  do  well  to  emulate  their  print 
counterparts. 

“The  findings  on  the  [Chicago]  Tri¬ 
bune  suggest  that  profit-oriented  media 
can  cover  violence  without  arousing 
audiences’  fears  to  the  same  extent  TV 
apparently  does,”  said  the  report  by 


Robert  Entman,  associate  professor  of 
journalism  and  political  science  at 
Northwestern  University. 

The  study,  “Violence  on  Television: 
News  and  Reality  Programming  in 
Chicago,”  was  commissioned  by  the 
Chicago  Council  on  Urban  Affairs  as 
part  of  the  nonprofit  group’s  ongoing 
study  of  violence  prevention. 

In  general,  the  study  found  that  lo¬ 
cal  TV  news  portrays  “an  urban  Amer¬ 
ica  seemingly  out  of  control:  night  af¬ 
ter  night  the  news  overflows  with  vic¬ 
tims  and  perpetrators  of  violence.” 

The  study  of  10  weeks  of  news  pro¬ 
gramming  on  the  five  major  local  TV 
channels  showed  that  when  weather, 
sports  and  commercials  are  excluded. 


more  than  50%  of  the  news  is  devoted 
to  violence. 

And  only  6%  of  local  news  coverage 
was  devoted  to  reporting  community 
efforts  to  reduce  crime. 

In  fact,  Chicago  TV  news  on  aver¬ 
age  tended  to  be  more  violent  than  the 
syndicated,  so-called  “reality”  shows, 
such  as  Cops  or  Hard  Copy,  that  were 
also  studied  by  Entman. 

Local  TV,  the  study  found,  made 
virtually  no  distinction  between  seri¬ 
ous  and  less  serious  violent  crime  — 
each  was  given,  in  effect,  page  one  dis¬ 
play. 

Further,  Chicago  TV  portrayed 


whites  and  minorities  differently  in 
crime  stories. 

“In  violent  segments,  a  high  per¬ 
centage  [of]  African  Americans  and 
Latinos  are  shown  as  victimizers  of  so¬ 
ciety,  and  few  as  social  helpers,”  the  re¬ 
port  said. 

“Images  of  African  Americans  and 
Latinos  are  systematically  more  nega¬ 
tive  than  images  of  whites,”  it  said. 

Entman’s  content  study  was  based 
on  10  weeks  of  early-evening  and  late- 
evening  news  shows  broadcast  by  the 
five  highest-rated  Chicago  TV  sta¬ 
tions:  WBBM,  a  CBS  owned-and-op- 
erated  affiliate;  WLS,  an  ABC  O&lO; 
WMAQ,  a  NBC  O&O;  WGN,  a  Tri¬ 
bune  Co.  O&lO,  and  WFLD,  a  Fox 


network  affiliate. 

(Interestingly,  the  report  said  Tri¬ 
bune-owned  WGN  had  the  fewest 
number  of  violent  stories. ) 

By  contrast  to  TV,  a  similar  content 
study  of  the  Tribune  and  the  Chicago 
Sun-Times  over  a  shorter,  10-day  peri¬ 
od  showed  the  newspapers  covered  vi¬ 
olence  with  what  the  report  concluded 
was  more  responsibility. 

“Newspapers  reported  less  violence 
than  [TV]  and  newspapers  did  tend  to 
have  more  about  violence  prevention,” 
said  Rachel  Williams,  program  director 
of  the  Chicago  Council  on  Urban  Af¬ 
fairs. 

“There  was  more  context  in  the 
newspaper  [reporting],  so  [a  reader] 
doesn’t  think  it  was  just,  like,  anarchy 
out  there,”  Williams  added. 

During  the  10-day  period  studied, 
the  Tribune  reported  34  “violent”  sto¬ 
ries,  the  Sun-Times  40  —  and  TV 
news  averaged  69.  The  major  differ¬ 
ence,  Entman  found,  was  that  the 
newspapers  disregarded  some  of  the 
fires  and  minor  crimes  reported  by 
television. 

Entman  did  a  detailed  content 
analysis  only  of  the  Tribune,  which,  he 
said,  “reports  a  lot  of  violence.” 

“The  average  number  of  words  ap¬ 
pearing  in  [a  day’s  worth  of]  stories 
about  violence  was  7,767  —  far  exceed¬ 
ing  the  total  words  uttered  in  a  half- 
hour  news  program,”  the  report  says. 

“If  correspondents  speak  at  about 
130  words  per  minute  in  a  typical 
newscast,  the  Tribune  figure  would 
equate  to  about  60  minutes  of  TV 
news  narration:  a  solid  hour  of  vio¬ 
lence,”  it  adds. 


In  general,  the  study  found  that  local  TV  news 
portrays  “an  urban  America  seemingly  out  of 
control:  night  after  night  the  news  overflows 
with  victims  and  perpetrators  of  violence.” 
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Journalists 
Recall  D-Day 
Invasion 


Walter  Cronkite  in  his  war  correspondent’s  dress  uniform,  joined  by  (left  to  right) 
Larry  Smith,  Andy  Rooney,  Bill  Walton,  Jack  Thompson  and  Ben  Wright. 


FOUR  VETERAN  correspondents 
who  covered  the  Allied  invasion  of 
Normandy,  France,  on  June  6,  1944, 
gathered  in  New  York  last  month  to  re¬ 
count  their  experiences. 

Former  CBS  News  anchor  Walter 
Cronkite,  who  reported  on  the  D-Day 
air  battle  for  the  old  United  Press;  60 
Minutes  correspondent  Andy  Rooney, 
who  worked  on  the  Stars  and  Stripes 
military  newspaper;  Jack  Thompson, 
who  parachuted  into  Normandy  for 
Time  and  Life  magazines,  and  Bill  Wal¬ 
ton,  Chicago  Tribune  pool  correspon¬ 
dent  during  the  war,  addressed  a  rapt 
crowd  of  140  at  a  luncheon. 

The  event  was  sponsored  by  the 
Overseas  Press  Club  of  America,  Com¬ 
mittee  to  Protect  Journalists,  United 
Nations  Correspondents  Association 
and  the  Deadline  Club,  the  New  York 
chapter  of  the  Society  of  Professional 
Journalists. 

OPC  president  and  Parade  magazine 
managing  editor  Larry  Smith  present¬ 
ed  a  bronze  plaque  to  Cronkite, 
Rooney  and  retired  public  relations  ex¬ 
ecutive  Ben  Wright. 

Three  days  after  the  luncheon, 
Cronkite,  Rooney  and  Wright  set  sail 
aboard  the  Queen  Elizabeth  II  for  D- 
Day  50th  anniversary  ceremonies  in 
France.  There,  the  three  affixed  the 
plaque  to  Normandy’s  Chateau  Vouil- 
ly,  the  headquarters  for  correspondents 
who  traveled  with  the  1st  U.S.  Army. 

“Newspeople,  all  of  them  volunteers 
like  Bill  and  Jack,  were  given  the  op¬ 
portunity  to  go  into  the  jaws  of  death,” 
Cronkite  said. 

“D-Day  assignments  were  fraught 
with  immense  peril.  A  special  bond 
was  created  between  the  soldiers  in  the 
foxholes,  who  appreciated  this,  and  the 
correspondents,  who  were  right  along¬ 
side.” 

Cronkite,  who  witnessed  the  inva¬ 
sion  from  a  bomber  over  Normandy, 
added,  “As  we  went  over  the  ocean 
with  bombs  ready  to  go,  we  were  met 


with  an  incredible  sight  —  an  entire 
armada  of  ships,  big  and  small,  from 
cruisers  to  battleships  to  destroyers 
filled  the  ocean.” 

Jack  Thompson,  known  as  the  dean 
of  war  correspondents,  recalled  going 
ashore  at  Omaha  Beach,  slogging 
through  chest-deep  water  while  shield¬ 
ing  his  face  with  a  typewriter. 

Thompson  said  that  amid  the  car- 


SEVEN  U.S.  JOURNALISTS  have 
been  chosen  for  the  5th  annual  Arthur 
F.  Burns  International  Fellowship  Pro¬ 
gram,  which  offers  young  journalists  in 
Germany  and  the  United  States  the 
chance  to  meet  and  exchange  knowl¬ 
edge. 

The  fellowships  are  administered  by 
the  Center  for  Foreign  Journalists  in  Re- 
ston,  Va.,  and  the  Initiative  Jugend- 
presse/Association  of  Young  Journalists 
in  Konigstein,  Germany. 

Those  chosen  this  year  are  Ashlea 


nage  and  destruction,  as  artillery  shells 
fell,  “medics  worked  as  if  nothing  were 
happening,  taking  plasma  bottles  and 
draining  some  blood  into  these  young 
men  with  their  yellowish  faces.” 

Cronkite  remembered,  “The  great¬ 
est  part  of  the  experience  was  associat¬ 
ing  with  the  kind  of  guys  we  did  in  the 
press  camps  across  Europe.  They’re  my 
buddies  and  I’m  proud  of  them.” 


Ebeling,  media  lawyer,  writer  and  cur¬ 
rently  a  Knight  Foundation  Law  Fellow 
at  the  Reporters  Committee  for  Free¬ 
dom  of  the  Press;  Yasmin  Ghahremani, 
writer  and  producer,  CNN  World  Re¬ 
port,  and  Jacob  Heilbrunn,  writer,  the 
New  Republic. 

Also,  Joe  Kidd,  reporter,  the  Register 
Guard,  Eugene,  Ore.;  Ray  Pierce,  writer, 
Arkansas  Democrat-Gazette ,  Little 
Rock;  Jennifer  Seter,  reporter,  U.S. 
News  &  World  Report,  and  Brian 
Zumhagen,  reporter,  KQED-TV.  ■£&? 
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Legal 

Times  Mirror  Co* 
shareholders  sue 
to  block  Cox  deal 

Fight  ensues  over  terms  of  agreement  to 
sell  cable  systems;  Chandler  family  gets 
different  terms  from  other  shareholders 


by  Qeorge  Qarneau 

TIMES  MIRROR  CO.  shareholders 
have  sued  to  block  a  deal  with  Cox  En¬ 
terprises  Inc.  that  would  merge  the  two 
companies’  cable  operations. 

At  least  four  lawsuits  filed  in 
Delaware  Chancery  Court  accuse  the 
board  of  breaching  its  fiduciary  respon¬ 
sibility  by  negotiating  a  deal  that  un¬ 
fairly  favors  the  Chandler  family  — 
whose  trusts  own  a  controlling  interest 
in  Times  Mirror  —  at  the  expense  of 
other  shareholders. 

The  suits,  some  claiming  class  ac¬ 
tion  status,  were  filed  within  days  after 
Times  Mirror  and  Cox  announced 
their  agreement  —  valued  at  $2.3  bil¬ 
lion  —  to  merge  their  cable  television 
systems  into  Cox  Cable  Communica¬ 
tions,  a  public  company  80%  owned  by 
Cox. 

Under  terms  of  the  deal  scheduled 
to  close  later  this  year  or  early  next. 
Times  Mirror  would  sell  its  cable  oper¬ 
ations  for  $1.4  billion  plus  20%  of  Cox 
Cable. 

But  the  Chandler  Trusts,  which 
control  the  company,  get  none  of  the 
Cox  Cable  stock.  Instead,  the  agree¬ 
ment  calls  for  the  trusts  to  receive  new 
preferred  Times  Mirror  stock  designed 
to  pay  dividends  around  the  current 
level  of  $42  million  a  year. 

All  other  stockholders,  meanwhile, 
would  share  a  20%  Cox  Cable  stake 
valued  at  $932  million,  but  their  Times 
Mirror  dividends  would  be  slashed  by 
66%  to  80%,  from  $1.08  per  share  a 
year  now. 

Times  Mirror  said  a  committee  of 
independent  directors  headed  by  Don¬ 
ald  Beall,  chairman  and  CEO  of  Rock¬ 


“With  this  merger,  Moe  have  committed 
our  future  to  the  content  side  of  the 
information  highway  and  have  gained 
substantial  resources  to  pursue  our 
growth  strategy.” 

—  Robert  Erburu,  Times  Mirror 
chairman,  president  and  CEO 


well  International  Corp.,  unanimously 
held  that  the  deal  is  fair  to  sharehold¬ 
ers. 

Because  the  trusts  hold  55%  of  vot¬ 
ing  stock  and  31%  of  total  equity,  they 
can  push  through  the  deal  —  which 
they  helped  structure  and  negotiate  — 
with  or  without  the  assent  of  other 
shareholders,  including  banks,  pension 
funds,  mutual  funds  and  other  in¬ 
vestors. 

The  shareholder  suits  allege  in¬ 
vestors  were  unfairly  denied  a  voice  in 


structuring  the  agreement. 

One  complaint  says  the  deal  forces 
investors  to  “speculate  on  the  future 
value  of  Cox  Cable,  which  operates  in 
uncertain  regulatory  and  technological 
environments,”  while  the  Chandler 
Trusts  “will  be  completely  insured 
against  the  vagaries  of  the  cable  televi¬ 
sion  market  and  retain  complete  and 
assured  dividend  income.” 

The  suits  name  Los  Angeles-based 
Times  Mirror  and  its  board  as  defen¬ 
dants  and  add  Cox  Enterprises  on  the 
grounds  it  “aided  and  abetted”  the  al¬ 
leged  scheme.  They  aim  to  halt  the 
deal  and  force  new  negotiations. 

Times  Mirror  issued  a  statement  say¬ 
ing  it  was  evaluating  the  complaints. 

Times  Mirror  spokeswoman  Martha 
Goldstein  said  the  suits  were  no  sur¬ 
prise. 

The  two  Chandler  Trusts,  formed  in 
1938  to  run  the  company  that  owns  the 
Los  Angeles  Times,  are  non-diversified, 
meaning  that  if  they  accepted  the  Cox 
Cable  stock,  they  would  be  forced  to 
sell  95%  of  it  “with  serious  tax  conse¬ 
quences.” 

Goldstein  said  she  and  other  Times 
Mirror  employees,  who  own  stock 
through  pension  and  funds,  were  excit¬ 
ed  about  the  prospects  for  Cox  Cable. 

The  deal  would  create  the  nation’s 
third  biggest  cable  system,  Cox  Cable, 
with  3.1  million  subscribers,  including 
700,000  in  wealthy  Southern  Califor¬ 
nia  markets.  It  would  combine  closely 
held  Cox  Enterprises’  sixth-largest 
U.S.  cable  system  with  publicly  traded 
Times  Mirror’s,  the  10th  largest. 

The  plan  calls  for  Times  Mirror  to 
borrow  about  $1.4  billion  before  the 
closing  and  pocket  the  money,  leaving 
Cox  Cable  to  assume  the  debt,  in  addi¬ 
tion  to  its  existing  $750  million  indebt¬ 
edness. 

The  deal  also  calls  for  Cox  Cable  to 
invest  up  to  $100  million  and  Times 
Mirror  to  throw  in  up  to  $200  million 
over  three  to  five  years  in  a  partnership 
to  develop  cable  programming. 

To  be  managed  and  two-thirds 
owned  by  Times  Mirror,  the  partner¬ 
ship  will  take  over  Times  Mirror’s  pre¬ 
viously  announced  Outdoor  Life 
Channel,  scheduled  for  launch  in  1995. 
The  companies  also  have  agreed  to  test 
interactive  information  and  entertain¬ 
ment  services  over  fiberoptic  networks 
beginning  later  this  year  in  Irvine, 
Calif. 
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Times  Mirror  called  the  deal  “a 
strategic  watershed”  in  its  plan  to  be¬ 
come  a  global  provider  of  information 
to  consumers  and  professionals. 

“With  this  merger,  we  have  commit¬ 
ted  our  future  to  the  content  side  of 
the  information  highway  and  have 
gained  substantial  resources  to  pursue 
our  growth  strategy,”  said  Robert  Erbu- 
ru.  Times  Mirror  chairman,  president 
and  CEO. 

He  said  Times  Mirror  shareholders 
“will  benefit  from  their  ownership  of 
what  will  be  one  of  the  premier  cable 
television  operating  companies  in  the 
world.” 

The  deal  takes  Times  Mirror  full  cy¬ 
cle  on  the  diversification  it  began  in 
the  1960s  from  its  base  at  the  Los  An¬ 
geles  Times,  hedging  its  bets  into  TV, 
cable,  magazines  and  books.  It  sold  its 
last  TV  stations  last  year  and  plans  to 
build  on  its  newspapers,  magazines  and 
professional  publishing  operations  and 
invest  in  digital  media. 

Times  Mirror,  faced  with  a  cable  op¬ 
eration  that  needed  huge  investments 


The  trusts  would  receive  a  new  class 
of  perpetual,  fixed-rate,  non-voting 
preferred  stock  in  the  new  Times  Mir¬ 
ror  in  an  amount  equivalent  to  the 
$932  million  worth  of  cable  stock  to  be 
issued  to  Times  Mirror’s  public  share¬ 
holders. 

Callable  by  the  company  for  com¬ 
mon  stock  after  30  years,  the  preferred 
shares  will  carry  a  par  value  of  about 
$400  million,  with  dividend  rates  to  be 
set  90  days  after  closing,  expected  late 
this  year  or  early  next.  If  the  value  of 
the  Cox  Cable  shares  exceeds  $932 
million,  the  trusts  will  get  more  new 
shares  of  Times  Mirror  common  stock. 

The  transaction  is  subject  to  regula¬ 
tory  approval  plus  the  vote  of  Times 
Mirror  shareholders  at  a  special  meet¬ 
ing  later  this  year,  with  the  support  of 
the  trusts  assuring  passage. 

Erburu  said  the  dividend  cut  will 
bring  the  company  into  line  with  its 
peers  and  will  provide  more  money  for 
reinvestment  in  the  company. 

Allan  Sloan,  business  columnist  at 
Times  Mirror’s  Newsday,  wrote  that 


The  deal  would  create  the  nation third  biggest 
cable  system,  Cox  Cable,  with  3.1  million 
subscribers,  including  700,000  in  wealthy 
Southern  California  markets. 


to  expand  and  upgrade,  chose  to  cash 
in  on  cable  and  invest  the  proceeds  in 
developing  businesses. 

With  the  deal.  Times  Mirror  also 
gives  up  a  cash  cow,  a  cable  operation 
whose  1.2  million  subscribers  generat¬ 
ed  operating  profit  margins  of  42%, 
$106  million  in  operating  earnings  on 
$470  million  in  revenues  last  year. 

By  contrast.  Times  Mirror’s  news¬ 
papers  earned  an  operating  profit  mar¬ 
gin  of  18.5%  last  year,  or  $107  million 
on  revenues  of  nearly  $2  billion.  News¬ 
paper  profits  declined  from  $310  mil¬ 
lion  in  1989  to  $19  million  in  1992  be¬ 
fore  rebounding  last  year. 

The  terms  of  the  transaction  call  for 
Times  Mirror  to  spin  off  all  its  busi¬ 
nesses  but  cable  into  a  new  Times  Mir¬ 
ror  company  and  to  give  all  sharehold¬ 
ers  one  new  Class  A  or  Class  C  com¬ 
mon  share  for  each  existing  share, 
leaving  voting  interest  in  the  new  com¬ 
pany  unchanged.  Shareholders  except 
the  Chandler  Trusts  would  get  six- 
tenths  of  a  share  of  Cox  Cable  stock 
for  each  Times  Mirror  share. 


the  deal  allows  the  Chandlers  to  “duck 
$750  million  of  income  taxes”  while 
collecting  higher  dividends. 

“Thanks  to  some  marvelous  tax 
avoidance  technology.  Times  Mirror  is 
maintaining  —  maybe  even  increasing 
—  the  Chandlers’  dividend  income, 
while  sharply  cutting  the  dividend  in¬ 
come  of  Times  Mirror’s  other  stock¬ 
holders,”  Sloan  wrote. 

He  said  the  deal  was  designed  to  sat¬ 
isfy  unhappy  Chandler  family  mem¬ 
bers,  who  have  had  to  live  on  divi¬ 
dends  that  have  not  increased  in  four 
years.  Because  of  plummeting  profits  in 
recent  years,  he  said  the  company  has 
had  to  struggle  to  pay  the  $140  million 
it  shells  out  a  year  in  dividends,  includ¬ 
ing  about  $42  million  to  the  family. 

Times  Mirror  spokeswoman  Gold¬ 
stein  declined  to  respond. 

One  representative  of  a  major  share¬ 
holder,  who  spoke  on  condition  of 
anonymity,  said  Times  Mirror  fetched 
a  good  price  for  its  cable  systems,  and 
family  and  public  shareholders  were 
getting  equal  treatment. 


This  person  objected  because  the 
deal  would  change  the  nature  of  Times 
Mirror  stock  for  investors  from  an  in¬ 
come-oriented  investment  yielding 
high  dividends  to  a  blind-pool  growth 
investment  centered  on  expanding 
into  risky  new  media  ventures. 

The  yield,  or  dividend  compared 
with  stock  price,  would  plunge  from 
about  3.4%  now  —  well  above  the 
Standard  &  Poor’s  500  average  of  2.7% 
—  to  under  1%,  with  Cox  Cable  con¬ 
tributing  nothing.  (The  next  highest 
newspaper  stock  is  Gannett  Co.  at 
2.3%.) 

A  lower  return  would  require  some 
funds  to  sell  their  Times  Mirror  hold¬ 
ings  because  the  income  would  fall  be¬ 
low  standards. 

Times  Mirror  would  use  the  $1.4  bil¬ 
lion  in  proceeds  from  the  cable  sale, 
plus  money  diverted  from  dividends,  to 
finance  new  media. 

“They  are  calling  themselves  a 
growth  company,  but  they  have  no  ex¬ 
perience,”  the  fund  manager  said. 
“They  were  lousy  broadcast  operators. 
They  haven’t  proven  successful  in 
books.  Now  they  want  to  spend  over  a 
billion  dollars  of  shareholder  money  in 
the  competitive  area  of  new  media. 
That’s  scary.” 

Cox,  which  needed  to  expand  in  ca¬ 
ble  to  become  a  major  player,  hastily 
negotiated  the  deal  with  Times  Mirror 
following  the  collapse  earlier  this  year 
of  a  planned  cable  merger  with  South¬ 
west  Bell.  It  is  testing  the  computer 
service  Prodigy  on  cable  TV  lines  in 
San  Diego  and  testing  interactive  TV 
in  Omaha. 

Cox  Cable  will  remain  headquar¬ 
tered  in  Atlanta.  Cox  expected  some 
staff  cuts  at  the  former  Times  Mirror 
cable  headquarters  in  Irvine,  Calif. 

Libel  suit  dismissed 

THE  MICHIGAN  COURT  of  Appeals 
has  ordered  the  dismissal  of  a  libel  law¬ 
suit  against  the  Grand  Haven  Tribune 
brought  by  a  candidate  for  city  council 
in  a  1989  election. 

The  court’s  3-0  ruling,  released  last 
month,  came  in  a  suit  brought  by  Ger¬ 
ald  Lindquist,  who  claimed  the  newspa¬ 
per  libeled  him  with  an  article  saying  he 
had  signed  his  daughter’s  name  on  an 
absentee  ballot  application. 

The  ruling  said  that  as  long  as  the 
gist  of  the  article  was  true,  the  suit  had 
to  be  dismissed  to  avoid  a  “chilling  ef¬ 
fect”  on  the  freedom  of  the  press  to  re¬ 
port  on  public  officials.  —  AP 
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Legal 


Tobacco  company 
subpoenas  several 
news  organizations 

Brown  &  Williamson  seeks  copies  of  documents 
it  says  were  stolen  and  used  as  the  basis  for 
stories  alleging  that  the  company  lied  about 
its  knowledge  of  the  dangers  of  smoking 


by  Debra  Qersh  Hernandez 

NEWS  OUTLETS  THAT  ran  stories 
based  on  Brown  &  Williamson  Tobac¬ 
co  Corp.  documents,  allegedly  showing 
the  company  lied  about  its  knowledge 
of  the  dangers  of  smoking,  have  been 
subpoenaed. 

B&W  subpoenaed  CBS  Inc.,  the 
Washington  Post  Co.,  New  York  Times 
Co.,  National  Public  Radio  Inc.,  USA 
Today  and  reporters  who  work  at  those 
companies  and  at  the  National  Law 
Journal,  as  well  as  Congressmen  Henry 
Waxman  (D-Calif.)  and  Ron  Wyden 
(D-Ore.). 

USA  Today’s  subpoena  was  dropped 


at  first  on  a  technicality,  but  it  was  re¬ 
served. 

Waxman  and  Wyden  were  brought 
into  the  case  as  a  result  of  their  sub¬ 
committee  hearings  on  tobacco  issues 
and  the  belief  that  they  have  copies  of 
the  documents,  as  well  as  statements 
reportedly  made  by  Waxman  on  NPR 
regarding  those  documents. 

The  subpoenas  stem  from  a  Ken¬ 
tucky  lawsuit  filed  against  Merrell 
Williams,  a  paralegal  who  worked  for 
B&W’s  law  firm,  Wyatt,  Tarrant  & 
Combs. 

Williams,  who  signed  confidentiality 
and  non-disclosure  agreements,  is  ac¬ 
cused  of  taking  copies  of  B&W  docu¬ 
ments  that  are  covered  by  attorney- 
client  privilege.  Last  September,  the 


law  firm  sued  Williams  for  theft,  fraud, 
conversion,  breach  of  fiduciary  and 
common  law  duties,  and  breach  of 
contract. 

Through  his  attorney,  Williams  re¬ 
turned  a  box  of  purportedly  stolen  doc¬ 
uments.  A  Kentucky  judge  issued  an 
order  prohibiting  Williams  from  keep¬ 
ing  or  disclosing  any  of  the  documents. 
At  depositions,  Williams  has  asserted 
his  Fifth  Amendment  right  against 
self- incrimination. 

According  to  legal  papers,  stories 
containing  information  in  the  stolen 
documents  began  appearing  in  May. 

Subpoenas  were  issued  to  the  con¬ 
gressmen  and  the  news  media  seeking 


copies  of  the  documents  so  that  B&W 
can  determine  whether  Williams  was 
the  source  and  thus  violated  the  Ken¬ 
tucky  court  order. 

The  congressmen  successfully  re¬ 
moved  their  case  to  federal  district 
court  in  Washington,  where  Judge 
Harold  Greene  quashed  the  subpoe¬ 
nas.  B&W  has  said  it  will  appeal  that 
decision. 

The  media  cases  were  able  to  stay  in 
D.C.  and  Virginia  superior  courts, 
where  they  can  take  advantage  of 
shield  laws. 

CBS  made  a  motion  to  quash  its 
subpoena,  while  the  others  have  assert¬ 
ed  their  protection  under  shield  laws. 

The  next  move  would  be  for  B&W 
to  reply  to  the  CBS  motion  and  make 


its  own  motion  to  compel  the  others  to 
cooperate. 

In  a  district  court  reply  to  CBS’s  mo¬ 
tion  to  quash  (the  CBS  papers  origi¬ 
nally  were  filed  in  federal  court  when 
the  congressmen  were  removed  but  the 
media  were  sent  back  to  superior  court, 
where  they  began),  B&W  asserted 
that,  “Stolen  documents  .  .  .  are  never 
‘lawfully  and  properly’  distributed, 
whether  by  congressional  committees 
or  by  the  media.” 

B&W  attorney  William  C.  Hen¬ 
dricks  111,  arguing  before  Greene 
against  removal  of  the  congressmen, 
said  the  company  was  not  interested  in 
uncovering  the  source,  but  rather  was 
seeking  to  determine  whether  the  Ken¬ 
tucky  injunction  against  dissemination 
had  been  violated. 

Attorney  Robert  Sack,  whose  firm, 
Gibson,  Dunn  &  Crutcher,  is  repre¬ 
senting  CBS,  earlier  told  E&P  he  be¬ 
lieved  it  was  “clear  they’re  trying  to  get 
at  the  source  and  it  is  an  unusual  way 
to  go  about  it,  if  not  unique.  This  is 
plainly  an  attempt  to  get  inside  the 
newsgathering  process,  to  which  the 
media  object.” 

In  his  decision  quashing  the  con¬ 
gressmen’s  subpoenas,  Greene  noted 
that  the  U.S.  Supreme  Court  has  ruled 
that  the  Constitution  protects  use  of 
information  by  a  congressional  com¬ 
mittee  even  if  the  information  was 
gathered  ill,  “provided  the  use  occurs 
in  the  course  of  a  legitimate  legislative 
investigation,  and  the  congressmen 
were  not  personally  involved  in  the 
criminal  activity.” 

He  charged  B&W  with  “interfer¬ 
ence  with  congressional  operations” 
that  is  “as  plain  and  direct  as  it  appears 
to  be  intentional.” 

In  a  footnote,  Greene  commented, 
“One  may  well  doubt,  to  put  it  charita¬ 
bly,  the  B&W  would  be  mounting  a 
tremendous  and  costly  effort,  in  Ken¬ 
tucky  and  in  the  District  of  Columbia, 
in  proceedings  against  members  of  a 
congressional  committee  and  against 
the  mass  media,  if  the  documents  at  is¬ 
sue  did  not  represent  the  proverbial 
smoking  gun  evidencing  the  company’s 
allegedly  long-held  and  long-sup- 
pressed  knowledge  that  its  product 
constitutes  a  serious  health  hazard.” 

The  House  Energy  and  Commerce 
Subcommittee  on  Health  and  the  En¬ 
vironment,  chaired  by  Waxman,  has 
scheduled  further  hearings  on  this  is¬ 
sue  for  June  20. 


The  media  cases  were  able  to  stay  in  D.C.  and 
Virginia  superior  courts,  where  they  can  take 
advantage  of  shield  laws. 
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I  Hard  to  Hit 


There’s  a  popular  formula  for  attracting  new  revenue.  It’s  called 
targeting  the  markets  that  advertisers  want.  But  targeting  your 
readers’  lifestyles  is  easy.  Reaching  them  is  the  hard  part.  You 
need  a  fast  and  versatile  publishing  system  that  will  handle 
multiple  sections  under  the  pressure  of  tight  deadlines. 

That’s  why  Sll  offers  practical  pagination  solutions.  Systems 
that  are  up  and  running  now,  helping  newspapers  hit  new 
demographic  targets  and  build  new  ad  revenue,  deadline 
after  deadline. 


System 

Integrators,  Inci 

Call  us  today  for  ytxir  free  copy  of  Sll’s  booklet:  What  to 
knik  for  in  your  Editorial/Faginatktn  System. 


1.400-446.4744 


Real  Issues.  Solid  Answers. 


We’re  Sll.  Pagination  that  lets  you  hit  your  demographics.  Not 
just  target  them. 


Awm'oin— ■dwfchiiwlu  Swnbwacsinfc. 


Paying  Tribute 

To  Deceased 
Journalists 


THE  47TH  WORLD  Newspaper  Con¬ 
gress  convened  in  Vienna  just  a  few 
days  shy  of  the  50th  anniversary  of  D- 
Day,  and  the  head  of  the  International 
Federation  of  Newspaper  Publishers 
(FlEJ)  took  the  opportunity  to  remem¬ 
ber  not  only  those  who  gave  their  lives 
during  World  War  11  but  the  hundreds 
of  thousands  who  “have  joined  the  ter¬ 
rifying  list  of  the  victims  of  evil  and 
folly  in  our  times.” 

They  “are  essentially  victims  of  the 
kinds  of  things  which  FlEJ  exists  to 
combat;  lies  and  propaganda  and  the 
censorship  needed  to  promote  them, 
which  sets  people  against  people  and 
drives  them  to  murder  and  other  in¬ 
sanities;  intolerance  and  ignorance, 
from  which  evil  and  violence  feed,” 
said  K.  Prescott  Low,  president  of  FlEJ 
and  chairman  and  publisher  of  the  Pa¬ 
triot  Ledger,  Quincy,  Mass. 

Low  paid  tribute  to  those  who  have 
perished  in  the  war  in  the  former  Yu¬ 
goslavia,  including  the  more  than  70 
journalists  who  have  died  covering  the 
conflict  —  “a  heavy  price  indeed  for 
the  free  flow  of  information,  for  the  ex¬ 
posure  of  the  atrocities  of  this  war,  for 
the  safeguarding  of  some  freedom  of 
expression  within  this  region.” 

He  said  violence  against  members  of 
the  press  and  restrictions  on  freedom 
of  expression  escalated  to  record  levels 
in  1993,  commenting,  “Human  rights, 
freedom  and  democratic  development 
appear  to  be  in  retreat,  while  violence, 
repression,  civil  strife,  ethnic  intoler¬ 
ance  and  religious  fundamentalism  are 
on  the  increase.” 

More  than  2,000  attacks  against  the 
press  were  recorded  last  year,  including 
arrests,  detention,  raids  on  newspaper 
offices,  physical  assaults  and  assassina¬ 
tions  —  a  23%  increase  over  1992. 

At  least  60  newspeople  were  killed 
because  of  their  work  or  while  report¬ 
ing  in  conflict,  and  at  least  30  other 
deaths  are  being  investigated. 


And  the  danger  persists. 

Low  reported  that  so  far  this  year,  at 
least  24  journalists  have  been  killed 
and  there  have  been  at  least  500  at¬ 
tacks  on  the  press.  More  than  120 
newspeople  remain  imprisoned  world¬ 
wide,  21  of  them  in  China. 

Less  brutal  but  no  less  effective  a 
means  of  restricting  the  freedom  of  the 
independent  press  throughout  the 
world  is  the  continuing  monopoly  con¬ 
trol  by  government  authorities  of  the 
means  of  distributing  and  often  print¬ 
ing  newspapers.  Low  reported. 

The  media  in  the  established  as  well 
as  the  emerging  democracies  are  under 
siege,  as  governments  hit  hard  by  re¬ 
cession  look  for  new  revenue  sources, 
including  taxes  on  newspaper  sales. 

“Such  taxes  can  only  further  frag- 
ilize  the  press,  already  hit  by  an  eco¬ 
nomic  crisis  and  a  global  fall-off  in 
readership  in  recent  years,”  Low  said. 

He  added  that  several  governments. 


THE  INTERNATIONAL  Federation 
of  Newspaper  Publishers  (FlEJ)  now 
includes  48  national  publisher  associa¬ 
tions,  15  national  and  international 
news  agencies,  individual  members  in 
58  countries,  seven  regional  organiza¬ 
tions  of  publishers  and  editors  and  an 
international  TV  channel.  The  associ¬ 
ation  is  now  present  in  90  countries. 

The  beginning  of  1994  saw  the  sec¬ 
ond-year  anniversary  of  the  FlEJ  News¬ 
paper  Marketing  Bureau  to  promote 
newspaper  readership  and  advertising. 

In  February  1994,  FlEJ  created  the 
World  Editors  Forum  for  the  exchange 
of  ideas  and  information  between  se¬ 
nior  news  executives  internationally. 


especially  in  Europe,  “clearly  are 
tempted  to  try  to  legislate  against  the 
press  for  what  they  consider  to  be 
abuses  of  their  freedom.” 

But  a  major  victory  came  last  year 

—  in  part  because  of  FlEJ’s  active  cam¬ 
paign  —  when  the  Parliamentary  As¬ 
sembly  of  the  Council  of  Europe  Com¬ 
mittee  of  Ministers  rejected  the  As¬ 
sembly’s  call  for  a  declaration  on 
journalism  ethics. 

Low  announced  at  the  World  News¬ 
paper  Congress  that  FlEJ  has  estab¬ 
lished  the  Press  Freedom  Development 
Fund  to  aid  beleaguered  media  organi¬ 
zations  and  journalists  worldwide. 

“At  FlEJ,  we  do  not  only  investigate, 
expose  and  talk  about  [press]  violations 

—  though  that  is  itself  important,”  he 
said.  “We  also  endeavor  in  very  con¬ 
crete  and  practical  ways  to  further  the 
boundaries  of  press  freedom,  freedom 
of  expression  and,  of  course,  democra¬ 
cy  itself.” 


Run  by  an  advisory  committee  of  ed¬ 
itors  under  the  FlEJ  secretariat,  the  Fo¬ 
rum  held  its  first  conference  in  Vienna 
just  before  the  recent  FlEJ  World 
Newspaper  Congress.  Nearly  100  edi¬ 
tors  from  28  countries  attended  the 
event  to  discuss  readership  strategies, 
newsroom  operation  and  management, 
and  newspaper  design. 

The  second  forum  will  be  held  in 
Paris  at  the  Meridien  Montparnasse 
May  28-31,  just  prior  to  the  1995  FlEJ 
conference. 

At  its  Vienna  Congress,  the  FlEJ 
membership  endorsed  the  Declaration 
of  Chapultapec,  which  had  previously 
been  approved  by  the  FlEJ  board. 


FlEJ  expands  with  editors 
and  marketing  executives 
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Road  map  for 
the  future 

GENE  TYE,  DIRECTOR  of  electronic 
marketing  for  the  Hartford  Courant, 
told  delegates  at  the  recent  Internation¬ 
al  Federation  of  Newspaper  Publishers 
(FIEJ)  World  Newspaper  Congress  in 
Vienna  that  “newspapers  are  not  des¬ 
tined  to  become  extinct  as  we  move 
into  the  Information  Age.” 

“I  don’t  foresee  the  Courant  or  any  of 
your  newspapers  being  replaced  any 
time  soon  by  a  CD  or  an  on-line  ser¬ 
vice.” 

What  newspapers  may  do,  he  said,  is 
develop  products  in  partnership  with 
vendors. 

“And  all  of  these  services  will  have 
the  name  of  our  newspaper  clearly 
branded  on  them,”  Tye  said.  “News¬ 
papers  have  a  reputation  for  excellence 
when  it  comes  to  providing  news  and 
information.  That’s  what  consumers 
value  and  that’s  why  other  companies 
want  to  partner  with  newspapers. 

“We  just  need  to  maintain  our  com¬ 
posure  and  confidence  as  we  merge 
onto  the  information  highway.  We  need 
to  take  a  leadership  role  as  we  evolve 
into  multimedia  information  and  mar¬ 
keting  companies. 

“Yes,  the  future  of  electronic  infor¬ 
mation  services  is  surrounded  by  uncer¬ 
tainty.  No  one  knows  exactly  what  the 
future  holds  for  newspapers.  That’s  why 
at  the  Courant,  we  feel  the  best  way  to 
predict  the  future  is  to  invent  it,  which 
is  what  we  are  trying  to  do  for  our  infor¬ 
mation  company  and  our  customers. 
You  can  do  the  same.” 

U.S.  press  not 
model  of  propriety 

PETER  KANN,  CHAIRMAN  and 
CEO  of  Dow  Jones  &  Co.  Inc.,  told 
members  of  the  International  Federa¬ 
tion  of  Newspaper  Publishers  (FIEJ) 
that  while  he  would  hold  up  the  Amer¬ 
ican  media  as  a  model  in  terms  of  free¬ 
dom,  he  would  “not  hold  much  of  it  up 
as  a  model  of  wisdom,  propriety  or  re¬ 
sponsibility  to  its  own  ideals.” 

Discussing  problems  of  the  Ameri¬ 
can  press  during  the  47th  World  News¬ 
paper  Congress  in  Vienna,  Kann  said 
there  are  many  trends  that  disturb  him: 

•  There  is  a  blurring  of  the  lines  be¬ 
tween  journalism  and  entertainment. 

•  There  is  a  blurring  of  lines  be¬ 
tween  news  and  opinion. 

•  There  are  problems  and  pitfalls  in 


pack  journalism. 

•  For  too  much  of  the  American 
media,  standards  drop  with  distance; 
too  few  media  companies  make  a  seri¬ 
ous  commitment  to  covering  the  world 
beyond  our  borders. 

•  There  is  a  tendency  toward  pes¬ 
simism  in  much  of  the  media. 

•  There  is  a  growing  media  fascina¬ 
tion  with  the  bizarre  and  the  perverse. 

•  There  must  be  a  wariness  of  social 
orthodoxies  —  political  correctness. 
Our  job  is  not  to  parrot  prevailing 
fashions  but  to  challenge  them. 

•  There  is  a  disturbing  strain  of  pu¬ 


ritanism  loose  in  the  American  press. 
The  U.S.  media  have  the  right  to  print 
sundry  details  of  private  lives,  but 
whether  to  do  so  is  a  question  of 
ethics,  taste,  propriety  and  relevance. 

•  The  press  has  a  short  attention 
span.  It  is  a  rare  issue  that  can  long 
sustain  media  interest. 

“The  press  is  a  large  and  powerful 
institution,”  Kann  said.  “But  along 
with  power  must  go  responsibility,  ac¬ 
curacy,  fairness,  accountability,  mod¬ 
esty,  human  decency.  We  must  remem¬ 
ber  that  we  are  human  beings  first  and 
journalists  second.”  BE^P 


United  Press  International  makes  globai  news 
more  accessible,  understandable  and  affordable 
than  ever  before. 

UPI’s  Global  News  Network  is  the  most  advanced  news  eind 
information  network,  delivering  everything  you  need  at  a  super 
fast  20,000  words  per  minute. 

UNITED  PRESS  INTERNATIONAL 

For  a  simpler  way  to  view  and  analyze 
the  news,  UPl  WoiidView^'^  software 
for  Wlndows(B)  enables  each  member 
of  your  organization  to  retrieve  only 
the  news  th^  want  -  just  by  clicking 
a  button.  With  photographs,  clip  cirt, 
audio  sound  bites  and,  eventually, 
video,  UPl  WoridView  gives  you  the 
complete  story. 


For  a  demonstration  of  UPl  Global 
News  Network  and  UPl  WoridView, 
stop  by  UPI’s  booth  (#116)  at  NEXPO, 
or  call  UPl  for  a  demonstration  p>acket. 


(800) 

503-9993 
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In  Brief 


Freedom  acquires 
commerce  magazine 

FREEDOM  COMMUNICATIONS 
Inc.  has  acquired  the  Miami-based 
U.S. /Latin  Trade,  a  magazine  on  com¬ 
merce  in  the  Americas. 

The  publication,  which  has  a  circula¬ 
tion  of  40,500,  provides  information  on 
trade  between  the  United  States,  Mexi¬ 
co,  the  Caribbean,  Central  America 
and  South  America. 

Freedom  president  and  CEO  James 
N.  Rosse  said  the  acquisition  “provides 
synergy  with  Freedom’s  other  interna¬ 
tional  trade  publications  and  fits  well 
with  a  developing  focus  on  internation¬ 
al  business  publishing.” 

V.S. /Latin  Trade  becomes  Freedom’s 
third  magazine,  joining  World  Trade 
and  USA  Exports.  Its  founding  publish¬ 
er,  Richard  N.  Roffman,  and  founding 
editor,  J.P.  Faber,  will  continue  with  the 
magazine  along  with  other  staffers, 
Rosse  said. 

The  purchase  price  was  not  dis¬ 
closed. 

Hollinger  profits 
rise;  net  declines 

TORONTO-BASED  HOLLINGER 
Inc.,  owner  of  the  Chicago  Sun-Times 
and  U.K’s  Daily  Telegraph,  reported 
first-quarter  net  earnings  slipped  8%  to 
(Canadian)  $12.6  million,  as  per-share 
earnings  held  steady  at  20^. 

Net  earnings  before  unusual  items 
and  discontinued  operations,  however, 
soared  to  $13.7  million,  from  $2.8  mil¬ 
lion. 

Quarterly  revenues  rose  16.3%  to 
$239.1  billion. 

The  company  said  virtually  every  sec¬ 
tor  of  operations  improved,  and  results 
were  enhanced  by  the  stronger  British 
pound  and  U.S.  and  Australian  dollars 
compared  with  the  Canadian  dollar, 
contributing  to  an  almost  doubling  of 
earnings  before  unusual  items,  taxes 
and  minority  interest  to  (Canadian) 
$40  million,  from  $21  million  a  year 
earlier. 

Results  from  the  quarter  last  year  in¬ 
cluded  an  $18  million  gain  from  the  sale 
of  Trinity  International  shares. 

Excluding  net  effects  of  unusual 
items,  investments  in  Southam  Inc.  and 
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discontinued  operations,  earnings 
amounted  to  24.30  a  share,  compared 
with  7.70  a  share  in  the  quarter  last 
year,  and  operating  earnings,  excluding 
foreign  exchange  gains,  rose  to  15.20  a 
share,  from  7.90  a  share  . 

The  company  reported  U.S.  opera¬ 
tions,  American  Publishing  Co.,  which 
recently  acquired  the  Sun-Times,  lifted 
sales  to  (Canadian)  $58.4  million,  from 
$47.1  million  and  operating  profit  to 
$7.8  million,  from  $5.9  million. 


MICHIGAN  STATE  UNIVERSITY’S 
School  of  Journalism  has  received  a 
$50,000  grant  to  develop  a  program  in¬ 
tended  to  keep  victims  of  violence  from 
being  victimized  by  the  media. 

“The  ‘Victims  and  the  Media’  pro¬ 
gram  helps  aspiring  and  working  jour¬ 
nalists  develop  better  ways  of  interview¬ 
ing  victims  of  violent  crimes  without 
inflicting  further  emotional  pain  and 
suffering  on  them,”  said  William  Cote, 
associate  professor  of  journalism. 

Some  of  the  grant  will  also  be  used  to 
teach  environmental  science  to  journal¬ 
ism  students. 

The  grant  is  the  third  installment  of 
an  ongoing  funding  program  from  the 
Dart  Foundation,  a  philanthropy  based 
in  Mason,  Mich. 

Southam  turns 
loss  to  profit 

TORONTO-BASED  SOUTHAM  Inc., 
Canada’s  largest  newspaper  company, 
posted  first-quarter  net  earnings  of 
(Canadian)  $2.2  million,  or  30  a  share, 
compared  with  a  net  loss  of  $7.2  mil¬ 
lion,  or  ll0  a  share,  a  year  earlier. 

Revenue  edged  up  a  hair  to  $272.8 
million  as  operating  income  rebounded 
to  $4.4  million,  from  an  operating  loss 
of  $10.1  million  in  the  quarter  last  year. 

Southam  said  the  results  reflect 
progress  in  cutting  costs  and  improving 
operations.  Corporate  expenses  de¬ 
creased  72.4%  for  the  quarter  to  $1.3 
million  because  of  lower  pension  ex¬ 
penses. 

Newspapers  boosted  operating  profit 


to  $8.4  million,  from  a  marginal  profit 
last  year,  largely  on  labor  costs  $7.5  mil¬ 
lion  lower  for  the  quarter  as  the  result 
of  a  work-force  reduction  program  that 
has  cut  over  1,100  jobs.  Newspaper  rev¬ 
enues  rose  marginally  to  $189.2  million, 
despite  3.2%  lower  ad  linage. 

Business  communications  operations 
posted  2.8%  lower  revenues  but  higher 
earnings  of  $3.5  million.  Book  retailing 
posted  higher  losses  of  $2.9  million,  de¬ 
spite  marginally  higher  revenues  of 
$43.6  million. 

The  company  named  Hollinger  Inc. 
chairman  Conrad  Black  as  co-chair¬ 
man  with  Paul  Desmarais.  Former 
chairman  Ron  Cliff  remains  a  director 
and  chairman  of  the  executive  com- 


AS  PART  OF  an  effort  to  enhance 
community  participation,  the  Torring- 
ton  (Conn.)  Register-Citizen  has  started 
publishing  original  poetry  submitted  by 
readers. 

“Today’s  Poets”  is  the  newest  feature 
of  the  Register-Citizen  and  will  run  on 
Sundays.  The  column  is  edited  by  Leo 
Connellan,  poet-in-residence  for  the 
Connecticut  state  university  system. 
Connellan  has  published  12  books  of 
poetry. 


HAVERHILL  (MASS.)  GAZETTE 
carrier  Brian  Fuller,  14,  has  received  a 
lot  of  recognition  for  helping  a  young 
boy  he  found  alone  on  a  brutally  cold 
day  last  winter. 

Gazette  parent  Scripps  League  News¬ 
papers,  the  New  England  Newspaper 
Association  and  a  local  fire  department 
official  all  praised  him  for  his  thought¬ 
fulness  and  maturity  in  the  crisis. 

While  delivering  papers.  Fuller  hap¬ 
pened  upon  the  boy,  who  said  that 
when  he  went  to  his  grandfather’s 
house  after  school,  the  grandfather, 
who  does  not  hear  well,  did  not  answer 
the  door. 

The  carrier  told  the  boy  to  wait  while 
he  went  to  a  nearby  fire  station  for  help. 
Firefighters  contacted  the  boy’s  mother. 


Grant  aimed  at 
protecting  victims 
from  the  media 


mitte. 

Paper  offers 
poetry  by  readers 


Mass,  carrier 
helps  young  boy 
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Thomson  loss  up 
for  the  quarter 

SEASONALLY  DEPRESSED  by  its 
travel  businesses  and  some  publishing 
operations,  Toronto-based  Thomson 
Corp.,  owner  of  the  Globe  and  Mail,  re¬ 
ported  a  higher  first-quarter  net  loss  of 
(U.S.)  $63  million,  compared  with  $59 
million  in  the  period  last  year.  Per- 
share  net  losses  increased  to  11^,  from 
100. 

Sales  increased  4-8%  to  $1.1  billion, 
and  operating  profit  before  amortiza¬ 
tion  declined  to  $3  million,  from  $10 
million. 

TTomson  Newspapers  —  39  Canadi¬ 
an  and  107  U.S.  dailies  headed  by  the 
flagship  Globe  and  Mail  —  raised  sales 
to  $265  million  from  $262  million  and 
operating  profit  to  $39  million  from  $37 
million. 

The  company  said  the  Globe  and 
Mail  boosted  ad  linage  5.2%,  with  retail 
and  employment  stronger.  Ad  linage 
elsewhere  in  Canada  grew  1.1%  while 
U.S.  linage  gained  slightly. 

The  information  and  publishing 
group  —  140  worldwide  businesses,  in¬ 
cluding  U.K.  regional  papers,  financial 
services  and  specialty  publishers  — 
posted  a  $3  million  operating  loss, 
down  from  $1  million  in  operating 
earnings,  as  revenue  expanded  to  $562 
million,  from  $531  million  in  the  quar¬ 
ter  a  year  earlier. 

U.K.-based  travel  operations  posted 
an  operating  loss  of  $33  million,  com¬ 
pared  with  a  loss  of  $28  million  a  year 
earlier,  on  revenues  up  to  $393  million, 
from  $276  million  in  the  quarter  a  year 
before. 

Washington  Post 
acquires 
multimedia  firm 

THE  WASHINGTON  POST  Co.  has 
acquired  an  80%  stake  in  Mammoth 
Micro  Productions,  a  producer  of  multi- 
media  CD-ROMs,  for  undisclosed 
terms. 

Founded  in  1988  and  based  in  Gold¬ 
en,  Colo.,  Mammoth  will  continue  as 
an  independent  unit  with  its  manage¬ 
ment  in  place. 

It  develops  and  produces  electronic 
and  multimedia  products,  in  formats 
from  on-line  services  to  CD-ROMs,  for 
such  clients  as  Turner  Broadcasting, 
Sony  Corp.,  Walt  Disney,  CNBC,  Ora¬ 
cle  Corp.  and  the  Post  Co.’s  Neu/sweek 
magazine,  which  last  year  introduced  a 


CD-ROM  version. 

Post  Co.  chairman  and  CEO  Donald 
E.  Graham  called  the  acquisition  “an 
important  step”  in  building  the  compa¬ 
ny’s  capabilities  for  the  digital  future 
and  he  added  that  Mammoth  “will  pro¬ 
vide  a  critical  link  in  expanding  our 
role  from  information  provider  to  elec¬ 
tronic  publisher.” 

The  Post  Co.  plans  to  increase  pro¬ 
duction  of  information  products  for 
electronic  media,  from  news  and  infor¬ 
mation  to  entertainment  and  story 
telling. 


Paper  reformed 
political  coverage 
with  Poynter  tips 

THE  POYNTER  INSTITUTE  for  Me¬ 
dia  Studies,  St.  Petersburg,  has  released 
“The  Charlotte  Project;  Helping  Citi¬ 
zens  Take  Back  Democracy”  by  Poynter 
associate  Edward  Miller,  formerly  of 
the  Morning  Call,  Allentown,  Pa.  It 
which  details  how  the  Charlotte  Ob' 
server  and  Poynter  reformed  the  paper’s 
presidential  campaign  coverage  in  1992. 


Looking  for  a 
totally  awesome 
promotional  idea? 

Look  no  further 
than  Accu-Weather’s 
AWESOME”  Program. 

AWESOME  (Accu-Weather  Student 
On-Line  Meteorology  Education)  is 
a  ready-to-use  media  promotional  program 
that  will  benefit  your  newspaper  by: 

•  generating  favorable  publicity 

•  increasing  readership  by  students 
and  their  parents 

•  promoting  science  and  computer 
education  in  your  community 

Accu-Weather’s  award-winning  educational 
programs  are  already  used  by  thousands  of 
schools.  Now,  for  the  first  time,  we  are 
enabling  newspapers  to  sponsor  these 
programs,  and  at  a  low  cost. 

The  AWESOME  Program  will  also 
make  a  great  addition  to  your 
Newspaper  in  Education’"  program. 

To  find  out  more  about  the  AWESOME 
Program,  call  Accu-Weather 
at  (814)  234-9601  extension  400. 

>lccu-Weather,  Inc. 

The  World’s  Weather  Leader  " 

619  W.  College  Avenue 
State  College,  PA  16801 
Fax  (814)  238-1339 

Visit  NEXPO  Booth  1837. 
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Compiled  by  Ian  E.  Anderson 


Newspeople  in  the  News 


Larry  Wynn 


Jacqui  Banaszynski 


Larry  Reisman 


Don  Walker 


Larry  Wynn,  advertising  director  at 
the  Indianapolis  Star  and  News,  has 
been  appointed  vice  president  of  ad¬ 
vertising  at  the  Miami  Herald. 

Previously,  he  was  general  manager 
at  the  San  Antonio  Light. 

Jacqui  Banaszynski,  editor  at  the 
St.  Paul  Pioneer  Press,  has  been  named 
senior  editor  for  enterprise  reporting  at 
the  Portland  Oregonian. 

Preston  "Pal"  InnersI,  assistant 
managing  editor  at  the  Washington 
Times,  has  been  named  deputy  manag¬ 
ing  editor. 

Francis  Coombs  Jr.,  national  ed¬ 
itor,  becomes  assistant  managing  edi¬ 
tor  responsible  for  coordinating  daily 
news  developments. 

Konnolh  Hannor,  deputy  editor  of 
the  national  desk,  succeeds  Coombs  as 
national  editor. 


The  Knight 
International  Press 
Fellowship  Program 
is  accepting  applications  from 
news  media  professionals  to 
provide  practical  journalistic, 
media  management  and  techni¬ 
cal  assistance  to  the  developing 
independent  press  in  emerging 
democracies  worldwide. 
Next  deadline:  Tulv  15. 

For  information  contact: 

The  Center  for 
Foreign  Journalists 
11690-A  Sunrise  Valley  Drive 
Reston,  VA  22091 
Fax:  (703)620-6790 


Robert  Merten,  former  editor  at 
the  New  York  Tribune,  was  appointed 
assistant  managing  editor  of  a  weekly 
edition  of  news,  features  and  commen¬ 
tary  of  the  Times  to  be  distributed  na¬ 
tionally. 

David  Jones,  deputy  foreign  edi¬ 
tor,  was  named  foreign  editor. 

Geoff  Elnyre,  news  editor  at  the 
Boise  Idaho  Statesman,  was  appointed 
news  editor. 

Kenneth  McIntyre,  editor  of  the 
Times’  Metropolitan  Times  section, 
was  appointed  metropolitan  editor  and 
continues  to  oversee  city  and  regional 
coverage. 

Robin  Berkewitz,  deputy  editor 
of  the  section,  becomes  features  editor. 

Larry  Reisman,  opinion  page  editor 
at  the  Vero  Beach  (Fla.)  Press'] ournal, 
has  been  promoted  to  editor. 

Ken  Spratt,  advertising  director  for 
11  weekly  newspapers  serving  the 
north-county  editions  of  the  Orange 
County  Register,  Santa  Ana,  Calif.,  has 
been  appointed  advertising  director  at 
the  Daily  Californian,  El  Cajon. 

David  Funkheuser,  managing  edi¬ 
tor  at  the  Middlesex  News,  Framing¬ 
ham,  Mass.,  has  been  appointed  man¬ 
aging  editor  at  the  New  Haven 
(Conn.)  Register. 

Patrick  Sweeney,  circulation  direc¬ 
tor  of  the  Fall  River,  Mass.,  Herald 
News,  has  been  promoted  to  circula¬ 
tion  director  of  Surburban  Newspapers 
of  Greater  St.  Louis  Inc.  Both  are 
owned  by  the  Journal  Register  Co., 
Trenton,  N.J. 

Teny  Simmens,  circulation  direc¬ 


tor  at  the  Pawtucket,  R.I.,  Times,  now 
is  circulation  director  in  Fall  River. 

David  Singer,  who  held  various 
circulation  posts  at  the  Asbury  Park 
(N.J.)  Press,  succeeds  Simmons  in 
Pawtucket. 

Michael  Siam,  circulation  director 
of  the  Times  Reporter,  Dover,  Ohio, 
has  been  promoted  to  circulation  di¬ 
rector  of  the  West  Chester,  Pa.,  Daily 
Local  News. 

Randy  Machan,  assistant  circula¬ 
tion  director  at  the  Times  Reporter, 
succeeds  Starn  as  circulation  director. 

Den  Walker,  metropolitan  editor  at 
the  Milwaukee  Journal,  who  previously 
was  responsible  for  city  and  surburban 
coverage,  now  oversees  coverage  of  all 
city,  state  and  suburban  news. 

Carelina  Garcia,  state  editor,  was 
named  to  the  new  position  of  Sunday 
editor. 

Leenard  Sykes  Jr.,  assistant 
metro  editor,  was  appointed  to  the  new 
position  of  city  editor. 

Gary  Klelt,  a  nationally  syndicated 
financial  columnist,  was  elected  presi¬ 
dent  of  the  Society  of  American  Busi¬ 
ness  Editors  and  Writers  at  its  recent 
convention. 

Other  officers  elected  were  JadI 
Schnaidar,  deputy  managing  editor 
for  business,  Orlando  Sentinel  —  vice 
president;  Myron  Kandal,  financial 
editor.  Cable  News  Network  —  trea¬ 
surer,  and  Henry  Dubreff,  business 
editor,  Denver  Post  —  secretary. 

William  Barnhart,  financial  mar¬ 
kets  columnist  at  the  Chicago  Tribune, 
was  re-elected  executive  editor  of  the 
Business  Journalist,  the  society’s 
newsletter. 


24 


Editor(S?PubUsher  •  June  18,  1994 


Heidi  Reuter,  day  city  editor  at  the 
Milwaukee  Sentinei,  has  been  named 
features  editor. 

Richard  Feyrer,  chief  assistant 
city  editor,  succeeds  Reuter  as  day  city 
editor. 

David  Slaats,  chief  assistant  city 
editor,  was  appointed  state  editor. 

Gary  Krenis,  community  news  ed' 
itor,  takes  over  as  chief  assistant  city 
editor. 

Benaie  Bressers,  city  editor  at 
the  Rochester,  Minn.,  Post-Bulletin, 
replaces  Krentz  as  community  news  ed¬ 
itor. 

David  Baihoff,  vice  president  of  ad¬ 
vertising  for  the  San  Francisco  News¬ 
paper  Co.,  has  been  appointed  adver¬ 
tising  director  at  the  Pittsburgh  Post- 
Gazette. 

Jarry  Dunning,  advertising  director 
at  the  Pittsburgh  Post-Gazette,  has 
been  named  director  of  sales  at  the 
Memphis  Commercial  Appeal,  oversee¬ 
ing  the  advertising,  circulation  and 
marketing  departments. 

R.  Brian  Hilchings  has  been  named 
an  account  executive  at  the  newspaper 
representative  Robert  Hitchings  &  Co. 
Inc. 

VincanI  Casanova,  circulation  op¬ 
erations  director  at  the  Chicago  Tri¬ 
bune,  has  been  named  president  of  the 
subsidiary  AmeriComm  Direct  Mar¬ 
keting  Inc. 

Bob  Bollock,  AmeriComm  gener¬ 
al  manager,  was  appointed  vice  presi¬ 
dent  and  finance  director  of  Compton’s 
Multimedia  Group,  a  subsidiary  of  Tri¬ 
bune  parent  Tribune  Co. 

Barbara  Nauman,  promotion  spe¬ 
cialist  at  the  Providence  (R.l.)  Journal- 
Bulletin,  has  been  named  community 
affairs  manager. 

Previously,  she  was  promotion  man¬ 
ager  at  the  Holyoke,  Mass.,  Transcript- 
Telegram. 

Vie  Pollard,  former  Los  Angeles  bu¬ 
reau  chief  for  Gannett  News  Service 
and  a  reporter  for  the  political  maga¬ 
zine  California  Journal,  has  been  ap¬ 
pointed  Sacramento  bureau  chief  at 
the  Bakersfield  Californian. 

Monica  Lang,  Western  division  ad¬ 
vertising  manager  at  Circuit  City 
Stores  Inc.,  has  been  named  entertain¬ 
ment  advertising  manager  at  the  Los 
Angeles  Daily  News. 


Jorry  Roborls,  political  editor  at  the 
San  Francisco  Chronicle,  has  been  ap¬ 
pointed  editorial  page  editor.  He  suc¬ 
ceeds  the  retiring  Tom  Bonot. 

Davo  Wodol,  account  manager  at 
the  Midland  (Texas)  Reporter-Tele¬ 
gram,  has  been  named  controller  of  the 
Reporter-Telegram  and  the  Plainview 
(Texas)  Daily  Herald,  both  owned  by 
Hearst  Corp. 

Karon  Slonvall,  automotive  adver¬ 
tising  director  in  charge  of  new  busi¬ 
ness  development  at  the  Chronicle 
Publishing  Co.,  Willimantic,  Conn., 
has  been  named  major  ad  accounts 
representative  at  the  Boulder  Colorado 
Daily. 

Androw  Vogol,  sales  executive  at 
Newspapers  First  in  Chicago,  has  been 
appointed  recruitment  advertising 
manager  at  the  Detroit  Newspaper 
Agency. 

Bovorly  Koos,  a  visiting  professional 
scholar  at  the  Freedom  Forum  First 
Amendment  Center  at  Vanderbilt 
University  in  Nashville,  has  been 
named  editor  in  residence  at  the  Free¬ 
dom  Forum  Pacific  Coast  Center,  Oak¬ 
land,  Calif. 

Previously,  she  was  executive  editor 
at  the  Fresno  (Calif.)  Bee,  editor  at  the 
Gary,  Ind.,  Post-Tribune  and  executive 
editor  at  the  Grand  Forks  (N.D.)  Her¬ 
ald. 

Teresa  Sayler,  former  executive  di¬ 
rector  of  the  North  Carolina  Press  As¬ 
sociation,  has  been  named  executive 
editor  of  the  association. 

Celleen  Neeley,  general  manager  at 
the  Steuben  (N.Y.)  Courier-Advocate, 
has  been  promoted  to  publisher. 

She  succeeds  Bob  Deuel,  who  was 


promoted  to  regional  marketing  direc¬ 
tor  at  American  Publishing  Co.,  New 
York. 

Leab  Reiter,  assistant  sports  editor  at 
the  San  Bernardino  (Calif.)  Sun,  has 
been  named  sports  editor  for  the  Valley 
and  Ventura  editions  of  the  Los  Ange¬ 
les  Times. 


Pulitzer  Prize 
board  co-chairs, 
members  elected 

WASHINGTON  POST  editorial  page 
editor  Meg  Greenfield  and  Dallas 
Morning  News  editor,  publisher  and 
CEO  Burl  Osborne  have  been  elected 
co-chairmen  of  the  Pulitzer  Prize  board, 
succeeding  New  York  Times  columnist 
Russell  Baker. 

Greenfield  will  preside  over  the 
board  through  its  November  meeting. 
Osborne  will  preside  through  the  April 
1995  meeting,  when  a  new  chair  will  be 
chosen. 

Elected  to  the  Pulitzer  board  were 
Associated  Press  president  and  CEO 
Louis  Boccardi,  Baltimore  Sun  editor 
and  senior  vice  president  John  Carroll 
and  Portland  Oregonian  executive  edi¬ 
tor  Sandra  Mims  Rowe. 

Four  re-elected  to 
Gannett  board 

FOUR  MEMBERS  OF  the  board  of 
directors  at  Gannett  Co.  Inc.,  Arling¬ 
ton  Va.,  have  been  re-elected  by  Gan¬ 
nett  shareholders. 

They  are  Rosalynn  Carter,  Thomas 
Reynolds  Jr.,  Carl  Rowan  and  Dolores 
Wharton. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


Lee  Dirks 


We  specialize  in  assisting 
owners  in  ejqjloring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Owen  Van  Essen 


185  Oakland,  Suite  210,  Birmingham,  Michigan  48009 
810-646-4230 
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California  daily 
developing  cable 
classified  service 

Orange  County  Register,  in  partnership  with  the 
Interactive  Channel,  hopes  to  roll  out  the 
American  Classified  Network 


by  Dorothy  Qiobbe 

THE  ORANGE  COUNTY  Register  is 
developing  an  interactive  classified  ser¬ 
vice  that  will  allow  users  to  view  mer¬ 
chandise  on  their  television  screens 
before  ordering. 

The  system,  named  the  American 
Classified  Network,  has  a  market  roll¬ 
out  date  of  1995,  said  Bryan  Shank, 
marketing  director  of  the  Orange 
County  Register. 

Speaking  at  the  recent  Internation¬ 
al  Newspaper  Marketing  Association 
conference  in  Phoenix,  Shank  said 
that  the  system  is  a  partnership  be¬ 
tween  Freedom  Communications,  the 
Register’s  parent  company,  and  the  In¬ 


teractive  Channel,  whose  parent  is  the 
IT  Network,  a  supplier  of  newspaper 
audiotex  systems. 

The  American  Classified  Network  is 
a  cable  television,  transaction-based 
service  that  operates  on  existing  tech¬ 
nology  —  a  standard  television  with 
cable  service  that  uses  a  simple  set-top 
cable  connector. 

A  computerized  database  of  a  news¬ 
paper’s  classified  system  is  stored  at  the 
local  cable  company.  Users  interact 
with  the  computerized  database  via  a 
remote  control  signal  that  travels  over 
telephone  lines  back  to  the  cable  sys¬ 
tem. 


in  1995 


Users  can  bank,  shop,  receive  enter¬ 
tainment,  news  and  sports  informa¬ 
tion,  order  tickets,  and  search  classi¬ 
fied  advertising.  Users  select  categories 
by  criteria,  with  sound,  graphics  and 
pictures. 

Companies  that  have  signed  on  to 
sell  merchandise  include  J.C.  Penney, 
Official  Airline  Guide,  Hallmark,  1- 
800-Flowers,  and  WaldenBooks. 

Shank  said  that  Freedom  had  three 
main  reasons  for  the  partnership. 

“One,”  he  said,  “we  think  that  intet- 
active  classifieds  is  an  opportunity  to 
leverage  classified  revenue  in  all  Free¬ 
dom  markets.” 

Secondly,  Shank  said.  Freedom  had 
the  desire  to  develop  a  system  “that 


can  be  marketed  to  newspapers  across 
the  country,  and  through  licensing  op¬ 
portunities,  create  some  additional  rev¬ 
enue.” 

Third,  he  said,  “we  saw  this  as  an 
emerging  opportunity.  There’s  a  lot  of 
players  out  there  talking  about  all  the 
different  opportunities,  and  to  get  in¬ 
volved  and  be  one  of  the  first  was  our 
mission.” 

At  the  Register,  Shank  said,  “we’ve 
identified  a  gap  between  what  we  are 
doing  and  what  we  would  like  to  do 
with  the  new  revenue  opportunities 
and  technologies  .  .  .  the  need  to  get 
across  that  gap  is  what  led  Freedom 


Newspapers  to  develop  interactive  i 
classifieds.” 

What  the  Register  and  many  other 
newspapers  currently  do  is  “gather  in¬ 
formation  and  with  paper  and  ink,  we 
print  it  and  distribute  it,”  Shank  said. 

“What  we  need  to  do  is  look  at  ways  to 
develop  the  same  information,  but  dis¬ 
tribute  it  differently  through  electron¬ 
ic  mediums.” 

Shank  added  that  developing  the 
network  is  “both  offensive  and  defen¬ 
sive.  To  be  the  first  in  the  market  al¬ 
lows  diversification  and  protects  the  i 

classified  franchise.”  t 

Shank  acknowledged  that  many 
newspapers  may  be  reluctant  to  fully 
utilize  new  technologies.  At  the  Regis-  ; 

ter,  “there  is  a  real  risk  aversion,  there’s 
safety  in  what  we  are  doing  now,” 

Shank  said,  “and  then  there’s  the  oth¬ 
er  part  of  us  that  says  let’s  take  the 
jump,  lets  go  ...  .  It’s  kind  of  a  scary 
proposition  to  leave  where  the  profits 
are  and  leave  what’s  comfortable  and 
take  risks  and  strike  out  into  these  new 
areas.” 

However,  Shank  said,  “To  take  that 
risk  is  an  imperative  for  us  at  the  Or-  ^ 
ange  County  Register,  and  it’s  an  im¬ 
perative  for  every  newspaper.”  j 

Newspapers  that  sign  on  for  the  pro-  I 
gram  will  receive  technical  and  mar-  ^ 
keting  support.  Shank  added.  J 

Papers  await  impact 
of  new  IBM  agency 

A  FEW  WEEKS  after  a  move  that  ad- 
vertising  executives  termed  “shocking,”  j 

it’s  still  too  early  to  determine  what  im-  1 
pact,  if  any,  IBM’s  new  advertising 
agency,  Ogilvy  &  Mather  Worldwide,  j 

will  have  on  IBM’s  newspaper  ad  ex-  j 
penditures.  | 

IBM  stunned  the  advertising  industry  ! 

a  few  weeks  ago  when  it  announced  | 
that  it  would  withdraw  the  IBM  ac-  ! 
count  from  the  more  than  40  advertis-  i| 

ing  agencies  it  works  with  around  the  j 

world,  shifting  all  ad  responsibilities  for  j 
the  IBM  brand  and  company  products 
to  0&.M. 

J 

In  1993,  IBM’s  daily  newspaper  adver¬ 
tising  totaled  about  $148,706,000.  j 

The  creative  scheduled  for  the  sum-  ! 
mer  will  run  as  planned.  During  that 
time,  O&M  will  develop  creative  con-  ! 
cepts  and  a  media  strategy  for  the  fall.  j 


Companies  that  have  signed  on  to  sell  merchandise 
include  J.C.  Penney,  Official  Airline  Guide, 
Hallmark,  1 -800-Flowers,  and  WaldenBooks. 
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Tobacco  companies  buying 
newspaper  ads  to  refute 
coverage,  correct  ‘mistakes’ 


by  Dorothy  Qiobbe 

AS  THE  TOBACCO  industry  faces 
closer  scrutiny  than  it  has  in  the  past, 
many  tobacco  companies  are  charging 
that  too  often  they  are  victims  of  bi¬ 
ased  and  slanted  reporting. 

Convinced  they  won’t  get  a  fair 
hearing  in  the  press,  some  tobacco 
companies  are  fighting  back  by  taking 
out  newspaper  ads,  demanding  retrac¬ 
tions  and  monitoring  coverage. 

A  few  weeks  ago,  the  New  York 
Times  printed  an  article  about  Brown 
&  Williamson  Tobacco  Corp.  which 
contained  an  inaccuracy  that  was  ac¬ 
knowledged  in  an  editor’s  note  the 
next  day.  However,  Brown  & 
Williamson  was  unsatisfied  with  the 
correction,  claiming  it  was  “buried” 
among  display  ads. 

The  next  week.  Brown  & 
Williamson  bought  full-page  ads  in 
major  newspapers  across  the  country 
that  pointed  out  the  Times’  reporting 
error  and  what  Brown  &  Williamson 


said  was  the  inadequate  space  given  to 
the  editor’s  correction. 

Full-page,  national-run  ads  appeared 
in  the  Times,  Washington  Post,  USA 
Today  and  Wall  Street  Journal. 

“We  wanted  to  point  out  the  news¬ 
paper’s  handling  of  what,  in  our  view, 
was  a  serious  factual  error  and  an  ex¬ 
ample  of  what  we  consider  to  be  a  bi¬ 
ased  approach  to  reporting  on  smoking 
and  health  issues,”  said  Tom  Fitzgerald, 
manager  of  public  affairs  for  Brown  & 
Williamson.  “The  way  the  correction 
was  handled,  buried,  was  very  frustrat¬ 
ing  for  us.” 

T.E.  Sandefur,  chairman  and  CEO 
of  Brown  &.  Williamson,  faxed  a  letter 
to  the  Times,  saying  that  the  “camou¬ 
flaged”  editor’s  note  “demonstrated 
just  how  unbalanced  and  unobjective 
the  Times  has  become  on  the  issue  of 
smoking  and  health.” 

“It’s  as  if  any  lapse,  or  any  transgres¬ 
sion  against  normal  journalistic  prac¬ 
tice,  is  permissible  so  long  as  the  ulti¬ 
mate  goal  is  to  discredit  our  company 


and  the  tobacco  industry,”  Sandefur 
wrote. 

“What  you  did  was  too  little  too 
late.  The  damage  is  done,”  the  letter 
concluded. 

“This  was  a  front-page  article  that 
was  carried  across  the  United  States 
and  unleashed  a  torrent  of  media  cov¬ 
erage  about  Brown  &  Williamson,” 
Fitzgerald  said.  “The  result  is,  which 
the  editorial  note  points  out,  that  it  is 
based  on  a  serious  factual  error  .  .  . 
that  calls  into  question  the  whole  arti¬ 
cle.  That  ad  is  our  attempt  to  try  to  set 
the  record  straight.” 

The  ad  was  accepted  without  protest 
from  the  Times,  but  the  Wall  Street 
Journal  and  USA  Today  asked  for 
changes  before  the  ad  ran. 

The  Brown  &  Williamson  ad  pic¬ 
tured  the  editor’s  note  and  a  partial 
view  of  the  surrounding  ads.  Fitzgerald 
said  USA  Today  wanted  Brown  & 
Williamson  to  secure  release  forms 
from  the  companies  whose  ads  could 
partially  be  seen,  although  that  was 
later  resolved. 

The  Journal  objected  to  the  use  of 
the  word  “buried,”  because  Fitzgerald 
said,  “Their  point  was  that  buried  im¬ 
plied  that  the  Times  acted  with  intent. 
They  said  if  we  didn’t  change  the  word 
they  would  not  run  the  ad,  but  would 
charge  us  for  the  space  anyway.”  For 
the  Journal,  buried  was  changed  to 
minor. 

“It  was  kind  of  a  censorship  we’ve 


To  readers  of  Tlie 
New  York  Times. 

Tw » w,tx.-k.s  t  was  iKjnt  pa»L-  rx'U'- 
■niis  wi.t4c  it’s  A  Ixaied  Ediifjis  \( 


R.J.  Reynolds  ran  this  newspaper  ad  R.J.  Reynolds  also  ran  newspaper  ads  Brotvn  &  Williamson  ran  this  ad  to 


featuring  its  chairman,  James  Johnston,  that  contended  most  non-smokers  are  point  out  an  error  in  a  New  York  Times 


who  defended  the  company's  products  exposed  to  “very  little”  second-hand 


story  and  to  protest  the  lack  of 


against  critics. 


smoke. 


prominence  of  the  correction. 
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Now  you  can  roam  your  archives  of  photos,  illustrations,  graphics  and  text  as  if  they  were  one  worid  of  data.  Soon  you’ll  be  able  to  n 
on-demand  media  information  services.  (Our  image  database  alone  is  the  lai^est  single  collection  of  its  kind  in  existence.)  PressiM 


^sif  Us  it 


all  of  PressLink’s  databases  in  exactly  the  same  way.  Search.  Find.  Retrieve.  From  the  world’s  most  comprehensive  range  of 
)lorer.  The  whole  woiid  is  now  at  your  fingertips.  For  more  information  call  703-758-1740.  \||^  r  •  1 


Demand  The  Most 


Connecticut  weeklies 
working  to  settle 
advertising  rate  dispute 


Advertising/Promotion 

never  run  into  before,”  Fitzgerald  said, 
“at  least  that’s  the  way  we  viewed  it  ah 
ter  editing  our  ad.  It  was  really  kind  of 
offensive.” 

Brown  &  Williamson  isn’t  the  only 
tobacco  company  resorting  to  newspa¬ 
per  ads  to  tell  its  story,  joe  Camel  and 
his  creators  at  R.j.  Reynolds  have  also 
launched  a  media  campaign  against 
what  is  viewed  by  RJR  as  one-sided 
media  coverage  of  smoking  and  health 
issues. 

In  an  effort  to  persuade  the  public 
that  the  potential  dangers  of  second¬ 
hand  smoke  have  been  exaggerated, 
RJR  launched  a  newspaper  advertising 
campaign  that  says  most  non-smokers 
are  exposed  to  “very  little”  second¬ 
hand  smoke,  that  “there  are  always  two 
sides  to  every  argument,”  and  “both 
sides  need  to  be  heard  in  order  to 
make  an  informed  decision.” 

The  full-page  ads  ran  in  USA  To¬ 
day,  the  New  York  Times,  Wall  Street 
Journal,  Washington  Post,  Washington 
Times,  Winston-Salem  (N.C.)  Journal, 
National  Journal,  and  Roll  Call. 

Two  weeks  later,  RJR  placed  anoth¬ 
er  full-page  ad  in  the  same  newspapers, 
featuring  a  picture  of  RJR  chairman 
James  Johnston.  In  the  ad  Johnston,  a 
smoker,  holds  aloft  a  cigarette  while 
declaring  “We  do  not  ‘spike’  our  ciga¬ 
rettes  with  nicotine.” 

An  RJR  spokeswoman  said  the 
newspaper  campaign  will  continue 
throughout  the  summer  in  major  met¬ 
ropolitan  dailies. 

Wal-Mart  agrees  to 
change  ad  slogan 

WAL-MART  HAS  AGREED  to  change 
its  advertising  slogan  from,  “Always  the 
low  price”  to  “the  low  price,”  after  a  rec¬ 
ommendation  from  a  National  Adver¬ 
tising  Review  Board  Panel. 

The  NARB  suggested  the  change  af¬ 
ter  hearing  an  appeal  by  the  National 
Advertising  Review  Network  of  the  lo¬ 
cal  Better  Business  Bureaus  and  several 
retail  organizations.  The  group  request¬ 
ed  a  review  of  the  final  decision  by  the 
National  Advertising  Division  of  the 
Better  Business  Bureaus,  which  had 
ruled  that  the  slogan  was  appropriate. 

While  Wal-Mart  disagreed  with  the 
panel’s  recommendation,  the  company 
said  the  modified  slogan  would  be 
adopted  and  will  appear  in  ads  within 
the  next  few  months. 


by  Dorothy  Qiobbe 

TWO  WEEKLY  NEWSPAPERS  in 
Connecticut  are  working  to  settle  a  re¬ 
cent  dispute  over  advertising  rates  that 
both  newspapers  say  is  the  result  of  an 
error  that  has  since  been  corrected. 

In  March,  Archer  Communications, 
parent  of  company  of  the  Darien 
Times,  filed  suit  in  Stamford  Superior 
Court  charging  the  Darien  News- 
Review,  owned  by  Brooks  Community 
Newspapers,  with  violation  of  Con¬ 
necticut  unfair  trade  practices. 

According  to  the  suit.  Brooks  Com¬ 
munity  Newspapers  printed  and  dis¬ 
tributed  media  kits  that  inflate  the  ad¬ 
vertising  rates  charged  by  the  Darien 
Times  by  as  much  as  40%. 

The  error  involved  a  “gross  misrep¬ 
resentation  of  our  advertising  rates,” 
said  Martin  Hersam,  president  of 
Archer. 

“We  were  extremely  concerned  that 
our  ad  rates  were  misrepresented  by 
the  competition,  and  when  we  asked 
them  to  take  corrective  action  we  were 
ignored.” 

The  incorrect  rate  was  printed  as  an 
“inadvertant  mistake”  said  Kevin  Lally, 
president  of  Brooks.  “We  printed  about 
200  of  them  that  were  distributed  at  a 
business  expo  in  February.  We  recalled 
150,  so  there  were  only  50  that  went 
out.” 

“We  felt  the  only  way  that  we  would 
get  any  action  was  to  file  a  lawsuit,” 
Hersam  said.  “To  their  credit,  once  the 
lawsuit  was  filed  there  was  corrective 
action,  but  prior  to  that ...  we  were  ig¬ 
nored.” 

Lally  said  that  Brooks  wasn’t  given 
enough  time  to  respond  to  the  initial 
warning. 

“I  was  out  with  pneumonia  and  they 
already  had  their  lawsuit  set  before  we 
could  even  reply  to  their  letter,”  he 
said. 

Lally  added  that  once  the  mistake 
was  discovered.  Brooks  sent  out  a  let¬ 
ter  that  was  pre-approved  by  Archer, 


stating  the  error  and  including  the  cor¬ 
rect  rate. 

Currently,  the  companies  are  work¬ 
ing  to  settle  damage  claims  and  attor¬ 
ney  fees. 

“It’s  in  the  hands  of  our  attorneys 
right  now.  I  think  it’s  a  little  aggressive, 
and  I  think  it’s  a  crime  when  news¬ 
papers  start  suing  other  newspapers,” 
Lally  said.  “It’s  clear  to  me  that  the  suit 
was  brought  only  for  its  publicity  val¬ 
ue.” 

Sacramento  Bee 
co-sponsors 
successful  promotion 

THE  SACRAMENTO  BEE  recently 
cooperated  in  a  promotional  campaign 
to  find  homes  for  children  waiting  for 
adoption. 

The  other  partners  in  the  program 
were  Raley’s,  a  local  grocery  chain, 
which  funded  it,  and  the  Sierra  Adop¬ 
tion  Services. 

The  10-week  project,  called  “The 
Waiting  Child,”  involved  quarter-page 
ads  in  the  Bee’s  weekly  Family  Page  and 
also  was  tied  into  the  newspaper’s  au- 
diotex  service  —  BeeLine. 

Each  week,  readers  were  introduced 
to  a  different  child  seeking  adoption. 
Interested  persons  could  call  BeeLine 
for  more  information  and  also  could  be 
directed  to  the  adoption  agency  with 
the  push  of  a  button.  The  ads  carried 
Raley’s  logo. 

A  Bee  spokeswoman  said  the  ads 
generated  nearly  1,000  phone  calls,  the 
adoption  agency  reported  more  than 
269  requests  for  more  information,  and 
190  people  proceeded  further  into  the 
adoption  process. 

Bee  retail  advertising  manager  John 
Kelly  said  the  program  was  so  successful 
that  it  will  be  repeated  in  the  fall. 

The  Bee  also  printed  several  hundred 
posters  featuring  all  10  children  who 
were  placed  in  the  community. 
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Look-alikes  run  in 
Examiner  marathon 

ABOUT  80,000  RUNNERS  took  part 
in  the  recent  San  Francisco  Examiner 
Bay  to  Breakers  race,  including  John 
and  Lorena  Bobbitt,  Beavis  and 
Butthead,  Tonya  Harding,  Nancy  Kerri¬ 
gan,  Madonna  and  the  Pope. 

Actually,  these  famous  folks  weren’t 
entered,  but  participants  dressed  like 
them  were. 

The  look-alikes  were  joined  by  an  as¬ 
sortment  of  belly  dancers,  cavemen. 
Vikings,  Coneheads  and  other  cos¬ 
tumed  racers  in  the  83rd  annual  run¬ 
ning  of  what  is  perhaps  the  zaniest 
marathon  in  the  world. 

As  one  Examiner  story  about  the 
contest  put  it:  “Some  dressed  up,  some 
dressed  down,  and  some  didn’t  dress  at 
all.” 

One  man  turned  up  as  a  palm  tree, 
and  a  group  galloped  along  as  England’s 
famed  Stonehenge. 

But  professional  runners  also  partici¬ 
pated,  and  they  were  among  the  top 
finishers. 

The  Examiner  published  a  16-page 
souvenir  edition. 

USA  Weekend 
adds  newspapers 

USA  WEEKEND  HAS  expanded  to 
its  all-time  newspaper  and  circulation 
high,  according  to  the  company. 

On  June  19,  the  Chicago  Sun^Times 
and  the  Hutchinson  (Kans.)  Neu/s  will 
begin  distributing  the  Sunday  magazine 
and  by  July  it  will  be  carried  in  413 
newspapers. 

USA  Weekend  has  also  brought  in 
Jean  Carper  as  the  new  holistic  food 
columnist.  Her  column,  “Smart  Mouth,” 
will  begin  in  August.  Carper  has  writ¬ 
ten  18  books  and  has  a  weekly  syndicat¬ 
ed  column,  “The  Food  Pharmacy,”  for 
King  Features. 

Also,  USA  Weekend  kicks  of  its  Sec¬ 
ond  Annual  Summer  Fiction  series,  be¬ 
ginning  June  26.  The  series  will  feature 
six  short  stories  written  exclusively  for 
USA  Weekend  by  authors  Clive  Barker, 
John  Jakes,  Susan  Cheever  and  Doug 
Coupland,  among  others. 

Some  93,000  students  responded  to 
USA  Weekend's  back-to-school  ques¬ 
tionnaire  published  in  the  April  22  is¬ 
sue.  Responses  were  also  received  via 
America  Online  and  Prodigy,  and  the 
responses  will  be  tabulated  and  report¬ 
ed  in  its  Aug.  12-14  issue.  Newspapers 


will  receive  tie-in  programs  for  the  issue 
in  July.  USA  Weekend  is  also  building 
up  a  database  to  assist  its  newspaper 
partners  with  local  marketing  and  pro¬ 
motion  efforts. 

Sun  index  added 

CALIFORNIA’S  FAMED  sunshine  is 
not  an  unalloyed  blessing,  and  the  San 
Diego  Union-Tribune,  with  the  help  of 
Scripps  Memorial  Hospital,  is  warning 
readers  about  its  dangers. 


A  new  addition  to  the  weather  page, 
the  Sun  Index  indicates  how  long  peo¬ 
ple  with  fair,  medium  or  dark  skin  can 
be  exposed  to  the  sun  without  protec¬ 
tion  at  various  times  of  the  day. 

The  hospital,  through  its  SunSmart 
program,  is  alerting  the  community  to 
the  rising  incidence  of  skin  cancer 
from  ultraviolet  rays  and  is  providing 
information  for  the  index. 

The  sun’s  intensity  is  read  by  an  ul¬ 
traviolet  light  meter  operated  by  the 
Stevens  Cancer  Center  and  located 
atop  Scripps  Hospital. 


Till.  Ill  NKY  I. 

KAISER 

FAMILY 


K'l,  \P.\  rioN 


Announces 

THE  KAISER  MEDIA 
FELLOWS  IN  HEALTH 
FOR  1994 


Six  Journalists  have  been  selected  as  1994  Kaiser  Media  fellows: 

Jeanne  Blake,  documentary  producer  and  author 

Project:  Sexuality  and  the  threat  of  HIV  to  young  people. 

Janet  Firshein,  Editor.  Medicine  &  Health 

Project:  Training  more  primary  cate  doctors  —  the  challenge  being  the  nation's 
medical  schools  and  academic  health  centers. 

Carol  Gentry,  medical  writer,  St  Petersburg  Times 

Project:  Managed  care  and  HMOs  —  the  impact  on  the  care  doctors  provide  and 
patients  receive. 

Angela  MitcheU,  freelance  writer  and  author 

Project:  AfricaivAtnericans  and  the  AIDS  epidemic. 

Rita  Rubin,  associate  editor,  U.S.  Sews  &  World  Report 

Project:  Women's  health  issues,  medical  research,  and  the  provision  of  appropriate  care. 

Steven  Sternberg,  freelance  health  policy  writer 

Project:  The  implications  —  medical,  legal  and  societal  —  of  emerging  infectious  diseases. 


In  1995,  the  Kaiser  Media  Fellowships  Program  will  again  award  up  to  six 
fellowships  a  year  to  print,  television  and  radio  journalists  and  editors  interested 
in  health  policy  and  public  health.  Applications  for  the  1995  program  will  be 
available  shortly,  for  submission  by  March  1995.  The  aim  is  to  provioe  health 
journalists  with  a  highly  flexible  range  of  opportunities  to  pursue  in-depth 
inditridual  projects  related  to  health  policy  and  public  health  issues. 

For  more  information,  or  to  apply  for  the  1995  awards,  write  to: 

Penny  Duckham 

Executive  Director  of  the  Kaiser  Media  Fellowships  Program 
Kaiser  Family  Foundation 
2400  Sand  Hill  Road 
Menlo  Park,  CA  94025 

The  Kaiser  Family  Foundation  is  an  independent  health  care  foundation  and  is  not  affiliated 
with  Kaiser  Permanente  or  Kaiser  Industries. 
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ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALBANY, 

N.Y. 

Times  Union-a/d 

ROP  Local . 

24,241 

27,354 

Preprint  Local . 

29,305 

36,745 

ROP  National . 

4,130 

5,029 

Preprint  National . 

200 

210 

Classified . 

28,997 

28,372 

Total . 

86,873 

97,710 

Trmes  Union-S 

ROP  Local . 

13,196 

12,109 

Preprint  Local . 

66,190 

66,030 

ROP  National . 

1,718 

2,529 

Preprint  National . 

12,953 

11,840 

Classilied . 

13,792 

13,368 

Total . 

107,849 

105,876 

GRAND  TOTAL... 

194,722 

203,586 

YEAR  TO  DATE... 

786,331 

755,452 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

22,597 

22,478 

ROP  National . 

102 

291 

Classified . 

22,466 

19,542 

GRAND  TOTAL... 

45,165 

42,311 

YEAR  TO  DATE... 

180,470 

167,300 

BANOOR,  MAINE 

Daily  News-m 


ROP  Local . 

16,611 

3,235 

17,106 

7,655 

Preprint  Local . 

6,156 

24,795 

1,863 

35,642 

ROP  National . 

1,079 

577 

Preprint  National . 

324 

Classilied . 

11,554 

13,032 

84 

Total . 

35,400 

28,354 

32,578 

43,381 

Daily  News-S 

ROP  Local . 

8,958 

999 

6,316 

1,056 

Preprint  Local . 

4,040 

25,747 

22,140 

ROP  National 

4 

212 

Preprint  National . 

11,178 

8,546 

Classilied . 

12,357 

7,007 

Total . 

35,537 

26,746 

22,081 

23,196 

GRAND  TOTAL... 

71,937 

55,100 

54,659 

66,577 

YEAR  TO  DATE... 

256,042 

192,812 

222,544 

211,963 

BENNINGTON, 

VT. 

Banner-m 

ROP  Local . 

9,138 

8,934 

Preprint  Local 

2,015 

1,723 

ROP  National . 

234 

250 

Preprint  National . 

118 

Classilied . 

8,687 

8,135 

GRAND  TOTAL... 

20,192 

19,042 

YEAR  TO  DATE... 

65,582 

68,442 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 


ROP  Local . 

..  30,707 

37,403 

Preprint  Local . 

...  31.007 

8,169 

37,625 

8,545 

ROP  National . 

1,237 

896 

Preprint  National . 

86 

Classilied . 

...  29,053 

25,514 

Total . 

..  92,004 

8,169 

101,524 

8,545 

1994 

1993 

FULL  PART 

FULL 

PART 

RUN  RUN 

RUN 

RUN 

Press  &  Sun-Bulletin-S 

ROP  Local . 

14,023 

15,894 

Preprint  Local . 

30,689  25,547 

43,849 

22,840 

ROP  National . 

152 

632 

Preprint  National . 

10,429 

9,871 

Classified . 

9,940 

9,294 

Total . 

65,233  25,547 

79,540 

22,840 

GRAND  TOTAL... 

157,237  33,716 

181,064 

31,385 

YEAR  TO  DATE... 

525,825  89,542 

577,503 

78,636 

BISMARCK,  N.D. 

Tribune-m 

ROP  Local . 

33.703 

29,749 

ROP  National . 

447 

1,467 

Classified.. 

19,983 

18,095 

GRAND  TOTAL... 

54,133 

49,311 

YEAR  TO  DATE... 

203,414 

183,276 

BLOOMINGTON,  IND. 


Herald-Times-mS 


ROP  Local . 

28,385 

31,367 

Preprint  Local . 

64,351 

75,116 

ROP  National . 

225 

811 

Preprint  National . 

2,672 

3,572 

Classilied . 

36,921 

34,676 

GRAND  TOTAL... 

132,554 

145,542 

YEAR  TO  DATE... 

499,645 

515,025 

BUFFALO,  N.Y. 

News-a/d 


ROP  Local . 

29,950 

34,056 

Preprint  Local 

3,517 

5,639 

2,058 

4,745 

ROP  National . 

6,472 

4,412 

Preprint  National . 

84 

88 

Classified 

37,768 

31,612 

Total . 

77,791 

5,727 

72,138 

4,745 

News-S 

ROP  Local . 

15,509 

14,794 

Preprint  Local . 

3,213 

7,758 

3,048 

12,684 

ROP  National . 

3,538 

4,318 

Preprint  National . 

2,511 

284 

3,491 

Classified 

11,316 

9,884 

Total . 

33,576 

10,269 

32,328 

16,175 

GRAND  TOTAL... 

111,367 

15,996 

104,466 

20,920 

YEAR  TO  DATE... 

398,110 

76,143 

389,115 

88,035 

CASA  GRANDE,  ARIZ. 

Dispatch-e 


ROP  Local . 

12,727 

13,689 

ROP  National . 

440 

1,806 

Classified . 

12,205 

11,062 

GRAND  TOTAL... 

25,372 

26,557 

YEAR  TO  DATE... 

105,300 

97,805 

CHAMPAIGN,  ILL. 

News-Gazene-eS 


ROP  Local . 

34,661 

677 

36,054 

248 

Preprint  Local . 

80,496 

36,765 

80,625 

40,119 

ROP  National . 

1,521 

1,454 

Preprint  National . 

17,028 

15,222 

Classilied . 

33,973 

29,132 

GRAND  TOTAL... 

167,679 

37,442 

162,487 

40,367 

YEAR  TO  DATE... 

636,709 

117,605 

614,050 

126,387 

CHARLOTTE,  N.C. 


Observer-mS 

ROP  Local .  75,474  114,460  74,889  114,831 

Preprint  Local .  9,499  65,083  10,614  76,357 

ROP  National .  7,950  170  6,981  799 

Preprint  National .  8,537  1,155  8,874  3,898 

Classified .  109,622  59,954  99,202  47,907 


GRAND  TOTAL...  211.082  240,822  200,560  243,792 
YEAR  TO  DATE...  725,552  784,240  680,896  776,446 


1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

CONWAY. 

,  ARK. 

Log  Cabin  Democrat-eS 

ROP  Local . 

24,944 

22,265 

Preprint  Local . 

16,886 

20,518 

ROP  National . 

9 

160 

Preprint  National . 

106 

Classified . 

10,360 

9,986 

GRAND  TOTAL... 

52,305 

52,929 

YEAR  TO  DATE... 

187,477 

176,343 

DETROIT, 

MICH 

News/Free  Press-meS 

ROP  Local . 

93,398 

54,827 

97,021 

64,312 

Preprint  Local . 

51,665 

86.726 

45,520 

98,238 

ROP  National . 

16,212 

915 

18,104 

978 

Preprint  National . 

4,250 

1,716 

8,772 

Classilied . 

101,789 

82.786 

GRAND  TOTAL... 

267,314 

144,184 

252,203 

163,528 

YEAR  TO  DATE... 

990,578 

478,087 

891,114 

465,288 

DULUTH, 

MINN 

1. 

News-Tribune-mS 

ROP  Local . 

32,690 

5,618 

35.677 

6,711 

Preprint  Local 

43,324 

60,602 

28,784 

64,359 

ROP  National . 

1,747 

1,635 

10 

Preprint  National . 

13,875 

125 

14,250 

Classified . 

50,385 

49,824 

GRAND  TOTAL... 

142,021 

66,345 

130,170 

71,080 

YEAR  TO  DATE... 

481,241 

188  882 

433,389 

192,004 

DURHAM,  N.C. 

Herald-Sun-mS 


ROP  Local . 

46,538 

44,152 

ROP  National . 

1,630 

2,473 

Classified . 

46,303 

42,371 

GRAND  TOTAL... 

94,471 

88,996 

YEAR  TO  DATE... 

340,027 

337,354 

ERIE,  RA. 

Daily  Times-e 

ROP  Local . 

23,347 

27,163 

Preprint  Local . 

27,242 

29,096 

ROP  National . 

1,016 

807 

Classified . 

33,237 

31,086 

Total . 

84,842 

88,152 

Times-News-S 

ROP  Local . 

11,369 

12,257 

Preprint  Local . 

54,706 

44,423 

ROP  National . 

329 

716 

Preprint  National . 

9,014 

8,224 

Classified . 

18,644 

18,435 

Total . 

94,062 

84,055 

GRAND  TOTAL.. 

178,904 

172,207 

YEAR  TO  DATE.. 

684,332 

619,256 

FORT  LAUDEI 

(DALE, 

FLA. 

Sun-Sentinel-mS 

ROP  Local . 

100,886 

171,465 

97,387 

155,371 

Preprint  Local . 

48.484 

51.384 

50,748 

47,508 

ROP  National . 

15,100 

6,268 

16,314 

5,027 

Preprint  National . 

11,540 

3,459 

11,924 

1,045 

Classified . 

181,174 

57,657 

165.522 

55.627 

GRAND  TOTAL.. 

.  357,184 

290,233 

341,715 

264,578 

YEAR  TO  DATE.. 

.  1,551,767  1,224,026  1,460,918  1,175,472 

FORT  WAYNE,  IND. 

Journal-Gazette-m 


ROP  Local .  31,654  4,609  31,691  5,480 

Preprint  Local .  19,402  53,532  25,481  52,566 

ROP  National .  1,279  32  1,392  129 

Preprint  National .  318 

Classilied .  47,360  2,301  42,587  2,662 


99,695  60,474  101,151  61,555 


*  Indicates  newspapers  reporting  figures  in  lines. 
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1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

News-S«ntinel-e 

ROP  Local . 

31,800 

4,609 

30,189 

5.480 

Preprint  Local . 

19,402 

53,884 

25,481 

88,314 

ROP  National . 

1,390 

32 

1,366 

129 

Preprint  National . 

288 

Classified . 

46,936 

2,301 

42,241 

3,036 

Total . 

99,528 

60,826 

99,277 

97,247 

Journal-Gazette-S 

ROP  Local . 

12,653 

13,826 

Preprint  Local . 

31,611 

66,996 

41,429 

51.869 

ROP  National . 

806 

1,437 

Preprint  National . 

11,868 

2,042 

13.405 

Classified . 

24.288 

43 

22,972 

Total . 

81,226 

69,081 

79,664 

65,274 

GRAND  TOTAL... 

280,449 

190,381 

280,092 

223,676 

YEAR  TO  DATE... 

939,262 

553,909 

929,226 

597,324 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local .  46,401  43,538 

Preprint  Local .  116,343  101,094 

ROP  National .  563  564 

Classilied .  48,484  41,978 


GRAND  TOTAL...  211,791  187,174 

YEAR  TO  DATE...  676,057  640,069 


ORAND  FORKS,  N.D. 


Herald-m 

ROP  Local .  27,200  23,340 

Preprint  Local .  83,932  85,885 

ROP  National .  747  1,006 

Preprint  National .  9,920  10,708 

Classilied .  25,913  24,321 


GRAND  TOTAL...  147,712  145,260 

YEAR  TO  DATE...  434,597  431,142 


OREENSBURO,  M. 

Tribune-Review-m 


ROP  Local . 

24,645 

24,087 

Preprint  Local . 

10,888 

25,795 

18,047 

24,111 

ROP  National . 

882 

965 

Classified . 

40,670 

37,397 

Total . 

77,085 

25,795 

80,496 

24,111 

Tribune-Review-S 

ROP  Local . 

22,228 

19,768 

Preprint  Local . 

17,146 

30,682 

38,200 

a342 

ROP  National . 

243 

656 

Preprint  National . 

13,130 

15,080 

Classified 

24,645 

12,793 

Total . 

77,392 

30,682 

86,497 

23,342 

GRAND  TOTAL... 

154,477 

56,477 

166,993 

47,453 

YEAR  TO  DATE... 

566,734 

187,950 

651,603 

140,877 

GREENWICH,  CONN. 

News-a/dS 


ROP  Local . 

31.885 

31,177 

ROP  National . 

5,071 

5,397 

Classilied . 

30,094 

28,615 

GRAND  TOTAL... 

67,050 

65,189 

YEAR  TO  DATE... 

230,085 

223,345 

1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

JACKSONVIUE,  FLA. 


Florida  Times-Union-mS 


ROP  Local . 

57,010 

34,436  60,654 

34.891 

Preprint  Local . 

.  108,489 

115,068 

ROP  National . 

8,709 

6,222 

Preprint  National . 

16,125 

16,512 

Classified . 

86,455 

75,993 

GRAND  TOTAL.. 

.  276,788 

34,436  274,449 

34,891 

YEAR  TO  DATE.. 

.  1,070,688 

128,549  1,026,249 

129,972 

LINCOLN,  NEB. 


Journal  Star-meS 

ROP  Local . 

44,588 

47,460 

Preprint  Local . 

84,157 

81,320 

ROP  National . 

1,007 

798 

Preprint  National . 

8,175 

10,798 

Classified . 

37,337 

36,890 

GRAND  TOTAL... 

175,264 

177,266 

YEAR  TO  DATE... 

645,793 

621,100 

LOGANSPORT, 

IND. 

Pharos-Tribune-eS 

ROP  Local . 

12,290 

16,156 

Preprint  Local . 

31,849 

39,135 

ROP  National . 

81 

171 

Preprint  National . 

176 

556 

Classilied . 

6,105 

9,337 

GRAND  TOTAL... 

50,501 

65,355 

YEAR  TO  DATE... 

180,452 

225,109 

LONG  BEACH,  CALIF. 

Press-Telegram-m 


ROP  Local . 

43.867 

18,024 

49,658 

25,953 

Preprint  Local . 

60,118 

41,591 

66,016 

57,649 

ROP  National . 

8,609 

1,683 

8,119 

2,480 

Preprint  Nationai . 

10.617 

11,914 

693 

Classified . 

50,881 

1,185 

54,909 

3,307 

GRAND  TOTAL... 

174,092 

62,483 

190,616 

90,082 

YEAR  TO  DATE... 

597,878 

234,013 

606,301 

286,570 

LOUISVILLE,  KY. 

Courier-Joumal-a/d 


ROP  Local . 

40,512 

19,938 

47,038 

18,882 

Preprint  Local . 

53,506 

67,381 

ROP  National 

1,603 

508 

129 

Preprint  National . 

589 

Classified . 

27,873 

15,695 

23.690 

14,190 

Total . 

69.988 

89,139 

71,236 

101,171 

Courier-Joumal-S 

ROP  Local  .. 

21,557 

447 

24,502 

344 

Preprint  Local . 

53,271 

66,672 

ROP  National 

819 

780 

Preprint  National 

10,788 

8,939 

Classified . 

14,731 

13.378 

Total . 

37,107 

64,506 

38,660 

75,955 

GRAND  TOTAL... 

107,095 

153,645 

109,896 

177,126 

YEAR  TO  DATE... 

407,183 

598,352 

400,525 

649,474 

MANCHESTER,  N.H. 

Union  Leader-m 


HUTCHINSON,  KAN. 

News-mS 


ROP  Local . 

23,168 

22,342 

Preprint  Local . 

14,275 

71,972 

9,927 

83,971 

ROP  National . 

213 

672 

Preprint  National . 

27,448 

9,682 

Classilied . 

26,758 

24.695 

GRAND  TOTAL... 

91,862 

71,972 

67,318 

83,971 

YEAR  TO  DATE... 

342,603 

281,204 

245,870 

283,495 

ROP  Local . 

40,238 

44,512 

ROP  National . 

1,319 

1,876 

Classilied . 

32.792 

31,992 

Total . 

74,349 

78,380 

N.H.  Sunday  News-S 

ROP  Local . 

14,289 

13,703 

ROP  National . 

200 

144 

Classilied . 

18,323 

16,985 

Total . 

32,812 

30,832 

GRAND  TOTAL... 

107,161 

109,212 

YEAR  TO  DATE... 

396,866 

403,516 

1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

MIDDLETOWN,  N.Y. 

Times  Herald-Record*mS 

ROP  Local . 

69,313 

74,831 

Preprint  Local 

56,493  160.442 

60,768 

179,784 

ROP  National 

801 

1,279 

Preprint  National 

16.020 

180 

15.009 

360 

Classified . 

66,209 

63,848 

GRAND  TOTAL... 

208,836  160,622 

215,735 

80,144 

YEAR  TO  DATE... 

781.092  512,374 

804,544 

515,292 

MUNCIE, 

IND. 

Star-m 

ROP  Local . 

14.944 

15,936 

Preprint  Local . 

4,849 

4,830 

ROP  National . 

135 

194 

Classilied . 

11,542 

11,718 

Total . 

31,470 

32,678 

Press-e 

ROP  Local . 

21,419 

21,868 

Preprint  Local . 

6,956 

7,167 

ROP  National 

82 

194 

Preprint  National . 

53 

60 

Classitied . 

13,325 

13,147 

Total . 

41,835 

42.436 

Star-S 

ROP  Local . 

5,569 

5226 

Preprint  Local 

5,621 

7,019 

ROP  National 

9 

219 

Preprint  National 

462 

504 

Classified. 

4,244 

3,737 

Total . 

15,905 

16,705 

GRAND  TOTAL... 

89,210 

91,819 

YEAR  TO  DATE... 

351.390 

353,022 

NASHVILLE 

,  TENN. 

Tennessean-m 

ROP  Locai . 

40.031 

39,965 

Preprint  Local 

26,163 

35,633 

ROP  National 

3.093 

2,639 

Preprint  Nationai . 

296 

Classilied 

52,177 

41,107 

Total . 

121,760 

119,364 

Banner-e 

ROP  Local . 

35.126 

36,340 

Preprint  Local 

25,674 

33.030 

ROP  National 

2,991 

2,588 

Preprint  National 

48 

Classilied 

40.486 

32,296 

Total . 

104,325 

104,254 

Tennessean-S 

ROP  Local . 

23.538 

27,529 

Preprint  Local . 

48,301 

47.414 

ROP  National . 

1,799 

1,932 

Preprint  National . 

12,367 

11,658 

Classified 

28,677 

23.605 

Total . 

114,682 

112,138 

GRAND  TOTAL.. 

340,767 

335,756 

YEAR  TO  DATE.. 

1,111,406 

1,083,542 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

18,525 

20,491 

Preprint  1  ocal 

70,703 

59213 

ROP  National . 

4,748 

5,542 

Preprint  National . 

1,969 

1,689 

Classilied . 

18,007 

20,723 

GRAND  TOTAL. 

.  113,952 

107,658 

YEAR  TO  DATE. 

.  368,992 

344,785 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 

ROP  Local . 

37.040 

39,566 

Preprint  Local . 

27.606 

28,251 

29,025 

31.476 

ROP  National . 

367 

283 

Preprint  National . 

129 

Classified . 

15,891 

14.858 

GRAND  TOTAL. 

80,904 

28,251 

83,861 

31,476 

YEAR  TO  DATE. 

.  264,101 

73,272 

279,021 

83,979 

*  Indicates  newspapers  reporting  figures  in  lines. 
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FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

OLYMPIA,  WASH. 

Olympian-mS 


ROP  Local .  49,915  42,002 

Preprint  Local .  138,501  123,053 

ROP  National .  2,029  1,531 

Classilied .  48,448  42,504 


GRAND  TOTAL...  238,893  209,090 

YEAR  TO  DATE...  774,374  675,137 


ONTARIO,  ORE. 


Daily  Times-eS 


ROP  Local . 

11,414 

10,533 

Preprint  Local . 

38,507 

40,055 

ROP  National . 

1,695 

1,089 

Classilied . 

13,866 

9,229 

GRAND  TOTAL  ... 

65,482 

60,906 

YEAR  TO  DATE... 

242,909 

212,760 

Daily  Times-e 

ROP  Local . 

OTTAWA,  ILL. 

...  18,795 

21,122 

Preprint  Local . 

...  35,022  2,761 

37,862 

2,147 

ROP  National . 

89 

763 

Classilied . 

6,862 

5,371 

GRAND  TOTAL 

60,768  2,761 

65,118 

2,147 

YEAR  TO  DATE 

..  229,363  6,439 

238,191 

5,536 

PORTLAND,  MAINE 


Press  Herald-m 


ROP  Local . 

37,214 

2,878 

31,182 

3,515 

Preprint  Local 

18,240 

23,510 

ROP  National 

1,498 

997 

Classified . 

15,627 

30 

14,451 

15 

Total . 

72,579 

2,908 

70,140 

3,530 

Telegram-S 

ROP  Local . 

27,157 

20,111 

Preprint  Local . 

35,886 

38,410 

ROP  National . 

628 

553 

Preprint  National . 

4,291 

5,213 

Classified . 

24,673 

19,093 

Total . 

92,635 

83,380 

GRAND  TOTAL... 

165,214 

2,908 

153,520 

3,530 

YEAR  TO  DATE... 

518,002 

8,271 

462,324 

9,204 

PROVIDENCE,  R.I. 


Journal  Bulletin-a/d 


ROP  Local . 

39,305 

14,006 

52,138 

14,491 

Preprint  Local 

11,170 

99,040 

14,189 

118,471 

ROP  National 

3,319 

48 

4,180 

48 

Preprint  National . 

6,621 

11,965 

Classilied . 

32,517 

1,431 

35,887 

1,059 

Total . 

86,311 

121,146 

106,394 

146,034 

Journal-S 

ROP  Local . 

24,463 

1,454 

37,633 

2,077 

Preprint  Local . 

60,748 

78,790 

51,667 

88,367 

ROP  National . 

2,446 

3,129 

Preprint  National . 

9,728 

11,569 

Classified  .. 

13,543 

177 

16,088 

293 

Total . 

110,928 

80,421 

120,086 

90,737 

GRAND  TOTAL  ... 

197,239 

201,567 

226,480 

236,771 

YEAR  TO  DATE... 

737,610 

755,373 

688,579 

609,753 

READING,  PA. 


Eagle/Times-e 


ROP  Local 

34,371 

43,135 

Preprint  Local 

21,455 

36,110 

ROP  National 

405 

598 

Classified... 

38,153 

37,982 

Total . 

....  94,384 

117,825 

1994 

1993  I 

1994 

1993 

FULL 

PART 

FULL 

PART 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

RUN 

RUN 

RUN 

RUN 

Eagle-S 

SAN 

DIEGO, 

,  CAUF. 

ROP  Local . 

23,824 

20,567 

Preprint  Local . 

5,055 

49,725 

6,505 

42,955 

ROP  Local . 

147,117 

20,856 

127,891 

24,096 

ROP  National . 

400 

551 

23,046 

3,636 

19,662 

2,567 

Preprint  National . 

8,550 

9,090 

117,039 

20,995 

119,913 

15,751 

Classified . 

20,275 

19,717 

GRAND  TDTAL... 

287.202 

45.487 

267,466 

42,414 

Total . 

58,104 

49,725 

56,430 

42,955 

YEAR  TD  DATE... 

961,836  163,765 

953,622 

112,346 

GRAND  TOTAL... 

152,488 

49,725 

174,255 

42,955 

YEAR  TO  DATE... 

572,674 

156,817 

609,116 

138,730 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

RENO, 

NEV. 

ROP  Local . 

36,315 

9,080 

39,818 

13,603 

Gazette-Journal-m 

Preprint  Local . 

37,233 

49,392 

ROP  Local . 

78,799 

83,080 

ROP  National . 

17,911 

796 

15,078 

746 

Preprint  Local . 

147,852 

156,525 

Preprint  National . 

130 

780 

ROP  National . 

2,172 

2,336 

Classilied . 

36,273 

32,637 

Preprint  National . 

9,856 

11,090 

Total . 

127,862 

9,876 

137,705 

14,349 

Classified 

78,912 

73,992 

Examiner-e 

GRAND  TOTAL... 

317,591 

327,023 

ROP  Local . 

33,728 

8,692 

35,575 

12,112 

YEAR  TO  DATE... 

1,057,282 

1,044,117 

Preprint  Local . 

37,233 

49,392 

ROP  National . 

17,207 

796 

14,240 

746 

Preprint  National . 

130 

780 

RICHMOND,  VA. 

Classilied . 

35,737 

32,309 

Times-Dispatch-m 

Total . 

124,035 

9,488 

132,296 

12,858 

ROP  Local . 

52,028 

12,876 

50,966 

11,420 

Preprint  Local . 

14,046 

4,448 

25,024 

4,478 

Examiner/Chronicle-S 

ROP  National . 

4,340 

80 

3,982 

65 

ROP  Local . 

20,293 

2,226 

17,941 

2,742 

Preprint  National . 

332 

1,110 

78 

685 

Preprint  Local . 

55,640 

55,766 

Classilied . 

42,369 

42,636 

ROP  National . 

9,897 

512 

8,167 

634 

,  113,115 

18,514 

122,686 

16,648 

Preprint  National . 

13,585 

27,300 

Classified . 

18,472 

18,411 

Times-Dlspatch-S 

Total . 

117,887 

2,738 

127,585 

3,376 

ROP  Local . 

26,798 

27,971 

GRAND  TDTAL... 

369,784 

22,102 

397,586 

30,583 

Preprint  Local . 

35,664 

2,804 

28,960 

1,519 

YEAR  TO  DATE... 

1,603,916 

92,836  1,554,020 

104,903 

ROP  National . 

1,747 

1,595 

Preprint  National . 

9,633 

9,637 

Classified 

26,664 

26,957 

SITKA,  ALASKA 

Total . 

.  100,506 

2,804 

95,120 

1,519 

Daily  Sentinel-e 

4  943 

5.530 

GRAND  TOTAL.. 

.  213,621 

21,318 

217,806 

18,167 

YEAR  TO  DATE.. 

.  708,974 

59,575 

725,853 

52,905 

322 

44C 

Classified . . . 

1,325 

1,548 

GRAND  TOTAL... 

6,590 

7,524 

RIVERSIDE,  CALir. 

YEAR  TO  DATE... 

17,346 

21,691 

Press-Enterprlse-mS 

ROP  Local . 

58,217 

20,661 

55,202 

21,852 

SPOKANE, 

WASH. 

ROP  National . 

6,011 

138 

5,177 

183 

Spokesman-Review-m 

Classified . 

80,575 

58 

59,777 

542 

ROP  Local . 

39,807 

34,088 

GRAND  TOTAL.. 

.  144,803 

20,857 

120,156 

22,577 

Preprint  Local . 

7,134 

10,688 

YEAR  TO  DATE.. 

.  526,760 

82,030 

457,355 

82,485 

ROP  National . 

4,470 

3,696 

Preprint  National . 

263 

103 

Classified . 

50,505 

44,250 

ST.  LOUIS,  MO. 

Total . 

102,179 

92,825 

Post-Dispatch-m 

ROP  Local . 

49,177 

38,342 

48,891 

29,918 

Spokesman-Review-S 

Preprint  Local . 

57,917 

49,153 

ROP  Local . 

8,520 

7,582 

ROP  National . 

4,633 

5,972 

2,549 

661 

Preprint  Local . 

5,671 

5,867 

Preprint  National . 

129 

258 

ROP  National . 

1,197 

1,459 

46  984 

8,225 

45,300 

5,196 

Preprint  National . 

849 

1,118 

20,795 

18,042 

Total . 

,.  158,840 

52,539 

146,151 

35,775 

Total . 

37,032 

34,068 

Post-Dispatch-S 

GRAND  TOTAL... 

139,211 

126,893 

ROP  Local . 

.,  25,678 

25,755 

YEAR  TO  DATE... 

514,549 

461,659 

Preprint  Local . 

40,971 

43,096 

ROP  National . 

2,303 

1,888 

Preprint  National . . 

11,412 

10,508 

STAMFORD 

1,  CONN. 

Classilied . 

35,701 

33,828 

Advocate-a/dS 

115,075 

40,002 

38,698 

4  542 

5397 

GRAND  TOTAL. 

..  274,905 

52,539 

261,226 

35,775 

YEAR  TO  DATE. 

..  1,051,439 

180,983 

971,435 

121,895 

27,949 

GRAND  TOTAL... 

72,893 

70,983 

YEAR  TO  DATE... 

256,109 

247,744 

SAN  BERNARDINO, 

CALIF. 

Sun-mS 

SYRACUSE,  N.Y. 

ROP  Local 

50,594 

51,766 

Preprint  Local . 

79,639 

79,146 

ROP  Local . 

24,176 

14,573 

28,189 

14,668 

ROP  National . 

7,174 

4,744 

Preprint  Local . 

33,801 

85,862 

Preprint  National . 

4,654 

10,146 

ROP  National . 

1,892 

2,658 

Classilied . 

...  69,776 

73,072 

Preprint  National . 

165 

GRAND  TOTAL. 

..  211,837 

218,874 

Classified . 

25,510 

19,525 

YEAR  TO  DATE. 

N/A 

Total . 

85,544 

14,573 

136,234 

14,668 

*lndicates  newspapers  reporting  figures  in  lines. 
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FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Herald- Joumal-e 

HOP  Local . 

23,911 

7,981 

28,689 

7,912 

Preprint  Local . 

34,750 

95,121 

ROP  National . 

1,832 

2,589 

Preprint  National . 

165 

Classified . 

20,040 

18,219 

Total . 

80,698 

7,981 

144,618 

7,912 

Herald  American-S 

ROP  Local . 

15,253 

303 

14,179 

391 

Preprint  Local . 

117,372 

88,852 

ROP  National . 

962 

1,399 

Preprint  National . 

10,677 

9,778 

Ciassilied . 

16,203 

13,514 

Total . 

160,467 

303 

127,722 

391 

GRAND  TOTAL.. 

326,709 

22,857 

408,574 

22,971 

YEAR  TO  DATE.. 

1,202,996 

78,079 

1,486,311 

70,470 

TACOMA,  WASH. 

News  Tribune-m 


ROP  Local . 

54,551 

1,868 

54,248 

1,973 

Preprint  Local . 

70,258 

10,709 

74,504 

13,078 

ROP  National . 

4,984 

4,902 

Preprint  National . 

12,923 

11 

12,664 

Classified . 

47,035 

3,629 

45,229 

1,222 

GRAND  TOTAL... 

189,751 

16,217 

191,547 

16,273 

YEAR  TO  DATE... 

730,925 

61,904 

702,585 

58,379 

TOUDO, 

OHIO 

Blade-m 

ROP  Local . 

.  31,673 

5,503 

36,746 

5,783 

Preprint  Local . 

25,263 

33,201 

ROP  National . 

1,498 

444 

2,147 

337 

Preprint  Natronal... 

189 

315 

Classitied . 

.  17,427 

692 

16,694 

544 

Total . . 

.  76,050 

6,639 

89,103 

6,664 

Blade-S 

ROP  Local . 

.  16,187 

16,567 

Preprint  Local . 

.  62,003 

46,809 

ROP  National . 

.  848 

1,647 

Preprint  National  ... 

.  13,860 

13,104 

Classified . 

.  11,686 

11,412 

Total . 

.  104,584 

89,539 

GRAND  TOTAL...  180,634 

6,639 

178,642 

6,664 

YEAR  TO  DATE...  686,061 

23,046 

647,986 

20,964 

♦Indicates  newspapers  reporting  figures  in  lines. 


1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TOPfKA, 

KAN 

Capital-Journal-m 

ROP  Local . 

42,958 

42,475 

Preprint  Local . 

22,822 

63,705 

21,948 

62,236 

ROP  National . 

954 

872 

Preprint  National . 

1,242 

7,227 

7,281 

Classified . 

35,932 

30.485 

GRAND  TOTAL... 

103.908 

70,932 

95,780 

69,517 

YEAR  TO  DATE... 

379,353 

255,652 

359,509 

250,489 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

37,879 

7,114 

42,252 

2,229 

Preprint  Local . 

2,428 

1,239 

3,556 

599 

ROP  National . 

1,612 

755 

Preprint  National . 

154 

119 

57 

Classified . 

40,790 

34,061 

Total . 

82,709 

8,507 

80,743 

2,885 

World-S 

ROP  Local . 

17,684 

19,373 

Preprint  Local . 

8,141 

7,522 

ROP  National . 

1,140 

1,427 

Preprinl  National . 

1,401 

1,983 

Classified . 

22,070 

20,776 

Total . 

50,436 

51,081 

GRAND  TOTAL... 

133,145 

8,507 

131,824 

2,885 

YEAR  TO  DATE... 

498,823 

31,724 

488,638 

11,937 

TWIN 

FALLS, 

IDAHO 

Times-News-m 

ROP  Local . 

27,130 

27,365 

Preprinl  Local . 

76,836 

77,878 

ROP  National . 

686 

532 

Classified . 

30,253 

27.462 

GRAND  TOTAL... 

134,905 

133,237 

YEAR  TO  DATE... 

N/A 

WASHINGTON, 

PA. 

Observer-Reporter-m 
ROP  Local . 

17,632 

22,382 

Preprinl  Local . 

26,208 

34,701 

ROP  National . 

455 

1,099 

Preprint  National . 

126 

Classified . 

31,530 

29,386 

Total . 

75,951 

87,568 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Observer-Reporler-S 

ROP  Local . 

5.816 

4,888 

Preprinl  Local 

23.940 

28,509 

ROP  National 

89 

156 

Preprinl  National . 

5,544 

387 

Classitied. 

8,442 

8,396 

Total . 

43,831 

42,336 

GRAND  TOTAL... 

119,782 

129,904 

YEAR  TO  DATE... 

412,441 

480,126 

WINDSOR, 

Star-e* 

ONTARIO 

ROP  Local . 

..  473.824 

537,004 

Preprint  Loul 

1,278.994 

997,795 

ROP  National 

129.364 

199,579 

Preprint  National . 

88.228 

141.140 

Classified.. 

349.451 

284,702 

GRAND  TOTAL.. 

.  2,319.861 

2,140,220 

YEAR  TO  DATE.. 

.  7,769,777 

7,201,976 

Note:  Figures  given  in  modular  agate  lines. 

WINSTON-SALiM, 

N.C. 

Joumal-m 

ROP  Local . 

46,294 

7,871 

49.946 

11,912 

Preprint  Local 

11,814 

34,757 

12,204 

40,390 

ROP  National 

3,611 

3,046 

Preprint  National . 

1,080 

1,284 

728 

Classified, 

58.357 

84 

48,076 

Total . 

120,076 

43,792 

114,556 

53,570 

Journal-S 

ROP  Local . 

17,267 

2,148 

20,016 

2,198 

Preprinl  Local . 

6,061 

38,262 

9,022 

31,607 

ROP  National . 

1,297 

1,560 

Preprinl  Nat  onal 

12,165 

11,644 

Classitied 

25.913 

23,072 

Total . 

62,703 

40.410 

65,314 

33,805 

GRAND  TOTAL... 

182,779 

84,202 

179,870 

87,375 

YEAR  TO  DATE... 

627,811 

244,255 

596,111 

240.839 

YAKIMA,  WASH. 

Herald-Republic-m 


ROP  Local . 

30,977 

28.428 

ROP  National . 

2,374 

2.171 

Classified . 

54,616 

52.515 

GRAND  TOTAL... 

87,967 

83,114 

YEAR  TO  DATE... 

319,732 

296,135 

In  Brief 


Arts  journalism 
fellowships 

TWELVE  JOURNALISTS  specializing 
in  the  arts  have  been  named  National 
Arts  journalism  Fellows. 

The  fellows  are  Randy  Gragg,  Port¬ 
land  Oregonian-,  Esther  Iverem,  News- 
day;  Tom  Moon,  Philadelphia  Inquirer; 
Ann  Hornaday,  free-lancer.  New  York; 
Louinn  Lota,  Associated  Press,  Los  An¬ 
geles;  Laura  Tuchman,  San  Jose  Mer¬ 
cury  News;  Tony  Brown,  Charlotte  Ob¬ 
server;  Dan  Levy,  Time  magazine; 
Sharon  McDaniel,  Gannett  Rochester 
(N.Y.)  Newspapers;  Judy  Gerstel,  De¬ 
troit  Free  Press;  Patti  Hartigan,  Boston 


Globe  and  Dwight  “Bill”  Mitchell, 
Rochester  Democrat  and  Chronicle. 

This  is  the  first  year  of  the  program, 
funded  by  a  $3.2  million  grant  from  Pew 
Charitable  Trusts. 

Los  Angeles  Times 
donates  funds 

The  Los  Angeles  Times’  Orange  Coun¬ 
ty  edition  donated  $30,000  to  the  win¬ 
ners  of  its  Volunteers  of  Distinction 
Awards. 

The  awards,  now  in  their  second 
year,  recognize  outstanding  individual 
efforts  by  community  volunteers  in  the 


county.  The  money  benefits  local  chari¬ 
ties.  Individuals  were  selected  in  five 
categories:  Service  by  Youth,  Arts, 
Health,  Community  Service  and  Ser¬ 
vices  for  Children.  One  award  recipient 
and  two  finalists  were  chosen  in  each 
category. 

The  winners’  charities  each  received 
$5,000,  and  $500  went  to  the  charities 
of  the  finalists.  All  are  picked  by  a  pan¬ 
el  of  county  leaders. 

At  about  the  same  time,  the  Los  An¬ 
gles  Times  Fund,  the  charitable  arm 
of  the  Times,  awarded  $200,000  in 
scholarships  to  Southern  California  stu¬ 
dents  and  nearly  $30,000  to  three  youth 
agencies  in  Los  Angeles  and  the  San 
Gabriel  Valley. 
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News  Tech 

Vendors’ 

appointments 

Who's  where  at  newspapers'  suppliers 


Richard  Rittarbush,  U.S.  newspaper 
national  sales  manager  at  Information 
International  Inc.,  was  promoted  to 
sales  vice  president  at  the  Culver  City, 
Calif.,  publishing  systems  firm. 

He  joined  triple-1  in  1972  as  a  dis¬ 
trict  sales  manager  in  the  Northwest 
region  and  later  served  as  regional 
sales  manager  and  director  of  newspa¬ 
per  systems. 

Mauro  Cansalvl,  a  design  engineer 
with  extensive  knowledge  of  register 
control  systems,  is  the  first  sales  man¬ 
ager  for  the  East  Coast  of  the  U.S.  ap¬ 
pointed  by  PressTech  Controls  Ltd., 
Hemel  Hempstead,  U.K. 

Adding  to  its  products  for  the  publi¬ 
cation  gravure  market,  PressTech  re¬ 
cently  developed  register  control  sys¬ 
tems  for  web  offset  and  packaging. 

The  company  also  appointed  David 
Brand  to  provide  its  agents  worldwide 
with  expert  advice  on  particular  instal¬ 
lations.  Brand  earlier  held  sales  and 
technical  support  positions  at  Crosfield 
Press  Controls  (now  PressTech)  and 
other  Crosfield  divisions. 

DataTimes  Corp.  co-founder  John 
Paschal  was  named  senior  vice  presi¬ 
dent,  systems  resources,  at  the  Okla¬ 
homa  City-based  electronic  informa¬ 
tion  network. 

Others  recently  promoted  to  vice 
president  are  Wes  Crews,  corporate 
development,  Tim  Bradhury,  busi¬ 
ness  development,  and  Brad  Watson, 
information  sales  and  marketing. 

Peter  Butikis  was  named  managing 
director  of  automated  equipment 
manufacturer  Sitma  USA,  St.  Paul, 
Minn.,  where  he  is  responsible  for 
planning  and  managing  all  domestic 
business. 

Before  joining  Sitma  Butikis  was 
sales  and  marketing  director  for  Hall 
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Processing  Systems,  maker  of  automat¬ 
ed  mailroom  equipment  for  news¬ 
papers.  He  earlier  held  various  posi¬ 
tions  in  the  commercial  and  newspaper 
printing  industries. 

Margaret  Clayton  was  named  re¬ 
gional  sales  manager  at  Fletcher  Chal¬ 
lenge  Paper  Co.,  where  she  is  responsi¬ 
ble  for  newsprint  sales  in  Washington 
and  Oregon. 

Kenneth  D.  Newton  was  named 
president  of  Dainippon  Screen  Ameri¬ 
ca  (East),  one  of  four  Screen  (USA) 
regional  operating  companies. 

The  former  vice  president  replaces 
Kunio  Tamaru,  who  remains  a  Screen 
director  and  is  temporarily  advising 
Newton,  who  reports  to  Takashige 
Suetake,  director  of  Screen  (USA),  a 
subsidiary  of  Japan’s  Dainippon  Screen 
Manufacturing  Co.  Ltd. 

In  joining  Crabtree  Associates,  Nor- 
cross,  Ga.,  with  Scantronix  Haw¬ 
thorne,  Calif.,  Joseph  Crabtree  and 
Enrico  Santelll  became  Scantronix 
sales  and  marketing  managers  special¬ 
izing  in  the  sale  of  Itek  scanners,  in¬ 
cluding  the  latest  model  350i. 

Debra  Rampulla  joined  the  Ultre’*’ 
Div.  of  Linotype-Hell  Co.  as  sales  and 
marketing  administrator,  and  Steven 
Ting  joined  the  Melville,  N.Y.-based 
firm  as  sales  manager  for  Asia. 

Rampulla  was  service  contract  col¬ 
lection  coordinator  in  Linotype-Hell’s 
finance  department  and  earlier  was 
with  Ketchum  Public  Relations. 

Ting  began  his  career  with  Lino¬ 
type-Hell  in  1987  as  a  senior  engineer 
and  project  leader.  Trained  in  pro¬ 
gramming  and  technical  writing,  he 
earlier  worked  for  Quest  Publishing, 
New  York,  and  Desktop  Publishing  So¬ 
lutions,  Livonia,  Mich. 


Susan  WIttnar  was  appointed  divi¬ 
sion  marketing  manager  at  Hoechst 
Printing  Products  North  America,  with 
responsibility  for  developing  and  im¬ 
plementing  marketing  strategies  for 
plate,  proofing  and  other  products. 

Wittner  was  with  James  River  Corp. 
in  business  development  and  product 
management  and  earlier  worked  for  a 
management  consulting  firm  and  as  a 
market  analysis/sales  support  engineer 
and  process/project  engineer  with 
Union  Carbide  Corp. 

Robart  Yesutls  was  named  digital 
prepress  sales  manager  at  Midwest 
Publishers  Supply  Co.,  Chicago,  where 
he  oversees  all  digital  prepress  equip¬ 
ment  and  supply  sales  and  takes  charge 
of  the  company’s  new  digital  consulta¬ 
tion  and  training  division. 

Yestuis  worked  for  a  web  printer  spe¬ 
cializing  in  inserts  and  tabloids,  where 
he  was  network  and  service  manager 
for  a  30-user  Macintosh/hybrid  com¬ 
puter  network. 

He  also  worked  with  clients,  sold 
and  installed  hardware,  provided  train¬ 
ing  and  backup  technical  support  and 
was  responsible  for  implementing  qual¬ 
ity  control  in  color  scanning,  digital 
photography  and  use  of  RlPs  and  im¬ 
agesetters.  Duties  included  beta  testing 
QuarkXPress  and  Kodak  Prophecy. 

Andrus  Kukutschka  was  appointed 
Mexican  territory  manager  for  Western 
Lithotech,  St.  Louis.  He  is  responsible 
for  sales  and  service  of  plates,  chemi¬ 
cals  and  equipment. 

An  electromechanical  engineer,  the 
Mexico  City  native  earlier  worked  for 
graphic  arts  manufacturers  and  suppli¬ 
ers  Hoechst  Celanese  and  Jensen 
Grafica. 

Marc  Floravanll  was  hired  by 
Xitron  Inc.,  Ann  Arbor,  Mich.,  as  sales 
and  marketing  vice  president.  Most  re¬ 
cently  national  sales  manager  at  Mirror 
Technologies,  a  supplier  of  Macintosh 
peripherals,  he  earlier  served  as  sales 
vice  president  at  Printware. 

Fioravanti’s  knowledge  of  tradition¬ 
al  distribution  methods  and  more  re¬ 
cent  experience  with  superstores  and 
mail  order  was  said  to  correspond  with 
the  needs  of  the  Information  Interna¬ 
tional  Inc.  subsidiary’s  new  expansion 
phase,  which  will  include  the  commer¬ 
cial  printing  market.  BECT 
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(Pause) 


(Pause) 


(Pause) 


(Pause) 


When  you're  tired  of  this..  Try  this. 


"Hi,  this  is  Mary  at  the  Morning 
How  can  I  help  yon  today?" 


"Sure,  I  can  transfer  you  to  our 
circulation  department  for  your 
vacation  pack." 


"No,  sorry  I  can't  take  it  for  you.  That 
would  be  classified  advertising.  Would 
you  like  me  to  transfer  your  call  to  that 
department?" 


"I'd  really  like  to  see  if  your  payment 
check  arrived  but  that  information  is 
processed  in  our  accounting  department 
and  they're  on  a  different  computer. 

And  you  know  what  computers  are  like 
these  days." 


So,  how  can  I  help  you?' 


"Hir  this  is  Mary  at  the  Morning 
Bugle.  How  can  I  help  you  today?" 

B 

(Pause) 

^  "Sure,  we'll  keep  a  vacation  pack 
deliver  it  to  you  when  you  get 
.  „  hack  from  your  vacation." 

(Pause)  ^ 

^  "Yes,  I  can  take  a  classified.  I 
-  i '  ^  (Already  have  your  record  open  on 
^  our  consumer  service  system.  When 
<  would  you  like  it  to  run?" 

^>Li7  (Pause) 

"Really?  Let  me  do  an  account 
'  inquiry.  Yes.  Your  check  was  posted 
[  T/i  in  accounting  yesterday.  Is  there 
anything  else  I  can  help  you  with?" 

;  (Pause) 

r"'"-'  ^ 

7"  "You're  welcome.  And  have  a  nice  ® 
'  ,  vacation.'' 


SCS/AdClass  and  SCS/Circulation 
Finally.  Customer  Focused  Integratiorf* 

Software  Consulting  Services 

3162  Bath  Pike  Nazareth  PA  18064 

FAX:  (61 0)  837-8080  TEL:(800)  568-8006 


Technical  Briefe 


Mead  Data  Central 
adds  services 
to  Nexis 

MEAD  DATA  CENTRAL  has  added 
Reuters  Business  Summary,  Interna¬ 
tional  Summary,  Political  Summary  and 
News  Briefs  to  its  Nexis  and  Lexis  on¬ 
line  information  services.  The  new 
wires  were  created  specially  for  Nexis 
and  Lexis  by  Reuter  NewMedia. 

All  summaries  are  updated  three 
times  daily,  Monday  through  Friday; 
news  briefs  are  updated  at  least  hourly, 
seven  days  a  week. 

Stories  are  displayed  in  descending 
order  of  importance  as  determined  by 
Reuters.  Each  summary  is  marked  for 
instant  access  to  the  full-text  story. 
Summaries  and  stories  are  available  im¬ 
mediately,  without  the  normal  two-hour 
Reuters  embargo. 

Available  only  on  Nexis  are  AP  News 
Briefs,  extracted  from  the  AP  Online 
Service,  highlighting  the  top  10-15  sto¬ 
ries  of  the  moment  and  updated  at  least 
hourly  all  week. 

Also,  the  AP  Executive  Morning 
Briefing  now  has  five  daily  updates, 
Monday  through  Friday,  from  AP  On¬ 
line. 

Available  in  this  format  on  Nexis 
only,  it  is  renamed  AP  Executive  Busi¬ 
ness  Summary. 

Other  recent  Lexis-Nexis  additions 
include  broadcast  transcripts  for  PBS’ 
Nightly  Business  Report,  the  State  Capi¬ 
tols  Report’s  legislative  and  political  in¬ 
formation  affecting  each  state,  and  the 
monthly  American  Spectator’s  political 
coverage  from  a  conservative  viewpoint. 

New  chief 
named  at  GATF 

GEORGE  RYAN,  INTERIM  director  of 
the  School  of  Printing  Management  & 
Sciences  at  Rochester  Institute  of  Tech¬ 
nology,  was  named  president  of  the 
Graphic  Arts  Technical  Foundation, 
where  he  succeeds  John  Burgess,  who 
died  in  March. 

He  takes  his  new  post  in  Pittsburgh 
next  month. 

Graduated  from  RIT  20  years  ago 
with  a  degree  in  accounting,  Ryan  took 
the  post  of  print  school  interim  director 
in  January  1992.  He  earlier  was  opera¬ 


tions  director  at  the  Rochester,  N.Y.,  in¬ 
stitute’s  College  of  Graphic  Arts  and 
Photography  and  later  for  its  provost’s 
office. 

During  1988,  he  also  served  as  acting 
associate  dean  of  training  and  profes¬ 
sional  development  and  acting  director 
of  the  Technical  and  Education  Center 
for  the  Graphic  Arts. 

Newsprint  figures 
for  March 

us.  DAILY  NEWSPAPERS  consumed 
776,000  metric  tons  of  newsprint  in 
March,  5.7%  more  than  a  year  earlier, 
according  to  figures  released  by  the 
Newspaper  Association  of  America. 

For  the  same  month,  publishers’ 
stocks  of  978,000  metric  tons  were  8.9% 
lower  than  for  March  1993  and  repre¬ 
sented  a  38-day  supply  of  newsprint. 

IFRA,  INFS 
explore  NewsNet 

TWO  INTERNATIONAL  newspaper 
technology  organizations  announced 
they  intend  to  commission  a  study  for  a 
specialized  electronic  newspaper  net¬ 
work  that  would  be  international  in 
scope  and  incorporate  advertising  to 
“provide  a  substantial  part  of  the  rev¬ 
enue.” 

Along  with  other  European  compa¬ 
nies  working  in  similar  fields,  IFRA 
(the  INCA-FIEJ  Research  Association) 
and  INES  (an  IFRA  subsidiary  studying 
electronic  extensions  of  the  printed 
newspaper)  have  applied  for  support  of 
the  study  “in  the  framework  of  the  ac¬ 
tivities  of  the  European  Commission 
Directorate  General  XIII  in  the  area  of 
electronic  information  dissemination.” 

In  a  prepared  release,  IFRA  said  that 
while  a  part  of  press  freedom  derives 
from  newspapers’  operation  of  their 
own  marketing,  printing  and  distribu¬ 
tion  capabilities,  “an  electronic  equiva¬ 
lent  still  does  not  seem  to  exist.” 

With  electronic  distribution  through 
commercial  on-line  services  or  links  to 
the  Internet,  it  continued,  newspapers 
“cannot  display  their  full  graphic  iden¬ 
tity,  and  play  only  a  minor  role.” 

To  overcome  what  it  called  “a  con¬ 
strained  environment”  that  prevents 


“full  reader  satisfaction,”  IFRA  seeks  to 
create  a  universally  accessible  newspa¬ 
per  network. 

Access  to  the  interactive  electronic 
“NewsNet,”  it  said,  would  be  “based  on 
some  sort  of  subscription  arrangement 
or  accessible  across  different  titles 
against  a  fee.” 

For  a  given  task  and  depending  on 
bandwidth  requirements,  the  hypothet¬ 
ical  system  would  automatically  select 
the  most  suitable  transmission  method 
(wired  or  mobile  phone,  ISDN,  ATM, 
cable  television,  satellite  broadcast). 

IFRA  further  imagines  that  the  de- 
vice-independent  network  would  ac¬ 
commodate  all  subscriber  terminals 
(televisions,  desktop,  laptop  or  palmtop 
PCs  or  other  portable  displays)  and  au¬ 
tomatically  adjust  information  presen¬ 
tation  for  each  device  as  needed. 

Whether  supplements  to  existing  pa¬ 
pers  or  independent  electronic  prod¬ 
ucts,  NewsNet  editorial  content  could 
include  text,  still  and  moving  images 
and  sound.  Distribution  could  be  by 
general  subscription,  by  user  profile  or 
by  users’  software  agents  engaged  in  a 
targeted  information  search. 


National  Archives 
will  save  e-mail 

THE  NATIONAL  ARCHIVES  will  be¬ 
gin  saving  e-mail  messages  from  all  fed¬ 
eral  agencies,  preventing  these  valuable 
records  from  being  destroyed. 

The  rules,  which  likely  will  go  into 
effect  in  about  five  months,  apply  to 
records  dealing  with  public  concerns 
(private  messages  still  will  be  shielded) 
and  those  eligible  will  be  available  un¬ 
der  the  Freedom  of  Information  Act. 

The  system  is  to  work  like  that  for 
paper  records,  whereby  each  agency  re¬ 
views  documents  and  sends  those  it  be¬ 
lieves  deserving  to  the  archives,  which 
then  winnows  them  further. 

This  regulation  is  part  of  the  settle¬ 
ment  of  a  lawsuit  filed  in  1989. 

Nexpo  correction 

THE  MAY  28  E&P  carried  the  wrong 
telephone  number  for  Las  Vegas  Re¬ 
view-Journal  tours  during  Nexpo’94. 
Those  interested  should  call  Joanne 
Downey  at  702/383-0437  before  arriving. 
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Ky.  paper  teams 
with  oil  company 
for  NIE  projects 

THE  LOUISVILLE  COURIER^] ournal 
has  entered  into  an  educational  part¬ 
nership  with  Ashland  Oil  Inc.  that  in¬ 
cludes  joint  sponsorship  of  a  new  week¬ 
ly  student  page,  4  Your  Info. 

Every  Monday,  the  page  includes  sto¬ 
ries  and  activities  to  help  youngsters  de¬ 
velop  their  knowledge  of  math,  social 
studies,  languages  and  current  events, 
the  paper  announced. 

Each  edition  focuses  on  a  topic  of 
special  interest  to  students,  who  can 
voice  their  opinions  about  these  topics 
via  a  toll-free  telephone  number.  Every 
week,  survey  results  from  the  previous 
week  are  published. 

Other  regular  features  include  a  se¬ 
ries  of  science  experiments  and  a  col¬ 
umn  that  lets  students  share  in  their 
own  words  what  is  on  their  minds. 

The  service  builds  on  a  project  initi¬ 
ated  by  the  Huntington,  W.Va.,  Herald- 
Dispatch,  whose  staff  contributes  most 
of  the  page’s  material. 

Locally,  the  effort  is  being  coordinat¬ 
ed  through  the  Courier-Journal's  News¬ 


paper  in  Education  program. 

The  paper  said  Ashland  Oil  also  will 
sponsor  a  summer  reading  program  and 
become  a  major  corporate  NIE  sponsor. 

Each  teacher  participating  in  the  pa¬ 
per’s  NIE  program  in  more  than  1,000 
schools  throughout  Kentucky  and 
southern  Indiana  will  receive  a  4  Your 
Info  guide  containing  suggestions  for 
incorporating  the  page’s  content  into 
their  curricula. 

During  the  summer,  parents  can 
share  their  opinions  about  the  page  via 
another  toll-free  number. 

Typewriters 
not  worth  a 
service  contract 

IT  HAS  COME  to  this  for  the  type¬ 
writer,  once  the  mightiest  weapon  in 
the  arsenal  of  a  free  press. 

The  St.  Louis  Post-Dispatch  has  de¬ 
cided  its  electric  typewriters  are  not 
worth  a  service  contract  to  keep  them 
maintained. 

“Due  to  the  increase  in  computer  use 
and  decrease  in  typewriter  use,  we  de¬ 


cided  not  to  renew  the  service  contract 
on  typewriters’’  Post-Dispatch  assistant 
purchasing  manager  Teresa  Kasate  re¬ 
ported  to  this  year’s  annual  conference 
of  the  Newspaper  Purchasing  Manage¬ 
ment  Association,  which  was  held  re¬ 
cently  in  Minneapolis. 

Instead  of  a  service  contract,  the 
newspaper’s  purchasing  department  told 
each  department  to  handle  any  needed 
typewriter  repairs  by  paying  for  a  ser¬ 
vice  call. 

In  10  months,  Kasate  told  the  group, 
the  paper  realized  a  savings  of  67%. 

Post-Dispatch  purchasing  manager 
Nylan  Bathke  said  there  are  still  a  fairly 
large  number  of  typewriters  at  the 
newspaper  —  193  at  last  count  —  but 
they  are  not  used  much. 

“About  the  only  time  they  are  used  is 
for  typing  addresses  on  envelopes, 
things  like  that,’’  Bathke  said. 

Vacation  guide 

THE  DENVER  POST  last  month 
teamed  with  Total  Petroleum  Co.  to 
produce  the  64-page  1 994  Best  of  Sum¬ 
mer  Colorado  Vacation  Guide,  which 
was  delivered  in  a  Sunday  Post  edition. 
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Violence 
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Procurement 

Continued  from  page  1 1 

uisitions,”  Woodworth  said. 

Like  other  procurement  cards,  the 
Visa  card  allows  Newsday  to  altogether 
block  purchases  from  some  companies 
and  purchases  of  some  product  types. 

Monthly  statements  and  packing 
tickets  are  required  to  be  signed  by  de¬ 
partment  managers.  A  single  summary 
invoice  is  sent  to  accounts  payable  for 
all  card  holders. 

“The  intention,”  Woodworth  said, 
“is  to  have  less  paper.  It’s  going  to  be  a 
verbal  order  with  a  monthly  statement. 
And  people  are  going  to  have  to  get 
used  to  that.” 

Virtually  all  purchases  on  the  cards 
are  conducted  by  phone,  Woodworth 
said.  Visa  provides,  at  a  one-time  cost 
of  $300,  a  keypad  with  modem  and 
card  swipe  to  conduct  transactions. 

Newsday  has  asked  125  vendors  to 
equip  themselves  for  procurement-card 
purchasing. 

About  40  were  set  up  for  the  cards 
when  the  program  began  in  January, 
Woodworth  said. 

“The  only  criticism  from  employees 
is  the  concern  that  they  are  being 
asked  to  do  more  with  [fewer]  people, 
but  that  has  died  down  with  the  over¬ 
all  reduction  in  their  paperwork  and 
the  ease  with  which  a  small  purchase 
can  be  accomplished,”  he  said. 

Despite  the  apparent  temptations  of 
a  procurement  card,  fraud  has  not  been 
a  major  concern,  Woodworth  said. 

“We  decided  that  if  the  manager  is 
doing  his  job,  he’s  asking  the  right 
questions.  And  [an  employee]  may 
[make  a  questionable  purchase]  once 
—  but  he  won’t  do  it  twice,”  Wood- 
worth  said. 

“The  people  who  get  cards,”  he 
added,  “they  are  your  best  people. 
They  will  try  for  the  best  price.” 

Besides,  the  Neu/sday  purchasing 
manager  added,  “We’re  talking  about 
3%  of  what  you  purchase.  So  you  truly 
are  not  putting  your  company  at  risk.” 

Indeed,  as  NPMA  skeptics  ques¬ 
tioned  the  paper  trail  and  tracking 
qualities  of  the  cards,  William  Spina, 
director  of  purchasing  for  the  Neu> 
York  Times,  urged  critics  not  to  lose 
sight  of  the  big  picture. 

“The  point  is,  if  you  use  a  ledger 
process  to  account  for  every  single  pur¬ 
chase,  you’re  going  to  be  spending 
more  time  tracking  things  that  repre¬ 
sent  3%  of  budget  than  you  are  saving 
[by  using  the  card],”  said  Spina,  NPMA 
president-elect. 


Putting  the  card  squarely  in  the 
reengineering  issue  —  and  tacitly  ac¬ 
knowledging  purchasing  managers’  tra¬ 
ditional  reluctance  to  fewer  controls  — 
Spina  added,  “It’s  a  paradigm  shift.” 

That’s  how  Kelly  framed  the  issue,  as 
well. 

“With  empowerment  [of  employees], 
you’ve  got  to  get  to  the  stage  where  you 
cut  the  cord  and  allow  managers  to 
make  decisions,”  he  said. 


hard  enough  to  see  him  suffer,  but  the 
social  stigma  is  really  tough  to  face  .  .  . 

“I  say  hurrah  to  John  Lenger.  To 
dare  to  be  bold  and  stand  up  for  what 
he  believes  in!  Perhaps  people  will  now 
be  more  aware  of  the  dangers  involved. 

I  can’t  speak  out  —  but  he  did  .... 

“Thank  you,  John  Lenger,  for  a  great 
Mother’s  Day  present.  With  your  help, 
perhaps  I  won’t  have  to  go  through  this 
with  another  son  —  or  watch  a  friend 
struggling  to  cope  with  AIDS. 

Of  course,  I  can’t  sign  this  letter  — 
no  one  knows  about  my  son;  but  thank 
you  for  reading  it.” 

Of  course,  we  couldn’t  run  the  letter, 
even  though  we  badly  wanted  to,  be¬ 
cause  the  Post-Star  has  a  very  strict 
policy  against  anonymous  letters.  Steve 
Bennett  went  so  far  as  to  put  a  notice 
in  the  paper  asking  the  letter  writer  to 
call  him. 

He  explained  in  the  notice  that  the 
writer’s  name  could  be  withheld,  but 
no  call  ever  came. 

The  letter  had  its  intended  effect, 
however.  It  reaffirmed  my  mission  as 
an  editor,  and  demonstrated  for  me 
once  again  just  how  dramatically  a 
newspaper  can  touch  the  lives  of  its 
readers. 

I  made  two  copies  of  that  letter. 
One  I  keep  with  my  important  papers. 

The  other  I  sent  to  my  mother. 

Record  fund  raising 
for  Delaware  daily 

THE  NEWS  JOURNAL,  Wilmington, 
Del.,  raised  a  record  $217,000  in  its  an¬ 
nual  fund-raiser,  the  Needy  Family 
Fund. 

The  newspaper  will  distribute  the 
contributions  to  the  local  Salvation 
Army  and  the  Delaware  Division  of 
State  Service  Centers,  which  helps  fam¬ 
ilies  pay  medical  bills,  rent  and  other 
expenses. 


But  the  Tribune’s  presentation  was 
far  more  low-key  than  television’s,  the 
report  noted. 

For  instance,  78%  of  violent  stories 
were  not  illustrated  at  all. 

And  the  report  notes  that  the  news¬ 
paper  did  not  normally  identify  the 
race  of  perpetrators  or  victims. 

“Racial  animosities  are  thus  less 
likely  to  be  inflamed  by  the  newspa¬ 
per’s  reporting,”  Entman  wrote. 

“Another  significant  difference,”  he 
wrote,  “is  that  14%  of  the  Tribune  sto¬ 
ries  mentioned  a  systematic  govern¬ 
ment  or  private  effort  to  control  the 
causes  of  violence,  more  than  twice 
the  proportion  of  TV  stories  (6%).” 

“Compared  to  television,”  the  report 
says,  “the  Tribune  appears  to  portray  a 
somewhat  less  threatening,  out-of-con- 
trol  world,  and  to  do  it  in  a  way  that  is 
less  emotionally  vivid.” 


NEWS  COMMUNICATIONS  INC., 
the  publicly-held  company  that  publish¬ 
es  weekly  papers  in  the  New  York  area, 
is  starting  a  weekly  on  Capitol  Hill. 

Called  The  Hill,  it  will  go  head  to 
head  against  Roll  Call,  the  twice-weekly 
that  has  had  a  lock  on  the  small  but  de¬ 
cidedly  upscale  market  of  legislators, 
staff  and  lobbyists  in  the  nation’s  power 
center. 

The  new  paper  plans  to  debut  in 
September  under  the  direction  of  Mar¬ 
tin  Tolchin,  a  veteran  New  York  Times 
Washington  correspondent  who  has  re¬ 
signed  to  become  editor-in-chief  and 
publisher  of  the  Hill. 

Plans  call  for  distributing  20,000  free 
papers  a  week  and  an  annual  budget  of 
over  $1  million. 

Designed  to  be  nonpartisan  and  non- 
ideological,  the  Hill  will  feature  “inves¬ 
tigative  reporting  and  provide  substan¬ 
tive  articles  that  will  probe  the  hidden 
corners  of  Capitol  Hill,”  the  company 
said.  It  will  also  cover  “lifestyles”  of  leg¬ 
islators  and  aides  on  and  off  Capitol 
Hill. 

News  Communications  is  headed  by 
Jerry  Finkelstein,  former  publisher  of 
the  New  York  Law  Journal  and  Nation¬ 
al  Law  Journal  and  father  of  former 
New  York  City  Council  President  An¬ 
drew  Stein. 

Roll  Call’s  circulation  is  over  15,000 
but  less  than  one  third  of  that  is  paid. 


Shop  Talk 
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Campus  Journalism 

UCLA  paper 
reports  details  of 
secret  documents 


UCLA’S  SETTLEMENTS  OF  sex  har¬ 
assment  and  discrimination  claims  to¬ 
taled  $1  million,  even  more  than  the 
campus  newspaper  estimated  before  it 
won  a  court  case  forcing  the  university 
administration  to  release  secret  docu¬ 
ments  of  the  claims  (E&P,  May  28,  p. 
17). 

The  Daily  Bruin  reported  June  2 
that  the  university  released  “thousands 
of  pages  of  heavily  edited  documents” 
of  four  sexual  harassment  claims  show¬ 
ing  UCLA  paid  out  slightly  over  $1 
million  between  1989  and  1993.  The 


release  ended  an  18-month  court  battle 
by  the  paper  against  the  university. 

Bruin  editor  josh  Romonek  previ¬ 
ously  estimated  the  claims  would  total 
about  $750,000. 

The  court  order  forcing  university 
officials  to  turn  over  the  records  to  the 
Bruin  revealed  accusations  of  rape, 
oral  copulation,  harassment  and  inap¬ 
propriate  language,  the  paper  reported. 
In  each  settlement,  victims  and  ha- 
rassers  agreed  not  to  discuss  the  terms 
of  the  agreement  or  the  charges, 
records  said.  The  alleged  harassers  in¬ 


cluded  faculty  members  and  supervi¬ 
sors. 

The  Bruin  said  the  released  docu¬ 
ments  were  so  heavily  edited  that  “re¬ 
porters  examining  the  files  found  it 
close  to  impossible  to  follow  the  sub¬ 
stantial  paper  trail  created  by  each 
case.”  The  Bruin  did  not  get  everything 
it  sought.  The  university  withheld  260 
documents  related  to  the  harassment 
cases,  claiming  they  dealt  with  privi¬ 
leged  information  not  subject  to  the 
California  Public  Records  Act. 

Romonek  said  last-minute  delays  by 
UCLA  in  submitting  the  files  nearly 
prevented  the  paper  from  publishing 
them  before  the  end  of  the  semester. 

The  Los  Angeles  Times  quoted  joe 
Mandel,  UCLA’s  vice  chancellor  for  le¬ 
gal  affairs,  as  saying  that  while  the 
school  considers  any  case  of  sexual 
misconduct  or  discrimination  regret¬ 
table,  the  number  and  amounts  of  the 
confidential  deals  were  modest  for  a 
campus  with  33,000  students,  20,000 
employees  and  an  annual  budget  of 
$1.5  billion.  K^P 
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“Walk  the  Talk:  A  Time  For  Action.”  That’s  the  theme  of 
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how  politicians  who  are  bad  for  the 
country  can  be  great  for  editorial  car¬ 
toonists. 

He  described  politicians  as  people 
“who  approach  every  issue  with  an 
open  mouth  and  a  closed  mind.” 

Conrad,  who  will  turn  70  on  June  27, 
worked  for  the  Denver  Post  from  1950 
to  1964  before  joining  the  Los  Angeles 
Times.  His  many  awards  include  Pulitzer 
Prizes  in  1964, 1971  and  1984. 

The  winner  of  the  1992  editorial 
cartooning  Pulitzer,  Signe  Wilkinson 
of  the  Philadelphia  Daily  News  and 
Cartoonists  &  Writers  Syndicate, 
introduced  Conrad  to  the  AAEC  audi¬ 
ence. 


Paul  Conrad  wants 
angrier  cartoonists 


The  three-time  Pulitzer  recipient  says  too  many 
editorial  cartoonists  only  illustrate  news  stories 


by  David  Astor 


“DEAR  ‘COMRAD,’  F  you,  you  com¬ 
mie  bastard.  I  can’t  wait  to  read  your 
obituary.” 

That  was  one  of  the  many  notes 
Paul  Conrad  has  received  over  the 
years  from  readers  taking  issue  with  his 
hard-hitting  editorial  cartoons. 

Conrad  proudly  displayed  these  and 
other  nasty  messages  during  a  June  9 
speech  at  the  Association  of  American 
Editorial  Cartoonists  convention  in 
New  Orleans,  where  he  urged  AAEC 
members  to  do  cartoons  powerful 
enough  to  elicit  some  strong  reader  re¬ 
action  of  their  own. 

“Editorial  cartoonists  can  dish  it 
out;  1  hope  you  can  take  it,”  Conrad 
told  the  audience  of  more  than  200.  “1 
see  too  much  illustrating  of  news  sto¬ 
ries  today  rather  than  editorial  opin¬ 
ion.  Get  informed,  get  angry  and  get  to 
work.” 

The  Iowa  native  did  acknowledge 
that  many  newspapers  do  not  necessar¬ 
ily  want  “informed”  and  “angry”  edito¬ 
rial  cartoons.  “Papers  are  ‘dumbing 
down,’  ”  he  commented.  “The  bottom 
line  is  money.  Papers  in  general  have 
just  kind  of  said,  ‘look,  we’ve  got  to 
make  a  living.’  It’s  unfortunate.” 

Conrad  —  who  said  he  gets  “inspi¬ 
ration”  for  his  drawings  from  “reading, 
more  reading  and  reading  again”  —  re¬ 
tired  last  year  from  the  Los  Angeles 
Times.  But  he  still  does  five  cartoons  a 
week  for  the  Los  Angeles  Times  Syn¬ 
dicate  as  well  as  sculpture  and  other 
work.  And  he  remains  as  liberal  as 
when  he  used  to  trash  Richard  Nixon 
during  the  Watergate  era. 

The  cartoonist  joked  that  he 
thought  of  starting  his  AAEC  talk 
with  “18'/2  minutes  of  silence  to  honor 
our  37th  president,”  referring  to  the  fa¬ 
mous  Nixon  tape  gap.  In  short,  Con- 


Offbeat 


comic  panel 
offered  by  Creators 

AN  OFFBEAT  COMIC  called  “Speed 
Bump”  has  been  introduced  by  Cre¬ 
ators  Syndicate. 

The  previously  self-syndicated  panel 
—  which  won  the  1993  Boston  Comics 
News  cartoon  contest  —  is  by  Bloom¬ 
ington,  Ind.,  Herald-Times  editorial 
cartoonist  and  free-lance  illustrator 
Dave  Coverly. 

His  work  has  appeared  in  the  Chica¬ 
go  Tribune,  New  York  Times,  USA  To¬ 
day,  Washington  Post  national  weekly, 
Newsweek  and  Saturday  Evening  Post. 

“Speed  Bump”  clients  include  the 
Cincinnati  Enquirer,  Cleveland  Plain 
Dealer,  Denver  Post,  Houston  Chroni¬ 
cle,  Portland  Oregonian  and  San  Fran¬ 
cisco  Examiner. 


Paul  Conrad 


rad  is  disgusted  with  the  kind  words 
many  people  have  had  for  Nixon  since 
he  died  earlier  this  year. 

“I  think  it’s  sick,”  Conrad  said.  “We 
know  what  the  bastard  did.” 

One  of  the  things  Nixon  did  was  put 
Conrad  on  his  famous  “enemies’  list.” 
Also,  the  cartoonist  was  audited  four 
times  during  the  Nixon  administration 
despite  never  having  anything  wrong 
with  his  taxes. 

Now,  he  said,  Nixon  can  “lie”  in 
peace. 

Conrad  also  had  choice  words  for 
former  President  Reagan,  noting  that 
“he  turned  the  sin  of  greed  into  the 
fifth  freedom.” 

And  Conrad  took  some  swipes  at 
such  Democrats  as  former  President 
Johnson.  “Even  the  White  House 
wasn’t  big  enough  for  that  ego,”  he  ob¬ 
served. 

“The  electorate  has  been  good  to  me 
—  too  good,”  Conrad  said,  referring  to 


wmne  cojimia 


\.m  (mwm 

‘Speed  Bump” 


Editor6?Publisher  •  June  18,  1994 


‘Friends’  cartoon  is 
syndicated  by  King 

A  COMIC  STRIP  that  focuses  on  the 
relationship  between  three  female 
friends  has  been  introduced  by  King 
Features  Syndicate. 

Sandra  Bell  Lundy’s  “Between 
Friends”  stars  Kim,  a  single  free-lance 
columnist;  Maeve,  a  divorced  sales  ex¬ 
ecutive;  and  Susan,  who  is  married  to  a 
funeral  director  named  Harv. 

Lundy,  who  is  married  to  a  funeral 
director  named  Tim,  formerly  self-syn¬ 
dicated  her  comic  to  several  Canadian 
newspapers. 

Editorial  cartoonist 
is  being  syndicated 

BOSTON  HERALD  EDITORIAL 
cartoonist  Jerry  Holbert  is  being  syndi¬ 
cated  by  Newspaper  Enterprise  As¬ 
sociation. 

The  former  Disney  animator’s  work 
has  appeared  in  the  Washington  Post, 
Washington  Times  and  a  number  of 
other  publications. 

English  cartoonists 
do  Universal  comic 

AN  OFFBEAT  COMIC  panel  by  two 
British  humorists  is  being  offered  by 
Universal  Press  Syndicate. 

“Tight  Corner”  writer  Ken  Grundy 
was  born  in  London  in  1953  and  began 
a  free-lance  photography  career  as  a 


3  a.m.,  and  the  Olympic  Synchronized 
Car-Door-Slamming  Team 
is  still  practicing. 


“Tight  Comer” 


Maeve,  Susan  and  Kim  get  together  in  “Between  Friends.” 


teenager. 

The  comic’s  artist,  Malcolm  Willett, 
was  born  in  Africa  in  1960  and  studied 
biochemistry  before  becoming  a  free¬ 
lance  cartoonist  for  British  magazines. 

“Malett”  and  Grundy  have  worked 
together  since  1990. 

“Tight  Corner”  clients  include  the 
Boston  Globe,  Houston  Chronicle , 
Milwaukee  Journal,  Orange  County 
Register,  Portland  Oregonian  and  San 
Francisco  Chronicle. 

Ex-syndicate  editor 
doing  fourth  feature 

ROBERT  FERGUSON  IS  self-syndi¬ 
cating  a  humor  column  that  focuses  on 
politics  and  various  other  topics. 

Ferguson,  48,  is  now  doing  four  self- 
syndicated  features.  He  already  had 
been  writing  “Antique  Wise,”  “Sports¬ 
man’s  Digest”  and  “Trivia  IQ.” 

The  columnist  has  been  president 
and  editor  of  Columbia  Features, 
managing  editor  of  Tribune  Media 
Services,  a  reporter  and  editor  for  var¬ 
ious  newspapers,  and  a  guest  journal¬ 
ism  instructor  at  several  universities. 

Ferguson  is  based  at  202  Hillsboro 
St.,  P.O.  Box  1957,  New  Smyrna 
Beach,  Fla.  32169. 


graphs  and  determine  how  often  they 
are  updated. 

Also,  TMS  TV  Listings  will  intro¬ 
duce  a  number  of  output  enhance¬ 
ments  at  Nexpo. 

They  include  “optional  text  fields” 
that  will  enable  editors  to  add  or  delete 
information  in  logs  without  reflowing 
them,  find  and  correct  unwanted  wid¬ 
ows,  automatically  adjust  leading,  and 
measure  text  and  overflow  in  inches 
and  lines;  a  function  that  will  allow 
users  to  import  multiple  grid  data  files 
into  multiple  documents  in  one  step; 
and  grid,  log  and  crossword  Quark 
XTensions  for  Windows  that  will  en¬ 
able  users  to  control  the  typographic 
appearance  of  their  text  with  style 
sheets  edited  from  dialog  boxes. 

4-.^.  _  _ 0* 


PRODUCE 
MORE  READERS 


TMS  has  presence 
at  Nexpo  gathering 

TMS  STOCKS  WILL  introduce  a  new 
interactive  media  terminal  at  the  June 
25-29  Nexpo  conference  in  Las  Vegas. 

Tribune  Media  Services  said  the 
terminal  is  a  Windows-based  product 
that  will  allow  business  editors  to  re¬ 
trieve  financial  information  more 
quickly  and  easily. 

They  can  access  breaking  news  on 
the  world’s  financial  and  commodity 
markets  as  well  as  up  to  300,000  quotes 
on  stocks,  bonds,  currencies,  futures, 
options,  government  bonds  and  more. 
In  addition,  editors  can  draw  and  store 


Vegetarian  cuisine  has  moved 
into  the  culinary  spotlight.  So  serve 
your  readers  V^etarian  View,  a 
mouth-watering  menu  of  meatless 
entrees,  savory  side  dishes  and 
tempting  desserts. 

written  by  CNS  staffer  Orlando 
Ramirez,  the  column  features 
manageable  recipes  that  make  use 
of  the  season's  freshest  produce. 
Plus  a  host  of  healthy  eating  tips 
and  smart  cooking  hints. 

Vegetarian  View  is  part  of  our 
Food  and  Health  services,  available 
weekly,  every  other  week  or  once  a 
month  via  AP  DataFeatures  high¬ 
speed  wire  or  camera-ready  by 
mail.  Call  today  for  samples  at 
(619)  293-1818.  Or  fax  this  ad  and 
your  address  to  (619)  297-0537. 
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"...  In  a  world  of  editorial  cartoonists  who  do  nothing  more  than 
illustrate  a  current  headline,  there  is  still  one  master  craftsman  who 
knows  how  to  make  a  point  and  make  it  clearly:  Herblock.’’ 

—  Sigma  Delta  Chi  Award  Judge 

"...  he’s  still  at  the  top  of  his  form.” 

—  Edward  Sorel  in  the  New  York  Times 

"...  the  greatest  cartoonist  of  his  time  .  . 

— John  Kenneth  Galbraith  in  The  Washington  Post 

“  Herblock  is  the  Michael  Jordan  of  cartoonists.” 

—  Steve  Neal,  Chicago  Sun-Times 

"...  Block  can  still  draw  blood  from  pen 
and  ink  and  a  touch  of  charcoal.” 

—  Michael  Blowen  in  the  Boston  Globe 

"...  his  satire  has  lost  none  of  its  bite.” 

—  London  Economist 

"  We Ve  been  well  served  by  many  great  American  editorial  cartoonists 
.  .  .  None  of  them  have  done  it  better  .  .  .  than  Herblock.” 

—  Lawrence  S.  Dietz  in  the  Los  Angeles  Times 

"  ...  an  insight  and  an  intensity  .  .  .  not  seen 
in  the  press  since  the  days  of  Thomas  Nast .  .  .” 

—  George  Lockwood  in  the  St  Joseph  (MO)  News-Prest 

"...  Block  is  still  turning  out  top-drawer  stuff .  .  .  The  most 
talented  of  all  American  political  cartoonists,  Block  is  amazingly 
stiU  at  the  peak  of  his  enormous  talents.” 

—  Harry  Saven  in  the  Trenton  Times 


SyHerb. 


SOCIETY  OF  PROFESSIONAL 
JOURNALISTS 


The  Sigma  Delta  Chi  Award 
for 

Cartoons 


ROBERT  F.  KENNEDY 


Special  Award 
for  Book 

and  Achievement  in 
Editorial  Cartoons 


OVERSEAS  PRESS 
CLUB 


Citation  for  Excellence 
in  Cartoons 


5777  W.  CENTURY  BLVD.,  SUITE  7CD  •  LOS  ANGELES,  CA  90045 


Lurie  cartoon  award 


Columnist  to  Times 


AUG.  1  IS  the  entry  deadline  for  the 
1994  Ranan  R.  Lurie  International  Po¬ 
litical  Cartoon  Award. 

The  award  was  established  last  fall 
by  the  National  Federation  of  Hispanic 
Owned  Newspapers  (NFHON),  which 
named  it  after  the  Cartoonews  Inter¬ 
national-distributed  Lurie.  He  is  the 
most  widely  syndicated  editorial  car¬ 
toonist  in  the  world,  according  to  the 
Guinness  Book  of  World  Records. 

Eligible  for  the  award  are  political 
cartoonists  whose  work  appears  in 
newspapers  published  in  Spanish  or 
Portuguese  in  the  United  States,  Latin 
America,  Spain  and  Portugal.  They 
should  send  entries  to  NFHON  at  685 
S.  Hwy.  427,  Longwood,  Fla.  32750. 

The  winner  will  receive  the  award  at 
the  International  Hispanic  Media 
Conference  in  Miami  on  Oct.  7. 

The  six-person  panel  of  judges  in¬ 
cludes  Lurie,  Spain’s  U.N.  ambassador 
Juan  Yanez-Barnuevo,  Federal  Express 
executive  vice  president  William  Raz- 
zouk.  New  York  Times  Syndicate/ 
News  Service  president/editor-in¬ 
chief  John  Brewer,  political  cartoonist 
Oswaldo  Sagestegui  of  the  Mexico 
City  Excelsior  and  Cartoonists  & 
Writers  Syndicate,  and  political  car¬ 
toonist  Bruce  Beattie  of  the  Daytona 
Beach  (Fla.)  News'Joumal  and  Copley 
News  Service.  Beattie  also  does  the 
“Beattie  Blvd.”  comic  for  Newspaper 
Enterprise  Association  and  serves  as 
president  of  the  National  Cartoonists 
Society. 


NEW  YORK  TIMES  News  Service 
columnist  Bill  Maxwell  is  moving  from 
the  Gainesville  (Fla.)  Sun  to  the  St. 
Petersburg  Times  next  month. 

Maxwell  will  join  the  Times  editorial 
board.  In  addition  to  doing  editorials, 
he  will  write  a  weekly  column  for  the 
Times  Sunday  Perspective  section. 

The  former  Fort  Pierce,  Fla.,  Tribune 
reporter/columnist  also  teaches  English 
and  journalism  at  Same  Fe  Communi¬ 
ty  College  near  Gainesville. 


Artist  critical  of  fee 


WHAT  IS  A  fair  payment  for  a  free¬ 
lance  illustration  that  ends  up  in  a  syn¬ 
dicated  section? 

A  free-lancer  requesting  anonymity 
called  E&P  to  report  receiving  $350 
for  doing  a  full-page  color  illustration 
for  the  Chicago  Tribune’s  “KidNews” 
section  but  only  $25  extra  when  the 
drawing  was  syndicated  as  part  of 
Knight-Ridder/Tribune  Information 
Services’  “KidNews”  package. 

“It’s  unconscionable,”  said  the  illus¬ 
trator.  “They  should  have  paid  at  least 
$350  extra.” 

Tribune  Media  Services,  which 
markets  KRT,  would  not  confirm  or 
deny  the  $25  fee.  But  it  did  note  that 
newspapers  pay  syndicates  relatively 
low  rates  for  packages  and  other  fea¬ 
tures,  so  a  $25  fee  may  not  be  as  low  as 
it  seems. 


Bill  Maxwell 


drew  more  than  2,800  responses. 

Their  next  three  favorite  syndicated 
columnists  also  write  from  the  right; 
William  Buckley  of  Universal  Press 
Syndicate,  William  Safire  of  the  New 
York  Times  News  Service  and  Cal 
Thomas  of  the  Los  Angeles  Times 
Syndicate. 

The  highest-ranking  local  columnist 
was  Enquirer  editorial  page  editor  Pe¬ 
ter  Bronson. 

In  addition,  2,015  of  the  respondents 
said  they  like  the  work  of  Enquirer  edi¬ 
torial  cartoonist  Jim  Borgman,  who  is 
with  King  Features  Syndicate. 


A  Thantom’  series 


News  of  new  books 


A  NEW  SYNDICATED  television  se¬ 
ries  called  Phantom  2040  is  coming 
this  fall. 

The  animated  children’s  program  is 
based  on  “The  Phantom”  by  Lee  Falk 
of  King  Features  Syndicate. 

Providing  the  voices  for  the  show 
will  be  Scott  Valentine  (Family  Ties), 
Margot  Kidder  (Superman),  Ron  Perl¬ 
man  (Beauty  and  the  Beast),  Mark 
Hamill  (Star  Wars)  and  Deborah  Har¬ 
ry  (former  lead  singer  for  Blondie). 


SEVERAL  SYNDICATED  PEOPLE 
have  new  books  out. 

Universal  Press  Syndicate  colum¬ 
nist  Garry  Wills  has  written  Certain 
Trumpets:  The  Call  of  Leaders  for  Si¬ 
mon  &.  Schuster. 

Tribune  Media  Services  columnist 
William  Donoghue  has  authored  Mu¬ 
tual  Fund  Superstars:  Invest  in  the 
Best,  Forget  About  the  Rest  for  Elliott 
and  James  Publishers. 

TMS  and  New  Orleans  Times-Pica- 
yune  editorial  cartoonist  Walt  Hand- 
elsman  has  done  the  Political  Gumbo 
collection  for  Pelican  Press. 

And  Charles  Wagner  has  compiled  a 
collection  of  his  “Cecil  Kunkle”  strip 
for  C  Minus  Comics  and  Stories  of 
Peru,  Ind. 


Williams  wins  a 


CINCINNATI  ENQUIRER  readers 
chose  conservative  Creators  Syndi¬ 
cate  writer  Walter  Williams  as  their  fa¬ 
vorite  columnist  in  a  recent  survey  that 


Walter  Williams 
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cessful,  profitable.  Five  years  old. 
$440,000.  Pbone  (404)  364-6554. 

NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Villoge  Voice  quality.  Training 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


NEWSPAPERS  FOR  SALE 

SEND  FOR  LIST.  Texas  newspapers, 
some  owner  financing.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950. 


TWO  RURAL  WEEKUES 
NEAR  SOUTH  JERSEY 

Award-winning,  long-established 
6,500  paid  mail  and  newsstond,  legals, 
approximately  $400,000  gross.  Priced 
above  $300,000.  Box  06961 ,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpticol  (310)  372-0372. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 

EQUIPMENT  FOR  SALE 

52  COIN  OPERATED  tabloid-size  vend¬ 
ing  boxes.  Excellent  condition.  Best 
ofW.  Call  Eric  (816)  531-0348. 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Product! on -Tra i n i ng  Program 
Provided.  JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  71 3/468-5827. 
CUSTOM  DESIGNED 
MAILROOM  SYSTEAAS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
'nstallations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1 668  or  (21 4)  869-2844. 


MAILROOM 

3  Muller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
200"  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  (21 3)  256-4791 
PRE-0\MNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 

Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741  -1937 


INDUSTRY  SERVICES 


_ ADVERTORIAL _ 

Put  Added  Value  Into  Your 
Space  Sales. 

Well-Written,  Advertiser-Friendly  Copy. 
TOM  A  HAWK  PROMOTIONS 
(201)773-1800 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Nev/spaper  Telemarketing  Specialists 
1(800)  247-2338 


CIRCULATION  SERVICES 

J.  BLENKARN  HCHDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-661 1 

lEM  MARKETING 
Crevrs... Turn-Key  &  Seminars 
(609)  822-3701 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
1  (800)929-1845 
our  26lh  Year 


It  is  better  to  waste  one's  youth  than 
to  do  nothing  with  it  at  ait. 

Georges  Courtetine 


BERLIN/BONN.  Seminar  for  US 
journalists  sponsored  by  Academy- 
Bedin,  S^.  19-27.  Focus  on  problems 
in  unitecf  Germany;  post-communist 
democracies;  German-US  relations.  All 
lodging  and  meals  provided;  Only  cost 
is  $150  registration.  Excellent  speakers, 
on-location  briefings,  plenty  of  extra 
time.  Apply  by  writing  to  John  L  Focht, 
German  Press  Seminar,  Box  38881, 
Germantown,  TN  38183.  Deadline  for 
applying  is  July  1 5. 


American  Association  of  Independent 
Newjraper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  vn-ite: 
1 6  Santa  Ana  PlcKe,  Walnut  Creek,  CA 
94598. 

VIDEO  SERVICES 

"VIDEO  CATALOG" 

Your  Sales  Story/Products/Services 
Shot  on  Tape  in  Motion  21 2/265-2942 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


MAILROOM 


REMANUFACnjRED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REAAANUFACTURING  CO. 
Bruce  L  Seidel  (21 5)  820-9669 


PRESSES 


GOSS  METROLINER  22"  cut-off  X 
65.5",  1  mono  unit,  2  -  3/C  units,  4 
RTP’s  new  1977,  2:1  folder.  $950,000 
U.S. 

Miller-Nohab  (MAN)  OP- 1600  new 
1982-87,  22  3/4  X  66",  4  mono  units 
2-3  color  units,  2:1  folder,  6  meg 
splices.  $950,000  U.S. 

3  cary  pasters. 

WEBEQ  INTERNATIONAL,  INC. 
(708)459-9700  FAX:  (708)459-9707 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


NEW  BRUSH  DAMPENERS  For 
Urbanite  and  Community 
GRAPHIC  INSTRUMENTS,  INC. 
PHONE  (815)  648-4611 
FAX  (815)  648-2856 


The  beauty  of  a  soul  shines  out  when 
a  man  bears  with  composure  one 
heavy  mischance  after  another,  not 
because  he  does  not  feel  them,  but 
because  he  is  a  man  of  high  and 
heroic  temper. 

Aristotle 


PRESSES 


PRESSROOM 

MAN-Roland  Folders 

160  pages  -  double  out  -  22-314  with 
3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brockets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (21 3)  256-4791 


WANTED  TO  BUY 


CALL  US -VYE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  BMC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MUllER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (81 6)  887-2762. 

NEED  GOSS  SUBURBAN  Series  1100 
or  Series  1 000  units  or  press.  Bo  Elliott. 
(614)532-1441. 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


yfMfm 

THB  CUSTOMER 
CONNBCnON 

1-800-327-8463 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
-NIE- 

FUNDRAISING  SPECIAUSTS 
CAU.  DOUG  REESE  (800)  972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Slop  Savers  and  more 
Allan  Schreibman,  (810)  399-6100. 

CONSULTANTS 

45  specialists,  generalists  available 
nationwide.  No  ligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)272-6173. 

Children  are  poor  men's  riches. 

English  proverb 

Editor^Publisher  •  June  18, 1994 
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PRESSROOM  SERVICES 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


DtSTRIBUnON  SERVICES 

FREE  AOZ  DEUVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1  -800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 

EDITORIAL  SERVICES 

IVY  EDITORIAL  SERVICES 
Medical  and  consumer  writing,  editing, 
proofreading,  typesetting,  design,  pro¬ 
duction.  Meeting  planning  also  a 
specialty.  Rates  by  quotation. 

(516)  887-7534 


LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fox. 


Memory  is  a  net;  one  finds  it  full  of 
fish  when  he  takes  it  from  the  brook; 
but  a  dozen  miles  of  water  have  run 
through  it  without  sticking. 

Oliver  Wendell  Holmes  Sr. 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  UnePO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experieiKel 
PRESSROOM  CLEANERS 
CALLTOU  FREE  1  (800)  657-21 10 


EDITOR  &  PUBLISHER:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 


ACADEMIC 

McMAHON  CENTENNIAL 
PROFESSORSHIP 
IN  NEWS-EDITORIAL 
UNIVERSITY  OF  OKLAHOMA 

The  H.  H.  Herbert  School  of  Journalism 
and  Mass  Communication,  University  of 
Oklahoma,  is  now  accepting  applica¬ 
tions  from  professionals  seeking  the 
opportunity  to  teach  or  journalism  pro¬ 
fessors  seeking  a  change. 

The  McMahon  Centennial  Professorship 
is  a  nine-month  non-tenure  track  faculty 
appointment  beginning  August  16, 
1 994  through  May  1 5,  1 995.  Solary, 
teoching  responsibilities  and  support  for 
research  and  creative  activity  are  very 
competitive. 

To  apply,  applicant  must  (1)  hove  subs¬ 
tantial  professional  experience  in  news 
reporting,  writing  and  editing;  (2) 
demonstrated  professionalism  of  the 
highest  standards;  (3)  have  experience 
in  teaching  (newsroom  and/or  aca¬ 
demic);  (4)  a  sincere  desire  to  leach;  (5) 
provide  three  letters  of  reference  from 
journalism  professionals;  (6)  and  pro¬ 
vide  a  vita/resume  detailing  pro¬ 
fessional  and/or  academic  experience 
in  journalism.  Experience  in  graphics 
and/or  photojournalism  would  be 
helpful. 

Screening  of  applications  will  begin 
July  1,  1994.  All  applications  and 
materials  should  be  sent  to: 


Director 

School  of  Journalism  and 
Moss  Communication 
University  of  Oklahoma 
860  Van  Vieet  Oval 
Norman,  OK  73019 

The  University  of  Oklahoma  is  an  Equal 
Opportunity/ AffintKitive  Action 
Employer 

Women  and  minorities  are  especially 
erKouroge  to  apply. 


The  man  who  has  never  made  a  fool 
of  himself  in  love  will  never  be  wise  in 
love. 

Theodor  Reik 

Editor6TPublisher  •  June  18,  1994 


ACCOUNBNG 

CONTROLLER 
The  Monterey  County  Herald  needs  an 
occounting  and  finance  professional. 
This  highly  responsible  position  requires 
a  CPA  (preferably  big  6  background) 
with  3-5  years  private  industry  account¬ 
ing  management,  or  a  BS  in  Account¬ 
ing/MBA  with  5  years  newspaper 
accounting  management.  Responsi¬ 
bilities  include  corporate  financial 
reporting,  coordinating  the  operating 
and  capital  bud^ts,  financial  analysis 
(ROI)  and  emphasis  on  developing 
internal  controls  to  ensure  integrity  of 
financial  systems.  Must  be  PC  literate 
and  demonstrate  maturity,  initiative, 
and  interpersonal  and  organizational 
skills.  Send  resume  and  salary  history 
to:  Business  Manager,  The  Monterey 
County  Herald,  8  Upper  Ragsdale 
Drive,  Monterey,  CA  93940.  EOE 

ADMINISTRATIVE 

INDEPENDENT,  ZONE  2  14,000  daily 
seeking  general  manoger.  Present  GM 
retiring.  Solid  operation.  Lifetime  op¬ 
portunity  for  experienced  GM  or  pub¬ 
lisher.  Great  location  to  raise  family. 
Looking  for  solid  experience,  history  of 
excellent  results,  ability  to  take  charge 
and  good  people  skills.  Only  the  best 
should  apply.  Send  full  resume,  salary 
history  and  references  in  confidence  to 
Box  06957,  Editor  &  Publisher. 

INTERACTIVE  NEWSPAPERS,  INC. 

The  Kelsey  Group  and  Editor  &  Pub¬ 
lisher  hove  creatM  a  new  business  to 
help  the  newspaper  community 
understand  and  take  advantage  of 
opportunities  in  emerging  technologies 
and  new  information  delivery  services, 
we  are  seeking  an  executive  to  manage 
the  venture.  Interactive  Newspapers, 
Inc.  Responsibilities  include  creating 
and  developing  new  products  and  ser¬ 
vices  and  managing  the  growing 
Annual  Interactive  Newspapers  Confer¬ 
ence. 

The  ideal  candidate  will  know  the 
newspaper  industry  intimately,  have 
journalism  experience,  and  be  equally 
comfortable  with  emerging  technologies 
and  newspaper  executives.  Rda- 
tionship-building  skills,  business 
acumen  and  a  proven  track  record  a 
must.  Salary  )'50-100K  based  on 
qualifications  jnd  experience.  If  you 
are  ready  to  truly  make  a  difference  in 
the  evolving  newspaper  industry,  please 
Fax  your  salary  requirements  and 
resume  to  Natalie  Kaye  at  (609)  921- 
2112. 


_ ADVERTISING _ 

ADVERTISING  DISPLAY  SALES 
ACCOUNT  EXECUTIVES 
Award  winning  weekly  Chicago  oreo 
suburban  newspaper  group  seeks 
experierKed  advertising  account  execu¬ 
tives  for  Barrington  and  Bannockburn 
offices  to  develop  new  business,  make 
sales  presentations  and  provide  the 
highest  quality  of  customer  service  to 
existing  accounts.  Prior  print  advertising 
sales  experierKe  required.  Excellent  com¬ 
mission  structure  for  full  time  position  as 
well  as  a  full  benefits  package  which 
includes  401 K  plan  and  comprehensive 
medical  insurance.  Please  serid  resumes 
to  Advertising  Sales  Manager,  Pioneer 
Press,  2201  Waukegan  Rom,  Suite  E, 
1 75  BanrKx:kbum,  IL  6001 5. 


ADVERTISING  MANAGER  for  a 
48,000  seven-day  daily  in  Zone  5.  The 
ideal  candidate  will  hove  a  hands  on 
ENTHUSIASTIC  management  style  with 
the  ability  to  lead,  motivate  and  train 
an  experienced  inside  and  outside 
soles  staff,  CREATIVE  ability  and  willing¬ 
ness  to  try  new  strategies,  a  strong 
advertising  sales  background,  famil¬ 
iarity  with  budgeting  processes  ond 
Lotus  123  plus  experience  in  a  com¬ 
petitive  print  and  broadcast  environ¬ 
ment.  Competitive  salary,  bonus  plan, 
complete  benefits  package  and  a  won¬ 
derful  area  to  live  and  work.  Sernl  letter 
of  interest,  resume  and  salary  history  to 
Box  06945,  Editor  &  Publisher. 

CAM  -  "When  the  going  gets  tough  - 
the  tough  attacks’  If  you  are  this  kind 
of  tough  -  write  to  us  and  tell  us  what 
kind  of  a  predotor  you  are.  Reac¬ 
tionaries  need  not  apply!  This  CAM 
position  is  with  a  medium  size  daily 
and  shopper  combined  in  one  of  the 
most  competitive  markets  in  the  USA. 
Need  a  skilled  people  manager  with 
heavy  telemarketing  experience  who  is 
looking  to  become  a  legend  in  their 
own  time.  Compensation  will  consist  of 
base  plus  incentives.  Send  your  data  to: 
Box  06963,  Editor  &  Publisfwr. 

CLASSIFIED  AD  DIREaOR 
For  large  suburban  weekly  group 
located  in  Zone  2.  Responsible  for 
Classified  inside  and  outside  sales  os 
well  as  established  telemarketing 
department.  The  individual  we  seek  will 
have  the  vision  and  initiative  to  take  the 
department  forward  to  attain 
aggressive  company  goals.  Excellent 
salary  arKl  incentive  package  includes 
all  company  benefits  and  401 K  plan. 
Send  confidential  resume  to  Box 
06966,  Editor  &  Publisher. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

The  Albuquerque  Publishing  Company, 
agents  for  the  Albuquerque  Journal  and 
The  Albuquerque  Tribune,  is  seeking  on 
individual  with  a  proven  frock  record  in 
a  JOA  operation.  The  individual  would 
possess  o  minimum  of  five  years 
classified  experience  and  the  ability  to 
manage  both  inside  and  outside 
classifiM  sales  staffs.  Expertise  in  devel¬ 
oping  new  products,  utilizing  innovative 
marketing  techniques  and  application 
of  new  technologies  in  a  sales  environ¬ 
ment  required.  Excellent  compensation 
and  benefits  package  to  include: 
annual  MBO,  401 K,  health  and  dental 
Ians.  Send  resume  including  salary 
istory  to:  Kim  McDonough,  Albuquer¬ 
que  Publishing  Comparry,  PO  Drawer  J- 
T,  Albuquerque,  New  Mexico  871 03. 

EXCELLENT  CAREER  OPPORTUNITY... 

Atlanta  (GA)  Jourrral  and  Constitution, 
the  ninth-largest  circulation  newspaper 
in  the  United  States,  is  seeking  a  person 
to  direct  the  sales  efforts  of  our 
automotive  team.  Our  sales  team  con¬ 
sists  of  1 4  account  representatives  who 
are  responsible  for  producing  in  excess 
of  $50  million  annually. 

Successful  candidates  should  have 
classified  management  experience  at  a 
mid-  to  o  large-size  newspaper  or  have 
automotive  advertising  management 
experience  at  a  major  metropolitan 
newspaper.  Thorough  knowledge  of 
automotive  advertising  and  auto 
dealers'  needs  required.  Leadership- 
through  team  motivation  and  personal 
example-should  be  apparent. 

Send  resume  with  cover  letter  ouHinir^g 
why  you  should  be  considered  for  this 
position  along  with  salary  require¬ 
ments,  to: 

C.  Dean  Welch,  Director 
Classified  Advertising 
Atlanta  (GA)  Journal  and  Constitution 
PO  Box  4689 
Atlanta,  GA  30302 

If  you  are  planning  on  attending  the 
NAA  Classified  Conference  in  Las 
Vegas,  Nevada,  June  26-29,  1994, 
call  (404)  526-5278  to  set  an  appoint¬ 
ment  for  an  interview. 


No  man  ever  understands  quite  his 
own  artful  dodges  to  escape  from  the 
grim  shadow  of  self-knowledge. 

Joseph  Conrad 
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HELP  WANTED 


nKLP  WANTBI# 


ADVERTISING 


OUTSTANDING  ADVERTISING 
MANAGEMENT  OPPORTUNITY 

The  Patriot  Ledger,  an  87,000  circula¬ 
tion  Monday-Friday  evening  and 
101,000  Saturday  AM  weekencTnews- 
paper  serving  the  market  south  of  Bos¬ 
ton,  is  seeking  a  Retail  and  National 
Advertising  Manager. 

This  person  will  report  to  the  Retail/ 
National  Advertising  Director  and  will 
be  responsible  for  managing  the  daily 
functions  of  the  department,  including 
direct  involvement  with  major  retail 
accounts. 

We  are  seeking  a  results  oriented  indi¬ 
vidual  who  has  experience  working 
within  a  highly  competitive  market. 
Required  skills  include;  a  brood  range 
of  sales/marketing  management  expe¬ 
rience,  expertise  with  major  accounts 
and  the  ability  to  develop  effective  sales 
materials  and  presentations.  Strong 
leadership,  communication,  organiza¬ 
tion  and  analytical  skills  are  also  essen¬ 
tial.  A  college  degree  in  marketing, 
management  or  communication  and 
experience  working  with  computerized 
systems  are  preferrM. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package. 

Qualified  applicants  can  send  a  resume 
and  cover  letter  to:  The  Patriot  Ledger, 
Human  Resources  Manager,  400 
Crown  Colony  Drive,  Quincy,  MA 
02169,  or  Fax  to  (617)  786-7259.  All 
replies  are  confidential. 

As  an  Equal  Opportunity  Employer,  we 
encourage  minorities  to  apply. 

TELEPHONE  SALES  MANAGER 

The  Pittsburgh  Post-Gazette  has  an 
immediate  opportunity  for  a  Telephone 
Sales  Manager  due  to  expansion. 
Responsibilities  will  include  motivating 
and  evaluating  staff  productivity,  devel¬ 
oping  new  business  by  initiating 
effective  sales  incentives  and  contests, 
and  thoroughly  planning  for  and 
developing  a  creative  and  responsive 
customer  service  environment. 

Position  requires  a  minimum  of  two 
years  supervisory  experience  within  a 
telephone  sales  environment,  computer 
literacy  and  a  track  record  of  creating 
new  sales  programs  through  a  positive 
management  style  and  strong  verbal 
and  written  communication  skills. 
Advertising  experience  within  an 
inbound/outbound  telemarketing 
environment  preferred. 

A  competitive  salary  and  an  outstand¬ 
ing  benefits  package  is  offered. 

Submit  resunre  in  confidence  to: 

The  Pittsburgh  Post-Gazette 
Director  of  Human  Resources 
34  Blvd.  of  the  Allies 
Pittsburgh,  PA  15222 

EEO  Employer,  we  encourage 
minorities  to  apply. 

WEEKLY  SUBURBAN  newspaper  group 
is  looking  for  an  experienced  outside, 
hands-on  advertising  manager  for  our 
Apache  Junction  office.  Appliconts 
should  be  team-spirited,  knowledgeable 
of  marketing  from  a  small  business  posi¬ 
tion,  hard  working  and  looking  for  a 
company  to  call  home.  We're  liking 
for  a  creative  leader,  not  a  top-down 
supervisor  type.  Send  resume  and 
qualificatians  to  Ed  Dulin,  Independent 
Newspapers,  11000  N.  ^ottsdale  Rd., 
Scottsdale,  AZ  85254. 


ADVERTISING 


RETAIL  ADVERTISING 

SALES  MANAGER 

Well-established,  award-winning, 
20,000  circulatian,  5-day  newspaper 
in  strong  economic  market  is  seeking  a 
sales  manager  with  solid  newspaper 
background  and  a  demonstrated  ability 
to  leod,  motivate  and  train  a  sales  staff. 
The  successful  candidate  will  have 
strong  advertising  sales  and  marketing 
skills;  knowledge  of  advertising  design, 
and  a  solid  track  record  of  increasing 
newspaper's  share  of  market  through 
creative  approaches.  College  degree 
preferably  in  advertising,  business  or 
marketing.  Send  resume,  references 
and  salary  history  to  Advertising/ 
Marketing  Director,  Colorado  Daily, 
839  Pearl  Street,  Boulder,  CO  803(;2 
or  Fax  to  (303)  443-9357. 

ART/EDITORIAL 

PAGE  DESIGNER.  Paginated,  40,000 
AM  in  Zone  6  seeking  experienced 
designer  for  4  to  midnight  shift  on 
Universal  Desk.  Quark  familiarity  a 
plus.  Pay  range  $450-$525.  Reply  to 
Box  06960,  Editor  &  Publisher.  EOE 

FULLY  PAGINATED,  northwest  New 
Mexico  newspaper,  20,000  circulation, 
looking  for  an  experienced  page 
designer,  ^plicant  must  hove  journal¬ 
ism  experience  as  well  as  a  good  eye 
for  design.  Must  be  FULLY  proficient  in 
QuarkXPress  and  have  a  working 
knowledge  of  Adobe  Photoshop  and 
Aldus  Freehand.  Send  resume  and  sam¬ 
ple  of  design  work  attention  Design 
Editor  PO  Box  450.  Farmington,  NM 
87499.  No  phone  calls  please. 


_ ART/GRAPHICS _ 

ART  DlREaOR 

We  need  an  innovative  art  director  with 
a  minimum  of  5-7  years'  experience 
with  sophisticated  informational  graph¬ 
ics.  This  is  a  "working"  position, 
overseeing  a  staff  of  two  talented  and 
creative  artists.  We  want  an  art  director 
who  can  teach,  lead  and  ploy  an  active 
role  in  the  newsroom  operation. 
Expertise  in  Freehand,  Illustrator  and 
Photoshop  a  must.  Good  q^aniza- 
tional  ana  people  skills  vital.  The  News 
Journal  in  Wilmington,  DE  is  a  Gannett 
newspaper  (125,C^  AM  daily)  located 
between  Philadelphia  and  Baltimore. 
The  News  Journal  values  the  benefits  of 
diversity  in  the  workplace  and  is  com¬ 
mitted  to  Equal  Opportunity  Employ¬ 
ment.  Send  resume  and  samples  to 
Managing  Editor  Valerie  Ben  der,  PO 
Box  15M5,  Wilmington,  DE  19850. 


EXPERIENCED  graphic  designer  with 
background  in  creating  informational 
graphics,  layout,  full  color  production 
and  systems  operations  needed.  Com¬ 
petitive  salary,  excellent  benefits.  Con¬ 
tact:  Bryan  Allison,  Las  Vegas  Sun,  8(X) 
South  Valley  View  Boulevard,  Las 
Vegos,  NV  89107,  (702)  259-4128. 

THE  DAYTON  DAILY  NEWS  (170,000 
daily,  230.000  Sunday)  is  looking  for 
a  Page  1  designer  and  a  sports  design¬ 
er.  We  want  experienced  people  capa¬ 
ble  of  paginating  clean,  strong,  inno¬ 
vative  ancT well-executed  pages  that  are 
reader-based  in  their  philosophy. 

Good  photo  usage,  design  and  Macin¬ 
tosh  skills  a  must.  Headlines,  caption 
writing  and  editing  will  give  you  a  leg 
up  on  the  competihon. 

Send  resume,  cover  letter  and  samples 
to  David  Kordalski,  visual  news  man¬ 
ager,  Dayton  Daily  News,  45  S.  Ludlow 
St.,  Dayton,  Ohio  45402. 


_ ART/GRAPHiCS _ 

GRAPHIC  ARTIST:  The  European  Stars 
and  Stripes  seeks  a  graphic  artist  in 
Darmstadt,  Germany,  to  join  team  work¬ 
ing  to  expand  color  use  and  improve 
design  or  tabloid  daily  serving  Amer¬ 
ican  militory  in  Europe.  Requires  ability 
to  design  and  lay  out  pages,  produce 
charts  and  infographics  on  tight 
deadlines,  using  CricketGraph  and 
Aldus  Freehand  on  a  Mac.  Knowledge 
of  QuarkXPress  and  Adobe  Photoshop 
a  must.  Must  be  able  to  bridge 
transformation  from  traditional  equip¬ 
ment  now  to  computer  layout  in  the 
future.  Artistic  illustration  skills  desira¬ 
ble.  Must  have  minimum  three  years' 
daily  newspaper  experience  as  an  art¬ 
ist,  good  news  sense.  Compensation 
package  includes  starting  salary  of  at 
least  $27,000  per  annum,  tax-free  liv¬ 
ing  quarters  ollowance,  commissary 
and  PX  privileges.  Round-trip  relocation 
expenses  paid. 

To  apply,  call  our  New  York  office, 
(212)  620-3333  for  on  application  and 
FAX  it  to  the  European  Stars  and 
Stripes,  Attn:  Recruitment  Office,  Fax 
Nr.  011-49-6155-601421.  Include  let¬ 
ter  stating  why  you  are  right  for  this 
position.  The  European  Stars  and 
Stripes  is  an  equal  opportunity 
employer.  Applications  must  be 
receivea  by:  30  June  1 994. 


GRAPHIC  ARTIST  SOUGHT 

Growing  morning  daily  covering  the 
Chicago  metropolitan  area  seeks 
creative  graphic  artist  with  minimum 
two  years  newspaper  design  experi¬ 
ence.  Candidate  must  be  able  to  create 
info-graphics  and  illustrations  and 
design  news  pages.  Send  resume  and 
work  samples  to  Nan  Wintersteller, 
Daily  Soutntown,  5959  South  Harlem 
Ave.,  Chicago,  IL  60638 

THE  PUEBLO  (CO)  CHIEFTAIN,  a 
50,000  circulation  morning  newspaper, 
is  seeking  a  graphics-designer  to  do 
section  fronts  and  general  graphics. 
Candidates  must  be  familiar  with  Mocin- 
tosh;  competent  with  QuarkXpress, 
Freehand  and  Photoshop;  and  versed  in 
typography,  pagination  and  photog¬ 
raphy.  Experience  preferred.  Please 
send  resumes,  samples  of  work  and 
references  to: 

Chris  McLean 
The  Pueblo  Chieftain 
PO  Box  4040 
Pueblo,  CO  81003 

CIRCULATION 

CIRCUUTION  DIREaOR 
Zone  8  newspaper  in  competitive,  fast¬ 
growing  metro  market  witn  circulation 
of  100,000  seeking  a  strong,  growth- 
minded  leader.  In  addition  to  circula¬ 
tion  and  marketing  background,  suc¬ 
cessful  candidate  must  confidently 
demonstrate  hands-on  leadership 
ability  in  a  people-oriented  environ¬ 
ment. 

Experience  in  all  areas  of  circulation 
including  sales  ond  marketing,  single 
copy,  distribution,  customer  service, 
systems  management,  planning  and 
budgeting  ond  ABC.  Success  in  a  com¬ 
petitive  market  a  plus. 

Submit  your  resume  to  Box  06947, 
Editor  &  Publisher. 


The  greatest  truths  are  the  simplest, 
and  so  are  the  greatest  men. 

J.C.  Hare 


_ CIRCUIATION _ 

CIRCULATION  DIREaOR 

Multi-title  publisher  in  Minneapolis 
seeks  experienced  (5-t-  years)  director. 
Experience  must  include;  ABC/BPA, 
paid  circulation,  spreadsheets,  in-house 
fulfillment  and  telemarketing.  Prior 
management  experience  a  must.  Send 
resume  to:  Circ  Director,  Corporate 
Report,  5500  Woyzata  Blvd  #800,  Min¬ 
neapolis,  MN  5541 6 


CIRCULATION  SALES  MANAGER 
Our  newspaper  is  looking  for  a 
creative,  energetic  CIRCULATION 
SALES  MANAGER  to  develop  and 
manage  contractor  sales  crews,  carrier 
contests,  and  direct-mail  solicitation 
efforts.  The  successful  candidate  will 
supervise  a  staff  of  three  employees 
and  will  report  directly  to  the  Circula¬ 
tion  Director.  Salary  $27,000  plus  com¬ 
missions  and  bonuses. 

Send  your  resume  and  earning  require¬ 
ments  to  PO  Box  06969,  Editor  &  Pub¬ 
lisher. 


ZONE  MANAGER 

Zone  9  newspaper  in  a  competitive 
market  is  seeking  an  experienced, 
growth-minded  circulation  professional, 
with  effective  people  ana  leadership 
skills.  Candidate  must  be  able  to  plan, 
set  goals,  and  successfully  manage  8  Dis¬ 
trict  Sales  Managers  to  achieve  goals. 
Beginning  base  in  mid-30's,  with  a 
realistic  performance-based  bonus 
potential  of  5K  to  10K.  At  least  3  years 
experience  at  the  supervisory  level  is 
required.  This  is  an  excellent  opportu¬ 
nity  for  future  advancement  with  a  well- 
run  established  newspaper  company. 
Send  resume  to  Box  06968,  Editor  & 
Publisher. 


HOME  DEUVERY  MANAGER 

The  Herald  &  Review,  a  43,000  daily 
and  53,000  Sunday  newspaper, 
located  in  central  Illinois,  has  an 
opening  for  a  sales  driven  home 
delivery  manager. 

The  person  selected  will  have  high 
visibility  in  a  challenging  environment 
where  leadership  and  good  execution 
are  recagnized  and  rewarded.  Will 
also  be  responsible  for  unit  and  revenue 
growth,  have  excellent  planning  skills 
and  understand  the  team  concept. 

The  successful  candidate  must  be  used 
to  getting  positive  results,  have 
supervisory  experience  in  a  circulation 
department  and  have  an  excellent 
record  of  success. 

The  candidate  selected  for  this 
demanding  position  will  work  closely 
with  the  circulation  manager  and  join 
the  department's  management  team 
which  has  responsibility  for  setting  the 
vision  and  climate  for  the  entire 
department's  efforts. 

The  Herald  &  Review  is  a  division  of  Lee 
Enterprises,  Inc.  and  offers  an  excellent 
benefit  pockoge. 

Please  send  a  cover  letter,  resume  and 
references  to  Terri  Kuhle,  Herald  & 
Review,  PO  Box  311,  Decatur,  IL 
62525. 

Equal  Opportunity  Employer 
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HELP  WANTED 


_ EDITORIAL _ 

A  30,000  CIRCULATION  AM  daily 
seeks  an  enthusiastic  copy  editor. 
Three  to  five  years  of  copy  desk  experi¬ 
ence  is  preferred.  Send  layout, 
headline  samples  and  resume  to  Box 
06832,  Editor  &  Publisher. 


ALTERNATIVE  EDITOR 
Alternative  newsweekly  in  Zone  5 
needs  managing  editor  to  build  young 
paper.  We're  a  small  market  paper 
with  great  potential,  but  we  need  a 
smart,  hard-charging,  take-no¬ 
prisoners  type  to  guide  retooling.  The 
right  editor  should  combine  an 
understanding  of  alternative  writing 
and  editing,  knowledge  of  everything 
from  investigative  reporting  to  music  cov¬ 
erage,  and  the  courage  to  tackle  a 
tou^  project.  Perfect  job  for  talented 
writer/editor  presently  suffocating  at 
mainstream  paper,  or  an  up  and  com¬ 
ing  person  who  believes  he/she  has  the 
talent  to  make  a  stunning  publication. 
You  supply  the  support,  we'll  supply  the 
freedom  to  create.  Send  resume,  clips, 
salary  expectations  to  Box  06958, 
Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 

Assistant  City  Editor  for  award-winning 
20,000  PM  daily.  Strong  copy-editing 
skills  and  ability  to  train  and  manage 
reporters.  Send  resume  to:  Joyce 
McCullough,  NewsTribune,  426  Sec- 
ond  St.,  La  Solle,  IL  61 301 .  EOE  M/F 

BUSINESS  REPORTER 

Charlotte,  NCs  premier  source  of  busi¬ 
ness  news  is  seeking  an  experienced 
business  reporter.  Send  resume  and 
clips  to  Editor,  The  Business  Journal  of 
Charlotte,  128  S.  Tryon  St.,  Charlotte, 
NC  28202. 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 

Aggressive  40,000  PM  daily  seeks  an 
assistant  metra  editor  who  sets  high 
standards  far  reporting  and  writing. 
Excellent  word-editing  skills  a  must, 
along  with  a  proven  ability  to  motivate 
and  challenge  reparters.  Management 
and  layout  experience  a  plus,  but  a 
seasoned  reporter  who  is  ready  ta 
move  into  editing  will  be  considered. 
Competitive  salary  and  benefits.  Equal 
opportunity.  Send  resume,  six  best  clips 
or  other  pertinent  materials,  and  names 
of  three  references  to: 

Eileen  Lehnert 
Metro  editor 
Jackson  Citizen  Patriot 
214  S.  Jackson 
Jackson,  Ml  49201-2282 
ASSISTANT  NEWS  EDITOR 

We  need  an  experienced  news  editor 
with  excellent  news  judgment,  the 
ability  to  design  creative  and 
informative  pages  and  an  ability  to 
work  deftly  with  content.  This  individual 
should  have  excellent  people  skills, 
good  leadership  and  coaching  skills 
and  the  ability  to  recognize  and 
respond  to  the  needs  of  our  readers. 
This  person  will  help  supervise  and  lead 
a  14-person  news  desk.  Strong  layout 
and  copy  editing  skills  a  must.  The 
News  Journal  in  Wilmington,  DE,  is  a 
Gannett  newspaper  (125,000  AM 
daily)  located  between  Philadelphia 
and  Baltimore.  The  News  Journal 
values  the  benefits  of  diversity  in  the 
workplace  and  is  cammitted  to  Equal 
Opportunity  Employment.  Send  resume 
ana  samples  to  Executive  News  Editor 
Dave  Hale,  PO  Box  1  5505,  Wilm¬ 
ington,  DE  1 9850. 


ASSISTANT  CITY  EDITOR:  The  80,000 
circulation  Bakersfield  Californian  is 
looking  for  an  assistant  on  its  18- 
reporter  local  news  desk.  This  person 
will  directly  supervise  a  team  of  five 
reporters  and  fill  in  as  needed  with 
overall  newsroom  supervision.  We're 
looking  for  a  strong  word  editor  with 
great  news  sense  who  can  motivate 
great  reporters  to  be  better. 

Qualifications  desired:  Bachelors 
degree,  upper  division  work  in  journal¬ 
ism,  5  years  daily  news  reporting, 
supervisory  experience  preferred. 

Send  resunoe  to: 

The  Bakersfield  Californian 
Human  &  Organizational  Development 
Attn:  Nancy  G.  Manes,  Training  and 
Employment  Manager 
PO  Box  440 
Bakersfield,  CA  93302 
FAX:  (8051  395-7484 
CITY  EDITOR 

The  Rutland  (VT|  Herald  (23,000  AM) 
is  seeking  a  dynamic,  experienced  city 
editor  to  lead  a  group  of  energetic 
reporters  and  direct  regional  coverage. 
This  is  an  excellent  opportunity  to  join  a 
distinguished  family-owned  newspaper 
now  celebrating  2CI0  years.  Send  letter, 
resume  and  sample  pages  to:  John  Van 
Hoesen,  Managing  Editor,  Rutland 
Herald,  PO  Box  668,  Rutland,  VT 
05702. 


EDITORIAL  TECH 

The  Star-Ledger,  NJ's  largest  newspa¬ 
per,  is  seeking  a  persan  experienced 
with  Macintosh/Photoshop  to  join  our 
expanding  leaf  desk  operation  which 
requires  flexible  hours.  This  is  a  full  time 
position  with  a  full  benefit  package  and 
401 K  plan. 

Send  resume  to  The  Star-Ledger,  Box 
F640,  Newark,  NJ  07102. 

BUSINESS  EDITOR 

Experienced  business  editor  to  head 
1 3-persan  newsroom  for  Colorado's 
fastest  growing  weekly  business  news¬ 
paper  (49,000  of  Denver's  business 
decision  makers.)  A  proven  and  suc¬ 
cessful  track  record  a  must!  Strong 
leadership  skills  and  creativity  reauirecL 
Send  resume  and  work  samples  to 
Maureen  Regan  Smith,  Publisher,  The 
Denver  Business  Jaurnal,  17(X)  Broad¬ 
way,  Suite  51 5,  Denver,  CO  80290. 
COPY  EDITOR  -  38,000  PM  daily  seeks 
addition  to  seven-member  copy  desk. 
Successful  candidate  will  be  able  to  'do 
it  all”  -  bright  headlines,  imaginative 
layouts,  strong  editing  skills,  etc.  Quark 
pagination  highly  desirable.  Send 
resume  and  clips  of  layout  and  Quark 
work  to  Tom  Limmer,  News  Editor, 
Jackson  Citizen  Patriot,  214  S.  Jackson 
St.,  Jackson,  Ml  49201-2282.  Apply 
by  July  2.  No  phone  calls,  please.  An 
equal  opportunity  employer. 


_ EDITORIAL _ 

BUSINESS  EDITOR 

Des  Moines  Business  Record  seeks  man¬ 
aging  editor.  Ideal  candidate  will  be  a 
great  writer,  a  savvy  reporter,  a  student 
of  the  cutting  edge  of  city  business  pub¬ 
lications.  We  need  someone  who  can 
take  our  paper  to  the  next  level  with 
more  insight,  analysis  and  trend  report¬ 
ing.  Flexible  work  environment,  free¬ 
dom  to  create  a  superb  product.  Perfect 
job  for  someone  stuck  in  a  larger  com¬ 
pany,  or  for  a  young  turk  wanting  to 
make  a  name  for  his/herself.  Business 
writing  experience  a  must.  If  you're 
looking  for  your  shot,  send  clips,  sam¬ 
ple  copy  of  your  paper,  salary  require¬ 
ments  and  resume  to  Patricia  Lang,  Busi¬ 
ness  Publications  Corp.,  100  4th  St., 
Des  Moines,  lA  50309. 


BUSINESS  REPORTER 
SAN  JUAN,  PUERTO  RICO 

Puerto  Rico  and  the  Caribbean's  lead¬ 
ing  English-language  business  newspa¬ 
per  seeks  a  top-notch  reporter  to  join 
our  staff.  We  need  a  reporter  with  at 
least  three  years  experience  in  business 
and  financial  journalism.  A 
sophisticated  person  that  has  a  nose  for 
those  big  news  stories.  We'll  supply  a 
great  working  environment,  excellent 
compensation  pockoge  and  opportunity 
to  the  right  person.  Must  be  aggressive 
and  energetic.  Fluency  in  conversa¬ 
tional  Spanish  a  must  along  with 
excellent  English  writing  skills.  Our 
40,000  plus  circulation  weekly  business 
newspaper  is  the  flagship  af  our  nine 
publications  communications  company. 
Send  resume,  clips  and  cover  letter 
explaining  your  interest  to:  Editor-in- 
Chief,  CARIBBEAN  BUSINESS,  PO  Box 
6253,  San  Juan,  Puerto  Rico  00914- 
6253. _ 

BUSINESS  REPORTER  wanted  to  dig  up 
hot  local  business  stories.  Copley  Los 
Angeles  Newspapers,  which  publishes 
3  (dailies  with  combined  120,000  Sun¬ 
day  circulation,  seeks  strong,  enterpris¬ 
ing  writer  with  3  years  of  business 
reporting  to  do  breaking  news,  feature 
and  trend  stories.  Good  pay,  great 
benefits,  near  the  beach.  Send  resume 
and  12  clips  to  Cyndia  Zwahlen,  Busi¬ 
ness  Editor,  Daily  Breeze,  5215  Tar- 
rgnce  Blvd.,  Torrance,  CA  90509.  EOE 
COPY  EDITOR/Reporter  sought  at 
7,000  daily  in  Elko,  Nevada.  Judged 
best  small  town  in  America  lost  year. 
Five  years  experience  required.  Com¬ 
petitive  salary,  health  insurance,  prafit 
sharing.  Immediate  opening.  Fax 
resumes  to  (702)  738-2215. 


_ EDITORIAL _ 

CITY  EDITOR 

Proven  leader,  coach,  motivator  who 
can  help  a  veteran  staff  fine  tune  its 
skills.  Must  excel  in  enterprise,  per¬ 
spective  and  responding  to  the  needs 
ond  interests  of  a  diverse  community- 
oriented  area.  Position  requires  at  least 
3  years  of  supervisory  experience.  Send 
resume,  clips,  references,  and  a  cover 
letter  outlining  your  philosophy  for  local 
news  coverage  to:  The  Monterey 
County  Herald,  Human  Resources 
Department,  8  Upper  Ragsdale  Drive, 
Monterey,  CA  93940.  EOE 


COPY  EDITOR 

Newly  redesigned  75,000  morning 
daily  in  southeastern  North  Carolina 
needs  a  copy  editor  with  excellent  com¬ 
mand  of  spelling  and  grammar  and 
headline  and  layout  talent.  Send 
resume,  work  samples  and  an  indica¬ 
tion  of  salary  expectations  to  John 
Holmes,  PO  Box  849,  Fayetteville,  NC 
28302. 


DESIGN  EDITOR 

A  knack  for  exciting  feature  section 
layout,  use  of  photos,  graphics  and 
illustrations,  plus  proven  editing  skills?  If 
you  have  it,  we  want  you  to  join  the 
Lifestyle  staff  of  our  55,000  AM  in  a  col¬ 
orful  coastal  region.  The  perfect  candi¬ 
date  has  a  sure  feel  for  typography  and 
design  basics,  yet  isn't  afraid  to 
innovate.  Minimum  two  years  experi¬ 
ence  in  daily  newspaper  editing,  layout 
and  color  design;  Quark  skill  helpful. 
Salary  low  to  mid-20s.  Send  resume 
and  tearsheets  to:  John  Meyer,  manag¬ 
ing  editor,  Wilmington  Morning  Star, 
PO  Box  840,  Wilmington,  NC  28402- 
0840. 


EDITOR/WRITER 

Experienced  journalist  needed  to  edit 
bimonthly  publication  and  occasional 
special  reports  for  Klanwatch,  a 
notional  organization  that  provides 
police  and  human  relations  agencies 
with  information  on  hate  crime  and 
white  supremacist  activities.  Duties 
include  editing  news  and  feature  arti¬ 
cles,  manoging  production  process  and 
some  writing.  This  is  a  full-time,  perma¬ 
nent  position  that  would  require  relocat- 
ing  to  Montgomery,  Alabama. 
Minorities  are  encouraged  to  apply. 
Send  writing  samples  and  resume  to: 
Danny  Welch,  The  Southern  Poverty 
Law  Center,  400  Washington  Ave., 
Montgomery,  AL  36104. 


It’s  a  Classified  Secret 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P 
Classified  Acfirertising  Department  with  an  attached  note 
listing  the  newspapers  or  companies  you 
do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list, 
we'll  discard  your  reply. 
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HELP  WANTED 


EDITORIAL 


EDITORIAL:  A  dozen  reporters  with 
more  than  5  years  of  strong  daily 
enterprise  experience.  Send  clips  to 
Editor,  States  News  Service,  1 333  F  St., 
NW,  DC  2CXX)4.  EOE.  Twenty  years  of 
leading  coverage  of  the  impact  Wash¬ 
ington  has  on  the  individual  slates. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Wriler-Editor-EP,  PO  Box  40550,  51 36 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


EDITORS 

NYC  WEEKLY  NEWSPAPERS 

We're  a  professionally-staffed  chain  of 
10  newspapers  (circulation  80,000) 
soliciting  candidates  for  2  top  editor 
positions.  Ideal  applicants  will  have 
done  solid  news  reporting  and 
managed  editorial  personnel.  Layout 
and  community  relations  are  part  of  the 
job.  Unlike  many  weeklies,  we  hire  only 
full-time  reporters  (no  free-lancers,  no 
part-timers),  our  16-year-old  company 
is  committed  to  editorial  excellence,  we 
offer  competitive  salaries  plus  benefits, 
and  there  is  ample  opportunity  for 
diversity  and  growth.  Immediate 
responses  are  requested.  Include  cover 
letter,  resume  and  clips  (or  copies  of 
papers  previously  edited). 

Ed  Weintrob,  Publisher 
Brooklyn  Paper  Publications 
26  Court  Street,  Brooklyn,  NY  1 1 242 
You  may  Fox  a  note  to  (71 8)  834-9278 
and  follow-up  with  additional  material. 


EDITOR 

Weekly,  3,500  circulation,  in  Cornwall, 
NY.  Strong  local  and  community  news 
outlook.  Experienced  in  editing,  graph¬ 
ics  layout,  to  continue  awarcT  winning 
tradition.  Resume  to  Vice  President,  Corn¬ 
wall  Local,  PO  Box  B,  Cornwall,  NY 
12518. 


EDUCATION  WRITER 

Education  Writers  Association  in  Wash¬ 
ington  DC  seeks  journalist  for  confer¬ 
ence  planner/assistant  director.  Write, 
research,  track  school  trends,  plan 
national  meetings.  Opportunity  for 
travel,  freelancing.  Good  benefits. 
Salary  $30K-$35K.  Call  EWA  for 
application  (202)  429-9680. 


ENTRY  LEVEL  Journalism  graduate 
needed.  Allan  Evans,  Russell  (KS) 
Record,  (913)  483-2111. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  coll  (310)  326-2661 . 


LIFESTYLE  EDITOR  -Princeton  (NJ) 
Packet  seeks  well-organized,  civic- 
minded  editor  with  good  layout  skills 
and  proven  feature  writing  ability  to 
produce  twice-weekly  section.  At  feast 
two  years  of  copy  editing  and  reporting 
experience  required.  Gom  people  skills 
a  must;  experience  with  pagination  a 
plus.  Send  resume  and  work  samples  to 
Randy  Bergmann,  managing  editor, 
Princeton  Packet,  E&P,  PO  Box  350, 
Princeton,  NJ  08542.  EOE/M/F/D/V 


EDITORiAL 


EXECUTIVE  NEWS  EDITOR 
The  Daily  Business  Review  needs  a 
talented  editor  and  layout  artist  with 
supervisary  experience  to  run  a  five- 
person  desk.  We  publish  three  daily 
newspapers  and  a  weekly  news  maga¬ 
zine  in  south  Florida,  a  growing  center 
of  international  trade  and  finance.  As 
part  of  American  Lawyer  Media,  a 
Time  Warner  affiliate,  we  offer  an 
intellectually  challenging  job  and  the 
opportunity  to  advance  with  the  pre¬ 
mier  legal  journalism  company  in  the 
U.S.  Competitive  salary,  good  benefits. 
Resumes  ond  tearsheets  to  Craig  Mat¬ 
ters,  Executive  Editor,  Daily  Business 
Review,  100  NE  7th  St.,  Miami,  FL 
331 32.  No  phone  calls,  please. 


FAMILY-OWNED  AM  daily  in  the 
sunny  Southwest  is  seeking  an  aggres¬ 
sive  reporter  who  con  handle  tough 
assignments  and  a  skilled  copy  editor 
who  can  take  care  of  editing,  layout 
and  wire  duties  who  want  to  Be  a  part 
of  an  award-winning  staff.  Send  cover 
letter,  resume  and  clips  and  references 
to:  Box  06967,  Editor  &  Publisher. 


HEALTH  REPORTER 

To  cover  health  agency  and  policy 
issues  for  1 70,000  daily  in  growing 
Southern  California  county.  Looking  for 
experienced  self-starter  with  strong  writ¬ 
ing  and  solid  reporting  skills.  Send 
cover  letter,  resume,  samples  of  writing 
and  three  telephone  references  to  Lanita 
Pace-Hintan,  Assistant  to  the  Managing 
Editor,  The  Press-Enterprise,  PO  Box 
792,  Riverside,  CA  92501 . 


HOT  SPOT  NEEDS  EDITOR 
We  have  a  three-times  weekly,  a 
weekly,  two  free  weeklies,  4,000  to 
20,000  circulation  that  need  a  creative, 
organized  editor.  Mac  pagination, 
creative  layouts,  excellent  edit  skills 
required  plus  must  be  a  staff  motivator 
and  trainer.  If  you're  not  afroid  of  hard 
work,  growing  page  counts  and  fre¬ 
quency  and  competing  with  (and  beat¬ 
ing)  a  daily,  know  how  to  ask  questions 
and  get  answers,  send  resume  with  sam¬ 
ples  (3),  cover  letter  to  Linda  Ritchie, 
Havasu  Newspapers,  Inc.,  2225  W. 
Acoma  Blvd.,  Lake  Havasu  City,  AZ 
86403. 


KNIGHT-RIDDER  NEWSPAPER  in  South 
Dakota  looking  for  an  energetic  copy 
editor-reporter  to  work  a  hard  39  hours 
a  week.  Must  have  command  of  the  writ¬ 
ten  word  and  AP  style.  Design 
capabilities  necessary.  Daily  newspa¬ 
per  experience  desired.  Don't  delay. 
Write  to  John  Papendick,  news  editor, 
Aberdeen  American  News,  Box  4430, 
Aberdeen,  SD  57401 . 


REPORTER 

General  assignment  reporter  needed 
for  suburban  newspaper  that  was 
judged  among  Indiana's  best  dailies  in 
1993.  College  d^ree  in  journalism  or 
related  field  required.  Send  resume  and 
clips  to  Human  Resources,  the  Doily 
Journal,  PO  Box  699,  Franklin,  IN 
46131. 


EDITORIAL 


MANAGING  EDITOR 

Experienced,  community-minded  editor 
who  is  a  team  player  is  needed  by  a 
progressive  Zone  8  doily.  Modern 
plant,  good  staff,  good  salary  and 
fringe  benefits  package.  Send  resume, 
cover  letter  and  salary  history  to  Box 
06951 ,  Editor  &  Publisher. 


LOCAL  EDITOR:  The  Battle  Creek 
Enquirer,  a  Gannett  newspaper  of 
28,000  circulation  doily  and  38,000 
Sunday,  seeks  a  reader-focused, 
energized  and  energizing  city  editor  to 
direct  daily  coverage  and  enterprise  in 
this  city,  home  to  Kellogg  Co.  and 
numerous  region-wide  festivals  in 
scenic  western  Michigan.  The  successful 
candidate  will  work  with  seven 
reporters  and  one  assistant  editor  and 
grow  with  long-range  project  planning 
and  team  efforts  with  other  editors  in 
setting  strategies  and  goals  (or  the  total 
news  report.  Some  edfiting  experience, 
ideally  on  a  city  desk,  is  preferred. 
Send  resume  and  references,  salary  his¬ 
tory,  o  week's  worth  of  work  and  any 
special  efforts,  along  with  a  letter  outlin¬ 
ing  your  thoughts  on  what  a  community 
newspaper  should  be  -  and  how  you've 
put  those  thoughts  into  action  -  to:  Nan 
Seelman,  executive  editor.  Battle  Creek 
Enquirer,  155  W.  Van  Buren  St.,  Battle 
Creek,  Ml  49017-3093. 

The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace,  and  especially  encourages 
those  who  share  this  vision  to  apply. 


MANAGER  OF  NEWS  TECHNOLOGY, 
LOUISVILLE  COURIER-JOURNAL:  To 
direct  the  News  Department's  applica¬ 
tion  of  all  electronic  newsgathering, 
writing  and  editing  systems  and  to  pro¬ 
vide  expertise,  training  and  support  for 
those  systems.  News  Department 
systems  include  Atex  pagination  and 
editing  systems,  a  Library  BASIS  system, 
MACs  used  in  the  Art  Department,  the 
AP  Leafdesk,  and  laptop  and  desktop 
PCs.  Specific  qualifications  sought:  col¬ 
lege  degree  desired  and  extensive  train¬ 
ing  with  PDP-11  Systems  and  PCs. 
News  editing  experience  preferred. 
Ability  to  work  well  with  people, 
articulate  instructions  and  handle 
deadline  pressure.  Must  be  willing  to 
work  long  and  irregular  hours. 

Send  resume/applications  to  Sondra 
Duerr,  AME,  Louisville  Courier-Journal, 
525  W.  Broadway,  PO  Box  740031, 
Louisville,  KY  40201-7431. 


MANAGING  EDITOR.  Ohio  gay  paper 
seeks  experienced  journalist  ta  manage 
operations.  EOE,  women/minorities 
encouraged.  Clips,  resume:  E.  Pontoni, 
PO  Box  5426,  Cleveland,  OH  44101. 


MANAGING  EDITOR.  Award-winning, 
paginated  full-color  40,000  AM  in 
Zone  6.  Newspaper  is  privately  owned, 
accustomed  ta  quality  journalism.  Staff 
of  about  50.  M.E.  is  tap  news-editarial 
post.  Mail  cover  letter,  resume,  salary, 
benefits  and  perks  history,  current  sam¬ 
ples  to  Box  06959,  Editor  &  Publisher. 
EOE 


CLASSIFIED  ADVERTISING  DEADUNES 

IN-COLUMN  ADVERTISEMENTS  Tuesday  noon  (EST)  (or  following  Saturday  issue 
CLASSIFIED  DISPLAY  Friday  5pm  (EST)  8  days  prior  to  publication 


EDITORIAL 


NEWS  EDITOR 

Religious  News  Service,  a  respected 
source  of  religion  news  for  more  than 
60  years,  is  seeking  a  news  editor  to 
help  accomplish  this  mission:  To  pro¬ 
duce  outstanding  journalism  about 
religion,  ethics,  spirituality  and  the 
moral  dimensions  of  public  policy  and 
popular  culture. 

RNS  serves  a  diverse  audience:  20 
million  readers  in  more  than  50  major 
metropolitan  newspapers  and  1  4 
million  readers  in  200  religious  pub¬ 
lications.  Broadcast  clients  include  ABC 
News  and  National  Public  Radio. 

The  news  editor's  duties  include  provid¬ 
ing  a  stimulating  and  nurturing  environ¬ 
ment  for  five  full-time  reporters  and 
coordinating  a  world-wide  network  of 
correspondents  from  Vatican  City  ta  the 
Middle  East,  Great  Britain,  Latin  Amer¬ 
ica  and  Asia. 

The  ideal  candidate  would  have 
extensive  newspaper  or  wire  service 
editing  experience  and  a  sophisticated 
understanding  of  Christianity,  Judaism, 
Islam,  Asian  Religions,  New  Age  and 
tribal  beliefs.  A  news  editor  for  this 
specialized  service  would  be  able  to 
think  insightfully  about  moral  and 
ethical  issues  that  transcend  religious 
differences  and  translate  those  ideas 
into  compelling  journalism. 

If  you  ore  qualified  to  participate  in  this 
unique  venture  in  American  journalism, 
send  resume  and  relevant  information 
to  Religious  News  Service  Editor  Joan 
Connell,  2000  Pennsylvania  Ave.  NW, 
Suite  3900,  Washington,  DC  20006. 

Religious  News  Service,  a  division  of 
Newhouse  News  Service,  is  on  equal 
opportunity  employer. 


NEWS  EDITOR 

Reno  Gazette-Journal,  a  progressive 
67,000-circulation  7-day  AM,  seeks  a 
hands-on  news  editor  with  strong  edit¬ 
ing,  layout  and  design  skills.  Five  years' 
daily  newspaper  experience  required, 
and  high  energy,  creativity  and  passion 
for  excellence  major  pluses.  The  Ga¬ 
zette-Journal,  a  Gannett  newspaper,  is 
located  in  northern  Nevada.  Send  a 
cover  letter,  resume,  work  samples  and 
salary  requirement  to:  Ward  Bushee, 
executive  Mitor,  PO  Box  22000,  Reno, 
NV  89520.  The  Gazette- Journal  values 
the  benefits  of  diversity  in  the 
workplace  and  is  committed  to  equal 
opportunity  employment.  Candidates 
who  shore  our  vision  are  especially 
encouraged  to  apply. 


REPORTERS 

Mid-sized  daily  in  midwestern  college 
town  is  looking  (or  reporters  to  cover 
government  and  business.  Candidates 
must  have  a  minimum  of  two  years  ex¬ 
perience.  Send  clips,  resume  and  cover 
letter  to  Box  06949,  Editor  &  Publisher. 

SEEKING  LAYOUT  EDITOR  with  Mac 
pagination  experience  to  edit  copy  and 
lay  out  pages  for  Real  Estate  section. 
Send  resume  and  tear  sheets  of  layouts 
to  Review- Journal,  Human  Resources 
Dept.,  PO  Box  70,  Las  Vegas,  NV 
891  25.  An  Equal  Opportunity 
Employer. 

Make  a  virtue  of  necessity. 

Geoffrey  Chaucer 
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NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  8c  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university. 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 

the  newspaper  industry. 

NEWS  makes  the  difference 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


NEWSROOM  MANAGEMENT 

Would  be  number  two  person  in 
newsroom;  primory  responsibilities 
include  wires,  page  design  and  copy 
editing.  Wire  oncT  supervisory  experi¬ 
ence  preferred  but  willing  to  consider 
tolentM,  hardworking  reporter  or  copy 
editor  with  excellent  command  of  the 
longuoge  who  is  ready  to  move  into 
management. 

This  is  a  fine  opportunity  for  a 
dedicated  journalist  interested  in  work¬ 
ing  for  a  progressive  company  located 
in  a  nradern  plant. 

Send  cover  letter,  resume  and  a  half- 
dozen  samples  of  your  work  to  Ronald 
W.  Mosie,  managing  editor.  The  Daily 
Union,  PO  Box  129,  Junction  City,  KS 
66441  -01 29  or  FAX  (91 3)  762-4584. 


REPORTERS  AND  COPY  EDITORS. 
Work  for  the  fastest-growing  daily 
newspaper  in  Alabama,  1 4,000  circub- 
tion  Sunday-Friday.  Home  of  Auburn 
University,  two  hours  from  Atlanta  and 
four  hours  from  Gulf  Coast.  Ideal 
reporter  is  enthusiastic,  loves  digging, 
doesn't  just  write  but  crafts  a  story. 
Ideal  copy  editor/poginotor  is  skilled  in 
pagination  (we  use  Macintosh,  Quark 
Xpress),  thinks  outside  the  box,  and  can 
make  a  compelling  package  out  of  text 
and  art.  Both  positions  require  college 
degree,  two  years  of  experience  at 
smaller  daily  or  ouolity  non-daily 
paper.  Good  benefits,  great  oppor¬ 
tunities  for  odvarKement.  In-house  train¬ 
ing  programs.  Send  resume,  references, 
salary  requirements  and  samples  ta 
Richard  Walker,  managing  editor, 
Opelika-Auburn  News,  PO  Drawer 
2208,  Opelika,  AL  36803-2208. 


SENIOR  FINANCIAL  REPORTERS 

Rapidly  growing  financial  and  inbrma- 
tion  company  seeks  experienced  finan¬ 
cial  reporters  for  its  bureaus  in  Okla¬ 
homa  City,  Washington  and  New  York. 
Knowledge  of  corporate  bond  markets 
desirable.  Candidates  will  join  team  of 
aggressive  journalists  reporting  on 
credit  markets  with  emphasis  on  junk 
bond  nKitters.  Competitive  salary,  good 
benefits  package.  Send  resume  and 
sampbs  to  Dept.  RF,  10th  Floor,  20  N. 
Broadway,  Oklahoma  City,  OK  73102. 


SOUTHERN  NEW  MEXICO  REPORTER 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  daily,  needs  a  reporter 
fluent  in  Spanish  to  cover  border  and 
other  issues  in  the  newspaper's  one- 
person  Las  Cruces  bureau.  The  ideal 
candidate  should  have  between  two 
and  five  years  experience,  be  a  self¬ 
starter  versed  in  handling  spot,  features 
and  in-depth  issues  stories  and  be  will¬ 
ing  to  travel  throughout  southern  New 
Mexico.  Send  your  resume,  work  sam¬ 
ples  and  references  to  Tim  Coder,  State 
Editor,  Albuquerque  Journal,  PO 
Drawer  J,  Albuquerque,  NM  87103. 
Deadline  is  June  30.  Starting  salary  up 
to  $27,000. 


SPORTS  COPY  EDITOR 
The  Palm  Beach  Post  is  seeking  a  sports 
copy  editor  who  has  strong  news  judg¬ 
ment,  con  edit  for  content  and  detail, 
write  read-me  headlines  and  has  an 
eye  for  page  design.  Send  resume  to 
Tim  Burke,  Executive  Sports  Editor,  The 
Palm  Beach  Post,  PO  Box  24700,  West 
Palm  Beach,  FL  33416-4700. 


EDITOlUAL 


SPORTS  EDITOR  for  award-winning 
Zone  3  doily.  Must  be  hands-on,  with  a 
keen  sense  of  graphics,  quick  on 
layout,  excellent  in  re-write  and  editing, 
and  have  good  organizational  skills. 
Section  is  heavy  on  local  prep  and  col¬ 
lege  coverage.  Experienced  in  Mac, 
particularly  Aldus  Freehand;  Quark 
helpful.  Send  resume  and  clips  to  Box 
06964,  Editor  &  Publisher. 


THE  (BATON  ROUGE)  Advocate,  an 
award-winning  100,000  circulation 
daily,  is  seeking  page  designers/copy 
editors  with  experience  in  producing 
well-edited,  visual  and  highly  readable 
news  and  sports  pages.  Pagination 
experieixe  is  a  plus  as  is  3  years  expe¬ 
rience.  This  is  an  opportunity  for 
qualified,  creative  people  with  tradi- 
tiorral  journalistic  skills  to  join  a  bmily- 
owned  newspaper  in  the  capital  city  of 
what  is  one  of  the  most  fascinating 
areas  for  journalists.  Applicants  need  to 
be  comfortable  with  change  as  we  are 
moving  into  pagination  with  a  new 
editorial  system  and  reorganizing  our 
newsroom.  Moil  resume,  work  sampbs 
and  a  cover  letter  to  Jim  Whittum, 
Managing  Editor,  The  Advocate,  PO 
Box  588,  Baton  Rouge,  LA  70821 . 


THE  SHELBYVILLE  NEWS,  a  progressive 
1 1 ,500  newspaper  in  central  Indiana, 
seeks  a  top-notch  sports  editor  who  can 
write  lively  prose,  produce  creative 
Icyouts  ancf  provide  readers  with  a  com¬ 
plete  high  school,  college  and  pro¬ 
fessional  sports  package.  3-4  years 
experience  required.  Midwest  appli¬ 
cants  prebrred.  Send  resume,  clips  to: 
Editor,  The  Shelbyville  News,  PO  Box 
750,  Shelbyville,  IN  46176. 


THE  WHEEL  OF  FORTUNE  is  spinning, 
and  you  can  hit  the  jackpot  if  you  loixl 
the  Graphics/Design  Editor  and  two 
reporting  positions  at  The  Sun  Herald  in 
Biloxi,  MS.  Graphics/Design  Editor 
qualifications:  Ability  to  create  visually 
stunning  pages,  strong  Mac  and  illus¬ 
trations  skills;  ability  to  praise,  teach 
and  supervise  graphic  artist  and  page 
designers,  work  with  all  newspaper 
departments  and  work  some  weekends; 
5  years  experience.  Reporter  qualifica¬ 
tions:  3-5  years  daily  newspaper  expe¬ 
rience;  strong  writers  for  gambling 
counN  and  city;  good  word  and  spell¬ 
ing  skills;  story-teller.  Send  resume  and 
work  samples  to  Andrea  Yeo^,  Man¬ 
ager  Editor,  The  Sun  Herold,  PO  Box 
4567,  Bibxi,  MS  39535-4567. 


VENTURA  COUNTY  NEWSPAPERS 
(circulation  100,000)  seeks  an  aggres¬ 
sive  assistant  news  editor  to  supervise 
production  of  three  daily  editions.  Pros¬ 
pective  candidates  should  hove  at  least 
5  years  experience,  with  supervisory 
skills.  Pagination  knowledge  a  plus. 
Also  seeking  a  reporter  with  3-5  yeors 
experience.  Applicants  for  assistant 
news  editor  send  resume,  work  samples 
and  salary  history  to  Jim  Lowitz,  news 
editor,  PO  Box  6711,  Ventura,  CA 
93006  or  call  (805)  655-5828. 

Reporter  candidates  send  resume  and 
clips  to  city  editor  James  T.  Bernath  at 
same  address  or  coll  (805)  655-5825. 
Minorities  encouraged  to  apply. 

Each  has  his  past  shut  in  him  like  the 
leaves  of  a  book  shown  to  him  by 
heart,  and  his  friends  can  only  read 
the  title. 

Virginia  Woolf 
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HELP  WANTED 


_ MARKETING _ 

DATA  BASE  MARKETING  MANAGER 

We  are  a  large  metro  daily  newspaper 
(circulation  330,000/daily,  445,000/ 
Sunday),  seeking  a  versatile  individual 
to  create,  implement  and  manage  our 
new  database  marketing  operation. 
Looking  for  two  years  minimum  experi¬ 
ence  handling  both  the  technical  and 
selling  aspects  of  database  marketing, 
along  with  strong  interpersonal,  oral 
and  written  communication  skills.  Expe¬ 
rience  with  application  of  data  base 
marketing  concepts  in  newspaper 
industry  a  plus. 

We  offer  our  employees  competitive 
compensation,  a  supportive  team  oriented 
working  environment  and  an  outstanding 
company-paid  bertefit  package.  If  you  are 
qualified  and  desire  the  challenge  of 
developing  this  new  posi¬ 
tion,  we  would  like  to  hear  from  you. 
Please  respond  with  cover  letter  and 
resume  by  our  deadline  (or  application 
Friday,  July  1 5, 1 994  to: 

THE  OREGONIAN 
1 320  SW  Broadway 
Portland,  OR  97201 
Attn:  HurrKin  Resources  Department 


SALES  AND  MARKETING  MANAGER 

Upstate  New  York  Daily/Sunday  seeks 
an  experienced  Marketing  Manager. 

Applicants  should  have  a  solid  back¬ 
ground  in  Advertising  and  Circulation 
sales  and  management  and  have  a 
minimum  of  5  years  of  hands  on  expe¬ 
rience  in  all  phases.  Position  reports  to 
General  Manager. 

Experience  in  a  highly  competitive 
market  would  be  helpful. 

We  offer  a  competitive  salary  and  com¬ 
plete  benefit  package  including  com¬ 
pany  paid  pension  plan. 

Send  resume  stating  experience  and 
salary  requirements  to  Box  06950, 
Editor  &  Publisher. 

PRODUCnON/TECH 

COMPOSING  ROOM  FOREMAN, 
Pacific  Northwest,  9,000  circulation,  5 
day  week,  Monday-Friday.  Macintosh 
network  and  supervise  4-5  persons.  All 
benefits.  Great  opportunity  for  quality  of 
life  living.  Call  Steve  Hill,  Publisher,  Col¬ 
umbia  Basin  Herald,  Moses  Lake,  WA. 
(509)  765-4561 . 


SMALL  NEWSPAPER  group  in  chart 
area  2  seeks  editorial/productian 
systems  technician  to  oversee  and 
coordinate  all  technical  equipment/ 
software  related  to  the  layout/design  of 
our  newspapers  and  to  lead  us  toward 
pagination.  Please  forward  resume/ 
salary  requirements  to  Box  06953, 
Editor  &  Publisher. 


PROPUCnON/TECH 

DIREQOR 

PRODUaiON  SYSTEMS 
Gannett  is  looking  for  a  production 
systems  professional  to  guide  Gannett 
newspapers  in  selecting  and  implement¬ 
ing  prepress  technology.  Responsibili¬ 
ties  include,  evaluating  current/future 
prepress  system  components,  reviewing 
capital  purchase  proposals  and  keep¬ 
ing  abreast  of  new  technologies. 

Position  requires  general  knowledge  of 
newspaper  prepress  operations,  includ¬ 
ing  news  production  and  classified  ad¬ 
vertising  (unctions,  display  advertising 
composition,  photo  and  graphics  oper¬ 
ations,  and  output  processes.  Must  be 
knowledgeable  of  modern  computing 
approaches  and  platforms,  and  their 
newspaper  production  application. 

The  Director/Production  Systems  will  be 
based  at  the  Arlington,  VA  head¬ 
quarters  office  and  will  require  exten¬ 
sive  domestic  travel.  If  qualified,  RUSH 
resume  and  salary  requirements  to: 

GANNETT  CO.  INC. 

Personnel,  DPS/KSVL 
11 00  Wilson  Blvd. 

Arlington,  VA  22234 
Equal  Opportunity  Employer 

PRESSROOM 

JOURNEYMAN  PRESSMAN  (M/F) 

The  Day  Publishing  Company  has  an 
immediate  opening  for  a  journeyman 
newspaper  pressman.  The  selected 
candidate  will  have  experience  in  all 
aspects  of  double-width  offset  printing 
(Goss  preferred)  and  a  dedication  to 
maintenance  and  quality  control.  Mini¬ 
mum  of  five  years  experience  required. 
This  is  a  full-time,  night  shift  position, 
offering  a  competitive  salary  and  bene¬ 
fits. 

Please  send  your  resume  to  the  address 
below.  Only  qualified  applicants  will  be 
contacted  for  interviews.  All  other 
resumes  will  be  retained  for  future  con¬ 
sideration. 

The  Day  Publishing  Company 
47  Eugene  O'Neill  Drive 
New  London,  CT  06320 
ATTN:  Human  Resources 

An  Equal  Opportunity  Employer 
_ M/F/D/V _ 

PUBUC  RELATIONS 

MEDIA/PUBUC  INFORMATION 

The  Midwest  Sustainable  Agricultural 
Working  Group  (MSAWG)  seeks  a  full¬ 
time  staff  person  to  coordinate  national 
media  and  public  information  activities 
in  Washington,  DC.  MSAWG  is  a 
regional  network  of  organizations  work¬ 
ing  for  1995  Farm  Bill  policy  that  sup¬ 
ports  a  sustainable  agriculture.  Candi¬ 
dates  must  have  media  experience, 
background  in  agriculture,  and  strong 
writing  skills.  Journalism  or  PR  experi¬ 
ence  preferred.  Starting  salary 
$32,000  -  $34,000.  Good  benefits. 
Send  resume,  references,  and  5  writing 
samples  to  Mark  Schultz,  c/o  Sustaina¬ 
ble  Agriculture  Coalition,  1  10 
Maryland  Ave  NE,  Box  76,  Washing¬ 
ton  DC  20002  by  June  28. 


PUBUC  RELATIONS 

PUBUC  INFORAAATION 
COORDINATOR 

Massachusetts  Government  land  Bank 
(MGLB) 

Fort  Devens  Division 

Responsible  (or  designing  and  imple¬ 
menting  a  meaningful  public  informa¬ 
tion  program  for  Fort  Devens  redevelop¬ 
ment  planning.  Requires  close  coopera¬ 
tion  with  staff,  consultants,  and  public 
to  understand  and  synthesize  complex 
economic  development,  real  estate 
development,  environmental,  municipal 
govemance/service  provision,  and  pub¬ 
lic  approval  process  issues  and  the 
ability  to  organize  and  present  these 
issues  using  formats  and  media  that  are 
understandable  and  useful  to  the  pub¬ 
lic. 

Requires  demonstrated  and  relevant 
experience  in  a  similar  capacity  (or  a 
complex,  comparable  project  that 
included  a  public  input,  review  and 
approval  process. 

Submit  resumes  by  June  24,  1 994  with 
salary  requirements  to  Project  Assistant, 
MGLB,  One  Court  Street,  Suite  200, 
Boston,  MA  02108.  NO  PHONE 
CALLS  PLEASE. 

Equal  Opportunity  Employer.  Minority 
and  women  applicants  are  encouraged 
to  apply. 

RESEARCH 

RESEARCH  ANALYST  -  PUBUSHING 

International  multimedia  market 
research  and  consultation  firm  seeks 
experienced  daily  newspaper  research 
analyst.  Superior  analytical  skills,  5 
years'  publishing  research  experience, 
advanced  degree,  and  major  market 
experience  preferred.  Electronic  pub¬ 
lishing,  database  marketing,  new 
technology  research  experience  helpful. 
Solid  presentation  and  writing  skills 
required.  Excellent  compensation  for 
the  right  person.  Send  resume  with 
cover  Tetter  outlining  your  accomplish¬ 
ments  and  why  you  are  the  right 
person.  Box  06965,  Editor  &  Publisher. 

SALES 

ADVERTISING  SALES  MANAGER 
Snnall  Zone  5  targeted  daily  publication 
seeks  a  hands-on  advertising  sales 
manager.  Candidate  must  be  able  to 
handle  multiple  priorities  including  plan¬ 
ning  and  implementing  sales  strategies 
and  motivating  and  training  sales  staff. 
This  management  position  also  includes 
an  established  sales  territory.  Send  con¬ 
fidential  resume  with  compensation 
requirements  to  Box  06946,  Editor  & 
Publisher. 

NOW  ON  SALE 

1994 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact 
E&P's  Circulation  Department 
at 

(212)  675-4380 


SALES 


VICE  PRESIDENT  OF  SALES 

One  of  the  largest  publications  in  Zone 
2  seeks  experienced  Vice  President  of 
Sales  to  lead  both  display  and 
telemarketing  sales.  The  ideal  candi¬ 
date  has  a  demonstrated  and  proven 
history  of  success  in  shopper  sales  and 
sales  management.  A  minimum  of  5 
years  experience  in  managing  man¬ 
agers  with  emphasis  on  strong  lead¬ 
ership  and  people  skills.  The  ability  to 
motivate,  train,  and  develop  a  soles 
staff.  A  proactive  management  style 
and  proven  histoiy  of  building  strong 
sales  team  is  required.  We  are  a  large 
and  exciting  sales  organization  and 
look  (or  a  proven  ability  to  develop 
creative  sales  and  marketing  strategies 
that  generate  both  immediate  and  long 
range  results.  A  demonstrated  ability  to 
translate  these  sales  strategies  into 
results  in  the  field  is  a  prerequisite  (or 
this  position.  The  V.P.  of  Sales  is  the  key 
senior  management  role  on  our  quality 
advertising  sales  organization.  Com- 
etitive  Salary,  lucrative  bonus  plan 
ased  on  performance,  and  benefits 
package  including  401 K  plan. 

Send  resume  and  full  salary  history  in 
absolute  confidence  to  Box  06956, 
Editor  &  Publisher. 


EXECUTIVE  SALES 

Eastern  United  States 

CText,  Inc.  is  seeking  to  fill  an  executive 
level  Regional  Sales  Manager  position. 
This  is  on  excellent  opportunity  for  an 
aggressive  sales  professional  with 
newspaper  publishing  or  prepress 
system  sales  experience.  The  ideal  can- 
didote  must  have  a  proven  track 
record,  strong  organizational  and 
communication  skills,  and  be  willing  to 
travel  extensively. 

CText  offers  competitive  compensation, 
excellent  benefits,  and  an  outstanding 
opportunity  to  excel.  Please  send 
resume  in  strictest  confidence  to: 

CText,  Inc. 

Attn:  Personnel 
455  E.  Stadium  Blvd. 

Ann  Arbor,  Ml  48104 

CText  is  an  Equal  Opportunity 
Employer 

TRAINING 


FAST  GROWING  SOFTWARE  division 
of  a  Fortune  200  company  in  Ann 
Arbor,  Ml  is  looking  for  great  people  to 
install,  train  and  support  our  software 
in  the  newspaper  industry.  We  seek 
self-starters  with  at  least  2  years  experi¬ 
ence  in  a  publishing  or  newspaper 
environment. 

TRAINING  &  INSTALLATION 
You  must  be  experienced  with  Macin¬ 
tosh  Desktop  Publishing  Software 
(preferably  QuarkXpressI.  You  must 
also  be  willing  to  travel  (50%  of  the 
time),  and  work  well  with  other  people. 
An  understanding  of  newsroom  opera¬ 
tions,  classifiecT advertising  and/or 
circulation  is  very  helpful. 

CUSTOMER  SERVICE 
You  must  be  experienced  with  Macin¬ 
tosh  Desktop  Publishing  Software 
(preferably  QuarkXpress)  and  have 
excellent  troubleshooting  skills.  An 
understanding  in  newsroom  operations, 
classified  advertising,  bookkeeping 
and/or  circulation  is  very  helpful.  No 
Travel  Required. 

Send  resume  and  cover  letter  to: 

Employment  Dept. 

Baseview  Products,  Inc. 

PO  box  1198 
Ann  Arbor,  Ml  48106 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.85  per  line 

2  weeks-$6.95  per  line,  per  Issue. 

3  weeks-$6.05  per  line,  per  Issue. 

4  weeks-$5.20  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-S4, 10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  S8.00  per  Insertion  for  box  service.  Add  S4.50  per  insertion  for  box  sendee. 
Count  os  on  oddltlonol  line  In  copy.  Count  os  on  odditlonal  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  bokJfoce,  lllustrotions,  logos,  etc.,  on  classified  ads  charged 
the  following  rafes  per  column  ltx:h.  per  insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company_ 


Classification 


Authorized  Signature_ 


No.  of  Insertions:  Amount  Enclosed:  $ 

EditDrS'Publisher 

1 1  West  19th  street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 


COO.. Senior  level  executive  with  over 
25  years  of  experience  managing 
doily,  Sunday,  weekly  shopper  and  com¬ 
munity  publications.  Thoroughly  experi- 
erKed  in  database  marketing  communi¬ 
cations  (i.e.  alternate  delivery)  in  highly 
competitive  markets.  Results  oriented, 
bottom  line  focused  manager  with  o 
zest  for  challenge,  and  aptitude  for 
team  building  and  dedication  to  con¬ 
tinuous  improvement.  (602)  839-3281 . 


HANDS-ON  NEWSPAPER  publisher 
with  15  years  experience  in  all  aspects 
of  newspaper  management  looking  to 
relocate.  Strong  background  in  cluster 
management  and  community  involve¬ 
ment.  Award  winning  bottom  line  profit 
maker  with  strong  sales  background. 
Available  now.  Respond  to  Box  06954, 
Editor  &  Publisher. 


ADVERTISING 


AD  MANAGER  1 3  years  newspaper,  9 
ad  ogency.  Community  man  and  staff 
builder/motivator.  Want  a  winner  on 
your  team,  write  or  call  David  Kurud, 
8380  141st  Court  W,  Apple  Valley, 
MN  55124.(612)431-2898. 


SALES  MANAGER  with  proven  track 
record  seeks  a  challenge  with  a  mid¬ 
sized  or  small  newspaper  or  magazine. 
Exceptional  salesman.  Will  relocate 
easily.  Sam  (201)  991-1074. 


CARTCX}NtST 


AWARD-winning,  nationally  syndicated 
cartoonist;  seeks  any  possible  job 
opportunities.  Howard  (71 3)  772-5220 


SINCERE,  HARD  WORKING  comic 
strip  looking  for  an  aggressive  'hun¬ 
gry"  syndicate  to  sell  "Family  Popcorn." 
Respond  to  Mr.  Shel  Dorf,  PO  Box 
7531,  San  Diego,  CA  921 67. 


CIRCULATION 


CIRCULATION  MANAGER  looking  for 
position  in  Zone  5.  Mailroom  experi¬ 
ence,  circulation  experience,  proven 
track  record.  Phone  Randy  (217)  235- 
9651 


PROFESSIONAL  circulator  New  York  City 
and  Suburbs.  Available  for  marketing 
services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 


TOP  BOY  CREW-ADULT  CREW 
specialist  seeking  outside  contract.  Phil 
Webb  (91 2)  477-8362. 


EDITORIAL 


WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/ reporter. 
Prefer  Zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 


EDITORIAL 


AWARD-WINNING 
REPORTER/PHOTOGRAPHER 
Four  years  newspaper  experience 
specializing  in  healthcare,  business, 
legal  issues  and  features  seeks  newspa¬ 
per  job.  Masters  from  Medill.  Currently 
write  for  Zone  5  mojor  daily.  Willing  to 
relocate.  Arthur  (314)  469-3187 


DAMNED  GOOD  WRITER 

Award-winning  general  assignment 
reporter  ready  to  return  to  the  busi¬ 
ness  after  being  given  the  business 
by  college  acadmicians.  Also,  photo¬ 
journalist,  media  low/ethics  resource. 
Prefer  Zones  6,  8.  Call  Bev  (912) 
489-4706. 


FINE  WRITER/ editor/columnist  on 
excellent  ME  daily  needs  change. 
Strong  interest  in  wellness,  environment, 
food,  education.  Creative.  Can  make 
any  topic  interesting,  any  copy  sparkle. 
Request  resume.  Box  06970,  Editor  & 
Publisher. 


MASTERS  IN  XXJRNAUSM.  Two  years 
of  writing  experience  at  major  daily. 
Familiar  with  desktop  publishing  and 
Internet.  Background  in  government 
reporting  ancT feature  writing.  Call 
Thomas  Pear  at  (804)  424-3297. 


OLD  DOG,  NEW  TRICKS.  14-year 
major  metro  pro  with  brand-new  MBA 
seeking  West  Coast  job  as  mid-level 
editor  or  business  writer.  (916)  753- 
6279. 


SPORTSWRITER -HARD  TO  BEAT;  For¬ 
mer  D1  athlete  with  suburban  and  big- 
city  reporting  experience;  at  26,  look¬ 
ing  to  strengthen  winning  team  on 
smaller  daily.  NABJ  member.  Contact 
Mark  Jerome  at  (21 2)  580-1 31 2. 


PHOTOJOURNAUSM 


SERIOUS  PHOTOJOURNALIST  com¬ 
mitted  to  comprehensive  visual  report¬ 
ing  with  experience  on  three  dailies 
seeks  a  position  on  a  respectable  staff. 
Was  editor-in-chief  of  The  Eost  Texan, 
1 993,  1  st  place  winner  of  TIPA  Best  o( 
Show  and  2nd  Place  Best  Overall 
Newspaper.  Literate  in  Quark  Xpress 
and  Photoshop  with  excellent  design 
and  vrriting  skills.  (903)  886-2348. 


PRODUCnON/TECH 


JOURNEYMAN  PRINTER 
Over  20  years  experience.  Computer 
literate.  Call  Ron  (503)  654-7473 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


E&P's  offices  will  be  closed  on  Monday,  July  4t}i 
in  observance  of  Independence  Day. 
Please  note  this  when  placing  your  ad. 
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by  John  Longer 


Shop  Talk  at  Thirty 

ANONYMOUS  LETTER  SETTLED 
THE  QUESTION  FOR  ME 


THE  REWARDS  OF  a  newspaper  ca¬ 
reer  are  not  only  many  and  varied,  but 
they  often  come  when  you  expect 
them  least  —  and  need  them  most. 

I  would  put  any  paycheck  or  promo¬ 
tion  I  have  earned  against  a  single 
anonymous  letter  1  received  three 
years  ago.  Though  it  never  appeared  in 
print,  that  letter  let  me  know  that  I 
had  done  the  right  thing  in  what  be¬ 
came  known  around  the  newsroom  as 
the  “faggots  on  the  front  page  on 
Mother’s  Day”  affair. 

It  began  simply  enough.  Carolyn 
Shapiro,  who  was  then  the  education 
reporter  at  the  Post-Star,  Glens  Falls, 
N.Y.,  had  covered  a  meeting  dealing 
with  programs  to  combat  AIDS.  The 
Post-Star  was  placing  a  great  deal  of 
emphasis  on  good  writing,  and  anoth¬ 
er  editor  suggested  that  Carrie  should 
get  more  of  a  human  angle  on  the  sto¬ 
ry- 

Mark  Mahoney,  who  has  since  be¬ 
come  city  editor  at  the  Post-Star,  told 
her  that  people  want  stories  about  peo¬ 
ple,  not  about  programs.  Mark  suggest¬ 
ed  that  Carrie  do  a  Sunday  feature  on 
AIDS.  I  was  the  Sunday  editor  and  1 
readily  agreed. 

The  Sunday  features  had  largely 
been  informative  pieces  on  interesting 
points  of  public  policy  or  local  history. 
In  my  first  few  months  as  Sunday  edi¬ 
tor,  we  chronicled  the  reintroduction 
of  the  lynx  into  the  Adirondack 
Mountains,  for  example,  and  began  a 
series  on  historic  area  churches.  Inter¬ 
esting  stuff  for  sure,  but  not  gripping 
human  drama.  We  didn’t  get  that  until 
after  Carrie  had  handed  in  her  AIDS 
story. 

Carrie  approached  all  her  assign¬ 
ments  with  a  great  deal  of  enthusiasm, 
but  this  story  she  really  put  her  heart 
into.  Through  a  social  services  agency, 
she  located  a  man  who  was  dying  of 
AIDS  and  did  extensive  interviews 
with  him  and  his  lover,  who  had  also 

Lenger  is  a  free-lance  writer  based  in 
Foxboro,  Mass. 
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become  his  caretaker.  Carrie  walked 
and  talked  with  these  men,  ate  with 
them,  swapped  jokes  and  stories  with 
them.  They  became  a  part  of  her  life. 

The  tragedy  that  she  was  witnessing 
deeply  affected  Carrie.  I  know  she 
cried  as  she  wrote  her  story,  and  I  had 
tears  in  my  eyes  as  I  read  it.  It  was  real 
life  —  and  it  was  moving  stuff. 

I  can’t  begin  to  explain  here  how 
well  she  captured  these  men  who  were 
wrestling  with  their  own  mortality,  so  I 
won’t  even  try.  But  I  felt  it  was  the  best 
piece  that  had  been  produced  for  the 
paper  in  my  few  short  months  as  Sun¬ 
day  editor. 

There  was  one  question  about  the 
story  that  I  posed  to  my  fellow  editors 
at  our  regular  planning  meeting.  The 
story  was  scheduled  to  run  on  Mother’s 
Day.  We  also  had  a  story  for  the  front 


page  about  a  new  mother,  but  that  sto¬ 
ry  was  less  gripping  than  the  AIDS  sto¬ 
ry.  Which  should  we  put  above  the 
fold? 

The  consensus  was  that  the  AIDS 
story  should  lead  the  paper.  So  we 
played  it  up  big,  with  sidebars  and  lots 
of  photos. 

I  guess  I  was  naive,  for  I  saw  the  sto¬ 
ry  as  an  anti-AIDS  piece,  not  a  pro-ho¬ 
mosexuality  piece.  A  few  readers  didn’t 
take  it  that  way.  The  office  phones 
started  ringing  on  Sunday.  I  was  there 
and  took  most  of  the  calls  from  very 
irate  men  yelling  about  “faggots  on  the 
front  page  on  Mother’s  Day.” 

We  were  trying  to  undermine  the 
very  fabric  of  civilization,  some  callers 
said.  Others  wanted  to  question  me 
about  my  politics,  my  sexual  persuasion 
and  my  sanity.  All  who  called  saw  the 


story  as  a  deliberate  attack  on  Mom, 
apple  pie  and  the  American  way. 

The  angry  letters  started  coming  in 
later  that  week.  Mixed  among  them 
were  pieces  of  unsigned  hate  mail  for 
Carrie  and  for  me.  That  made  me  an¬ 
gry  and  I  responded  with  an  op-ed 
piece  explaining  just  why  the  story  had 
run.  I  admitted  to  a  certain  amount  of 
ignorance  about  homosexuality  myself 
but  said  in  the  era  of  AIDS,  none  of  us 
could  afford  the  luxury  of  ignorance 
any  longer. 

As  for  running  the  story  on  Mother’s 
Day,  I  wrote  that  Mother’s  Day  was  as 
appropriate  as  any  other  day,  since  no 
mother  would  ever  want  to  see  her  son 
die  of  AIDS. 

That  largely  killed  the  phone  calls 
but  drew  another  round  of  letters,  both 
pro  and  con.  The  letters  began  to  run 


in  favor  of  printing  the  story,  but  I  was 
still  getting  hate  mail. 

In  the  midst  of  the  controversy, 
managing  editor  Steve  Bennett  called 
me  into  his  office  and  told  me  that  he 
had  received  a  letter  he  thought  I 
should  read.  It  was  hand-written  and 
there  was  no  return  address  on  the  en¬ 
velope. 

A  portion  of  the  letter  stated:  “I  am 
writing  re:  the  ‘letters  to  the  editor’ 
that  have  been  printed  in  response  to 
your  article  on  Mother’s  Day  re:  AIDS. 
I  am  a  mother!  My  son  has  AIDS  .... 

“I  agree  with  John  Lenger.  No  moth¬ 
er  wants  to  see  her  son  die  with  AIDS. 
This  disease  is  taking  my  life  as  well  as 
his  —  for  when  he  passes  on,  more 
than  a  part  of  me  will  go  with  him.  It’s 
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I  i  And  You  Thought  Ail 
WeDidWasPolywrap.I 


Pete  Butikis  -  Managing  Director,  Sitma  U.S.A. 

The  number  of  newspapers  who 
see  SITMA  as  a  whole  lot  more 
is  beginning  to  pile  up. 

Today,  leading  newspapers  like 
the  WASHINGTON  POST  and  the 
BOSTON  GLOBE, as  well  as  top 
papers  around  the  world,  are  turning 
to  quality  SITMA  equipment  for 
inserting,  collating,  quarter-folding, 
labeling,  stacking  and  distributing. 
And  yes,  even  polywrapping. 

What’s  more,  we’ve  made  some 
important  changes  to  make  our 
customer  support  services  even 
better  than  before.  For  example, 
only  SITMA  backs  its  equipment  with 
a  fully-staffed  engineering  support 
organization.  Only  SITMA  gives  you 
the  opportunity  to  see  our  equipment 
in  operation  at  our  Midwest  show¬ 
room.  And,  only  SITMA  offers  24- 
hour-a-day,  7-day-a-week  spare  parts 
availability  from  our  computerized 
service  center.  This  is  the  type  of 
responsive  service  you’d  expect  from 
a  world-class  operation,  and  it’s  just 
what  you’ll  get  from  SITMA. 

Call  us  today  to  see  how  our 
versatile  equipment  can  improve 
your  production  or  get  you  started 
on  TMC  and  Alternative  Delivery. 
You’ll  see  that  SITMA  is  a  whole  lot 
more  than  just  polywrap. 
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U.S.A. 


INC. 


45  Empire  Drive,  St.  Paul,  MN  55103 
612/222-2324  •  Fax:  612/222^652 
800/728-1 254 


Come  see  what’s  new  at  SITMA 
NEXPO  '94  -  Booth  1331 


In  a  world  of  fakes  and  forgeries, 
there’s  one  original  no  one  has  been 
able  to  copy-jeep: 

Jeep,  you  see,  is  a  registered  trade¬ 
mark  of  Chrysler  Corporation.  And  a 
trademark  is  a  word  or  name  used  to 
identify  the  source  of  a  product.  Which 
means  the  word  Jeep  can  indicate  only 
our  brand.  To  put  it  rather  simply,  a 


sport  utility  vehicle  by  any  other  name 
isn’t  a  Jeep  vehicle. 

Take  Jeep  Grand  Cherokee.  A  vehi¬ 
cle  specifically  designed  for  individuals 
who  desire  the  best  of  both  worlds- 
sophisticated  luxury  and  proven  Jeep 
capability.  There’s  also  Jeep  Cherokee, 
the  classic  expression  of  versatility,  con¬ 
venience,  and  value.  And  Jeep  Wrangler. 


The  legendary  fun  and  freedom  machine 
that  encompasses  all  that  is  Jeep. 

So,  the  next  time  you  see  our  name, 
remember  this:  There  may  be  a  lot  of 
sport  utility  vehicles  on  the  road  today, 
but  there’s  only  one  Jeep?.. 

There’s  Only  One  Jeep: .  ^ 

A  Division  of  the  Chrysler  Corporation. 


Always  wear  your  seat  belt.  Jeep  is  a  registered  trademark  of  Chrysler  Corporation. 
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